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/Newest fattern in Sterling 
7 
Master Cratismen hace 


EPRESENTATIVES of The Gotham Master | 


Craftsmen are now on the road with a complete 





eS ee ee 


line of the newest Gorham pattern. 


Vou are sure to be impressed by the rare charm of 
this new design soe YOU will instantly recognize it as 
the ideal flatware to fill the demands of those customers 
who have always wanted just this kind of a design 
2. - you will see that this newest pattern has been 
created by The Master Craftsmen to round out your 


line of sterling flatware. 


To appreciate the true worth of this new creation 
ot The Gorham Master Craftsmen you must put it to 
the test of your own expert scrutiny—examine it, feel 
it, compare it. Be sure you arrange to see this new 


pattern when your Gorham representative calls. 


THE GORHAM COMPANY 


Sales A gent for 
GORHAM MANUFACTURING COMPANY 


Kerr Division, Providence, R. I. Durgin Division, Concord, N. H. 
Gorham-Whiting Division, Providence, R. I. 


1 


s Leading Silversmiths for over 90 Vears” 


‘A merica 
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One outstanding feature 
of Star Cases is the main- 
tenance of intrinsic 
value and high stand- 
ard of workmanship. 
, » » Star Cases are 


always dependable. 









STAR: 
WATCH CASE CO. 


LUDINGTON, MICH. 
NEW YORK OFFICE - 20 WEST 47TH ST. 
CHICAGO OFFICE - 35E ACKER DRI 

SAN FRANCISCO OFFICE ~- 704 MARK ST. 
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Metropolitan Jewelry 


for every community 


@ 8 @ THE HOUSE OF WOOD 

: PRESENTS AT ALL TIMES 

JEWELRY OF METROPOLITAN 

-* STYLE—THE FINEST EXPRES- 

: SION OF THE CURRENT MODE 
be 


: 
: 
: 
: 
: 
AT RIGHT AND REASONABLE 
: 
: 
: 
: 
uy 





PRICES 


Sa Py oS, 
{ i 1 


J. R| WOOD & SONS 


Stylists in Jewelry Since 1850 


NEW YORK OFFICE: CHICAGO OFFICE: 
15 Maiden Lane 29 E. Madison Street 


FACTORY: 
1325 Atlantic Avenue 
Brooklyn, N. Y. 
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mart slyles al lowest prices 


IN CHAINS OF EVERY TYPE 


See the graceful links, the rich filigree, the 
sparkling luster. Note the wealth of patterns. 
Compare the prices. 

Then you, too, like thousands of jewelers before 
you, will agree on the superiority of Forstners 
Chains in their field. 

Forstner chains come in five qualities in gold 
filled, gold electroplate or platinum finish in 
Waldemar, Dickens, Sports, Vest and Belt 
models. There are more numbers in the line 
than job seekers in Washington. In short, this 
is the line complete that nets the profit full, 
whose numbers can be bought at the lowest price 
on the market. 


Sold thru wholesalers only 


ForSsTNER 


CHAINS 


FORSTNER CHAIN CORP., IRVINGTON, NEW JERSEY 
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RUROROMOATG 


SOME OF THE LATEST ADDITIONS TO 
OUR RING AND SETTING LINE 


MADE IN PLATINUM AND WHITE GOLD—TRUE, UNIFORM and CLEAN CUT 
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eA TWENTIETH (CENTURY 
oAANNOUNCEMENT 


THE ROBBINS COMPANY 


TAKES PLEASURE IN ANNOUNCING TO THE 
TRADE A NEW LINE OF ENAMELED AND 
STONE SET JEWELRY—IN STERLING. 


IT IS DESIGNED FOR THE LATEST CREA- 
TIONS IN GOWNS—DESIGNED FOR BEAUTY 
—CHARACTER—AND SMART FOR THE AVE- 
NUE OR MOST FORMAL WEAR — AND 


DIFFERENT !// 


WE CORDIALLY INVITE RATED JEWEL- 
ERS TO REQUEST A SHOWING AS OUR SER- 
VICE EXTENDS FROM COAST .TO COAST AND 
DIRECT FROM THE MANUFACTURER — 
TRULY—TWENTIETH-CENTURY-ECONOMY. 







THE ROBBINS COMPANY 


ATTLEBORO 
MASSACHUSETTS 


ce: 


ee 














![— 


January 31, 1929 THE JEWELERS’ CIRCULAR 9 











On the continent ... 


Tewelry created by Kreisler receives the same notable acclaim inter= 
nationally as it enjoys in the new world... Watches combining 
the beauty of a Kreisler case with the faultless precision of a 
Frodsham movement typily the highest achievement in modern 
watch craftsmanship. 


() JACQUES KREISLER G- COMPANY 


36 WEST 47-STREET - NEW YORK 


55: EAST WASHINGTON STREET, CHICAGO 
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Chicago Office 
Heyworth Bldg. 























LODGE JEWELS and EMBLEMS 


A Birthday or Christmas Gift of rare appre- 
ciation for the Lodge Member. 


Jewels made to order, of the very highest 
quality, craftsmanship and finish. 











Class Numerals and Athletic Emblems for 
any event or team. Made in solid gold or 


gold filled. 


Be sure your stock is adequate to meet 
the demand. 


Seld Thru the Wholesale Trade 




















HARVEY q& OTIS Los Angeles Office 


PROVIDENCE, R. I. Broadway Central Bldg. 
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A Message 
of Importance to 
Leading Jewelers: 


Within the past two years Longines has become 
the most talked of watch and a favorite in the 
public mind. This achievement must be accredited 
to our intense broadcasting of the Longines cor- 
rect time through 65 powerful radio stations that 
span the country and to efficient and unusual 
advertising campaigns in foremost magazines in- 
cluding: Literary Digest, National Geographic, 
Vogue, Vanity Fair, House & Garden, Canadian 
Homes & Garden, Liberty, American Magazine, 
etc. 











And behind those intelligent advertising cam- 
paigns stands LONGINES’ 63 year old repu- 
tation for the utmost in Accuracy, Quality and 
Workmanship to insure life-long satisfied cus- 
tomers. 


To sell Longines will add to your prestige. Ten 

millions of people are told daily through the 

radio that Longines watches are sold by “leading” 

jewelers only. There are still a few Longines 

| ah distributing agencies available. If interested, 
write at once to: 


A. WITTNAUER COMPANY 


Est. 1866 
402-404 Fifth Avenue 


New York Chicago Montreal Geneva f= f S 
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Platinum and “Diamond 


WRIST WATCHES 
of distinguished elegance 











MORTIMER CONNER CO. 


74 West 46th Street, New York 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
estelebelecemwselte 
watches. 
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A modernistic expression of the Aeroplane in jewelry. 
The flash of the plane in the sunlight with the whirl of the 
propeller is here caught by the designer. Stoneset as ordered, 
chromium plated. Made as bracelets, hat ornaments, ear 
rings and brooches. 


“THEODORE W. FOSTER & Bro. Co. 


Manufacturing Jewelers and Silversmiths 


PO.Box 1415 PROvIDENcE,R_I 
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Remounting Service That 
Is Prompt and Efficient 


LITT Peed TTT 





F Nearly every modern, progressive jewelry store in the 
iS country knows about our ability to remount diamonds 
into beautiful modern settings. 

The selling qualities of our line are a by-word in the 
jewelry trade. 

There is never any delay, and never a complaint as to 
workmanship, or finish. 

Our mounting department has grown to its present pro- 
portions through efficiency. 
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GEN iy oe Obed statue muaee 
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“E-Z-FOLD” 
For Ladies and Men 


A comfortable, snug fitting bracelet. Easily adjusted. Three-fold buckle. TWO 
ADJUSTMENTS for length, thereby keeping buckle always in CENTER of wrist. 


Made in 1/20-12K white or green gold filled and nickel silver, white or “Bluwite” 
finish. Also in soldered edge mesh. 








No. REJ 63/10 Pat. Pend. 

















No. EJ 83/12 Pat. Pend. 


Hooks furnished in !2—?s—’*: —7s straight 


Vg and #4 curved 


— =O. SSS &b&&Bzj1TFT oT SSS 


IEEE 
— 
K < SS 























No. EF 83/7 Pat. Pend. 


Hooks furnished in 6/16—7/16—8/16—10/16 straight 
6/16 and 7/16 curved 


We also make Yy hol ’] “ill ly 
our wnrotesater wi su y you. We Also Make 

FOR MEN oitiail FOR LADIES | a 
"“Glideova”’ If not, write us and we will give you the name of one who can “X_LS-ALL” = 
a “Modern Beauty” 
“Manifold” “Fair Maid” 
Fiat Band PROVIDENCE STOCK COMPANY nenmin 

“Clasp Ova” “Picot-Edge” 

“Ajeste” 100 Stewart St., Providence, R. I. Mesh 
es 
Chicago—1209 Heyworth Building New York—12 John St. Los Angeles—424 So. Broadway 
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The Bull Moose of the North Woods 
frequently lock horns in deadly com- 
bat. 


Every once in a while, they can’t dis- 
engage themselves. 


The winner is locked to his defeated 
foe and both perish of cold and star- 


vation. 


Are you locking horns with a heavy 
diamond inventory? 


Is your capital tied up? Are your in- 
surance and carrying charges heavy? 


Do you know what each diamond costs 
you or how much profit you make 
on each item? You can’t know un- 
less you buy your loose diamonds 


under the Schless-Harwood Sys- 


tem. 


When you buy straight sizes only, at 
rock-bottom prices; when you buy 
only what you need; when you 
eliminate practically all extra charges 
and penalties; when you know your 
exact costs—then you can proceed 
with satisfaction and profit. 


== =Don’t Lock Horns With Trouble 








To Wholesalers and Manufacturers, 
Loose or in Ring Mountings 


===SCHLESS-HARWOOD CO. 
DIAMONDS 


2 West 46th Street 


NEW YORK 
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THE SPEID-FOL®@ 


i a © 


THE COLONEL 


ne SE Sin Nano 


THE EARL 


DURABLE, CONVENIENT 
WATCH BRACELETS 


MADE BY SPEIDEL CHAIN CO. 


SPEID-FOLD bracelets are firmly and sturdily 
made in order to stand much strain and handling. 
They are particularly convenient as the bracelet 
may be slipped on and off the wrist without the 
necessity of unfastening the watch. 


These beautifully designed bracelets are made on 
the same standards of careful workmanship and 
fine finish that distinguishes all SPEIDEL products. 


Ask your jobber to show you the new “Ace” Bracelet 


SPEID-FOLD bracelets for both men and women are 
made in Nickel, Chromium and 1/10 GOLD FILLED 


SPEIDEL CHAIN COMPANY 


70 Ship Street, Providence, R. I. New York Office, 15 Maiden Lane 

















BENJAMIN and EDW. J. Gross Co., INC. 


Onn ounce 
The National Advertising of 
- 3 
Rings O' Romance, 
STANDARDIZED DIAMOND RINGS 
i Full Pages 1 
The SATLIRDAY EVENING POST 


Of Special Interest is the merchandising plan 


as given on the next page. 











angs. OF 
— | Romance, J 








Reg.U.S. Pat. Off. 


SOLD THROUGH WHOLESALE ' 
a One 

















tt sreat experise Rings O Rom al2C CL have 
secured the cooperation of Marie de Narele of Faris 





( 
4 ‘ / ( ho has designed 


diamond ring creations retailing 





from $37.50 to $200.00. 


4 4 4 a 4 


lese will be presented in a alis= 
Ties xsl Le sane ch acl 
play designed for them by Mlle. 
de Narde and specially tagged 








with the established retail price. 





4 4 7 4 4 


| consented to collaborate with 


the makers of Rings O’ Romance in designing 


six special rings which will embody the modern Thee rings will leis sneecind to 
art feeling and tendency of the day. | often see S po 

ring-styles that are out of step with the new 
dress mode. So [have had uppermost in mind 
the conformity of these Rings O’ Romance with 
today’s correct fashion ensemble—for both 


men and women. 
is (and <O> 
Oat 


BENJAMIN AND EDWARD J. GROSS CoO., INC. 
Diamond Importers and Manufacturers 
64 WEST 48th STREET - NEW YORK 


x ZZRESESS 


gs Ge 


you by your wholesale distributor. 
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‘Reg. U.S: Pat. Off. 
i SOLD THROUGH WHOLESALE . 
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Tus organization is con- 


tinually striving to maintain the 
high standard of all products which 
carry the Sigmund Cohn trade mark. 


SIGMUND COHN 


Platinum 
44 Gold Street New York 
IRIDIUM PLATINUM - - PALLADIUM =. - WHITE GOLD 
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. original identity of old 
rings, bar pins, brooches 
and other jewelry is preserved 
through the use of the R & H 
Encasing Process. Only the 


The R & H PROCESS 


for 
ENCASING OLD RINGS and JEWELRY in PLATINUM 


precious metal can be encased. 
We do the work, or, we will in- 
stall the process in your plant 
without exaction of bonus or 
royalty, a profitable proposition 





Siemeael 





purest Platinum is used. 
Rings and jewelry of any 


for every plant with a plating 
department. 


Write for information 


R & H PLATINUM WORKS, INC. 


Refiners and Workers of Platinum, Gold, and Silver. 
709 Sixth Avenue, New York, N. Y. 


—=DIACDNBAR 


TRADE MARK 
REG. U.S. PAT. OFF. 

‘T_ady Gloria” eal Silver Bracelets 

For the Lady of Fashion 




























alr ee 














4 m/m, 6 m/m and 8 m/m wide 


Supplied in All Colors of Imitation Stones 
Creations by (VA CHENHEIMER 


BROTHERS, INC 


PROVIDENCE, R. I. 
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SUREFIT Comfort 
and SUREFOLD Convenience 













ew * ee ee * le eS Ee eS eee eEeE———=E ee 





This is Surefold, the im- 
proved three-way buckle with 
which SUREFIT No. 107 may 










ro 4 09 - 
\» 


8 
ahi yw Available in White or 
Green Gold- Filled, Nuwite 
and Special White Metal, 





now be had. 
either plain or hammered 
pattern. 
BLISS BROTHERS COMPANY, ATTLEBORO, MASS. 
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‘| 
FOR NEARLY A CENTURY MAKERS OF FINE DIAMOND JEWELRY 


CHICAGO 























YOU CAN’T WIN 


F you attempt to fly in the face of fashion 
—if you try to sell jewelry that is out of 
style—you can’t win. 





Obsolete jewelry, whether in the hands of 
an individual or a jeweler, should be melted 
down for the good of the whole jewelry 
industry. 

We solicit shipments of old jewelry, optical 


goods, scrap and filing. Every shipment 
held intact until our estimate is approved. 


KASTENHUBER & LEHRFELD - 24 John St., New York 
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Artistic Effects in Men’s Watches 


soe AGENTS: HHENRY FREUND & BRO. 7° Wes 70 S« 
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EASY TO SELL 
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Simons Bros. Company 
PHILADELPHIA 


New York Chicago Sen Prancice #4 
13 Maiden Lane 31 N. State St. 49 Geary St. 
Toronto, 95 King St., East 














! Simons Thimbles | 








SILVERWARE 
SELLS 


EVERY MONTH OF THE YEAR 


FILL UP YOUR 


STOCK NOW 
AND GET THE SALES 


J. W. JOHNSON 
wi LANE tpi — 1 W. 47th ST. 
NEW YORK 
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NEWARK, NEW JERSEY 





Stands for Quality and Reliability 
in Jewelry of Highest Crade 








Necklace Clasps and Chanel 


Metal Nevelties te Specifications 


MODERN NOVELTY CO., inc. 
128 South St., Newark, N. J. 





STERN MFC. CO. 


401-407 Mulberry Street 
Makers of STERNSET 
rings and pendants. 
Through jobbers only. 


14K. BEAD NECKLACES 
Burstow, Kolimar & CO. 


18 Columbia Street 


The Eleder-Hickok Go. 
23 Prospect St. 
(Formerly Lebkneeher & Oo.) 
SILVERSMITHS—Oreaters of 
Designs in Sterling Silver Hellewware & Nevelties 








(Established 1911) 
Binder Jewelry Mig. Corp. 


Mfrs. of Fine Gold and Platinum Chains, 
Swivel, Spring Rings, in Gold and Platinum. 


36-40 Crawford St. 


BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 


10 and 14 Kt. Cameo and Onyx Rings, 
Pins and Earrings. 


CAMBO BROOCHES 
Sold through the jobbers only. 
31-38 Governor St., Newark, N. J. 


Scarf 








RINGS — o specialty with 
Louis Bieiberg 


336 Mulberry Street 


HENRY RUFEISEN-INC 


“MANUFACTURERS OF 


DINGS OFANQUALITYY 


126-128 South Street 
Chicago Office, 31 N. State St. 





What is the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade Is asking. 401 Mulberry St. 





WATCH CASES 


We Specialize In Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 


Sterling Fireless Silver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON & CO. 
All Sterling and Fine Silvers Rolling for the Trade 








“UNIVERSAL” Gold and Platinum 
Solders—“Clinten Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co. 


91-98 East Kinney St. Newark, N. J. 


SEND FOR SAMPLES 
INKLESS 
TOOLLESS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. J. 


TAGS B58: 
ALL COLORS 
Originators and Patentees 


If you SELL to schools, colleges and 
Fraternities BUY from 


CRESCENT RING CO., Inc. 


355 Mulberry Street 
Leading 


Manufacturers of RINGS and PINS 


For Fraternal and Scholastic 
EMBLEM HOUSES 


We Specialize in STONE RINGS 


Black Onyx Blue Onyx Rubies 
Sardonyx Green Onyx Amethysts 
Also 
All kinds Exclusively 


«” RINGS 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 


for Jobbers 








SHIELDS & MOORE 


Specialists In 
WHITE GOLD ALLOYS 


70 Chestnut St. Phone: Mulberry 66065 





THE GENERAL ALLOY CO., Inc 


Correct White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 











L. M. Van Moppes Company 


CUTTERS and IMPORTERS of 
Fine Quality Diamonds. We also Recut, Repair 


and lish Diamonds for the trade, producing 
Inimitable — with the Least Possible 
Loss of Weight. 


120 CLINTON AVENUE 
Tel. Waverly 8016 Newark, N. J. 


Y4 to 2 carat 18K Engagement Ring 
mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 





the HELEN MFG. _— 


475 WASHINGTON ST; 


GS & MOUN  INTING? 





Wefferling, Berry, Wallraff Co., Inc, 


Makers of 
FINE EMBLEMATIC JEWELRY 


Elght Rose Street 


M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1458 50 Columbia 8St. 


Gc. B. W., INC. 


10, 14 and 18K Rings—Jobbere Oniy 


391 Mulberry Street Tel. Market 8320 
New York Office, 93 Nassau St. 





L. FRITZSCHE & CO., Ino. 


Manufacturers of 
Platinum and 14Kt. Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 














Jewelers’ Settings and Seiders 
Refiners and Smelters 


BAKER & CoO., INC. 


Murray and Austin Sts. 























29 


ei 


ly 
rs 











January 31, 1929 





a 
| 


eS 


RAEI Let Rae POR Meek BEES tis) 


Depend on RP 
for —~ Latest Jdeas 


Our new 1929 catalog of more than 700 pages is 
an up-to-date “showroom” from which you can 
make your selections for the new year with care 
and deliberation—without having a salesman at 
your elbow to tell you what to do. 





Leading manufacturing jewelers throughout the 
world contribute their latest creations to our 
million-dollar stock—giving you an unlimited 
assortment from which to choose. Here you will 
find all the latest fads and fancies in novelty 
jewelry as well as nationally known staple lines 
of watches, diamonds, silverware and jewelry. 


Have you a copy of the new R & P 1929 Catalog? 
Send for it today. 


THE RICHEER. & PHILLIPS CO. 


Temple Bar Bldg.~ @urt & Main 
CINCINNATI, OHIO 
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ZENITH 
WATCHES 


have been winning the favor 
of the better class Jewelers 
throughout the United States, 
| in constantly increasing num- 
bers. For 1929 we anticipate 





greater favor than ever. The 
| outstanding reason is reflected 
in the slogan 


“The World’s Most Accurate 
Timepiece” 


| se sk 2k 


We are now offering a com- 
plete line, including many 
smart advance and ultra, , 





modern designs. 
| * KK 


We suggest that you investi- 
gate Zenith before adding new 
Watches and Clocks to your 
regular stock. 





Sole Agents in the United States 
THE 
ZENITH WATCH COMPANY 


INCORPORATED 
64 West 48th Street; New York, N. Y. 


POCKET WATCHES, WRIST WATCHES 
CLOCKS 


) 
1 
— ————__—_— 
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Cameo Pendants, Earrings, Rings and Brooches of Finest Quality at Right Prices 
Ask Your Jobber 


BARRASSO & BLASI 


31 Governor St. 


Newark, N. J. 
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UPTOWN OFFICE: 562 Fifth Avenue, corner 46th Street 








YOUR ATTENTION 


is called to the continued thefts and rob- 
beries of jewelry reported nation-wide in 
the “Jewelers’ Circular.” 


E are anxious to aid the trade with 

helpful suggestions regarding care 
and precautions and thus keep insurance 
rates down to reasonable costs. 


Instruct -your Local Agent or Broker 
to communicate with us or write us for 
names of Brokers or Agents in your local- 
ity to whom you may go for information. 


WM. H. McGEE & CO., Inc., Underwriters 
Jewelers Block Policies 
11 So. William St. 
New York City 














| price $100 The BUYERS’ DIRECTORY 


Jewelers Publishing Corp., 239 W. 39th St., New Yerk 
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GOLDSMITH, STERN & CO. 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


CHICAGO LONDON 


PARIS AMSTERDAM CHAUX DE FONDS 


JEWELRY DIAMONDS WATCHES 
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BUY IN NEW YORK 























American Gem & Pearl Co. 6 West 48th 


Precious Stones, except diamonds 


Asiatic Art Jewelry Co., Inc.22 W. 48th. Chi- 


nese Jade, Seed Pearl, Artistic C’t’me J’l’y 


Avvocato and Tuch 48 West 48th St. 
Importers of All Precious Stones 


Baker & Co., Inc. 30 Church St. 


Jewelers’ Settings and Solders 


Baumgold Bros., Inc. 62 West 47th St. 


Diamond Cutters 


ajian’s Sons Co., Inc. 128 E. 23rd St. 
eed Pearls and Art Jewelry Manufacturers 


R. A. Breidenbach 48 W. 48th St. 


Diamonds, Precious and Imitation Stones 


Alpheus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


Cortebert Watch Co. Watches and M’ts 
M. Foerster & Son, Agency, 15 Maiden Lane 


Dattelbaum & Friedman 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


Derby Sliver Co.’s 10 Maiden Lane. World Re- 
newned Hellew, Toiletware, Nevelties, Pewter 


Dieges & Clust 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


George J. Doehrmann 15 Maiden Lane 
Watch Materials, Clocks and Watches 


Co., Inc. 7 W. 45th St. 


C. V. Dougher 
eed Pearl and Jade Jewelry 


Plat. Diamond, 


Eterna Watch Factories 489 Fifth Ave. 
Actual makers of watches and clocks 





New York 


leads the world with 
its competitive markets, 
the same as it does with 
its skyscrapers, hotels, 
theatres, etc. A trip to 
New York at least once 
a year is not only a de- 
lightful vacation, but it 
is also a source of profit 
and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 














Jules Franklin, Inc. 


Pearls and Precious Stenes 


452 Fifth Ave. 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 





Jewel-Gem Co., Imc.145 W. 45th St. Lapi- 
daries & Importers of Diamonds & other stones 


Kittay & Blitz 200 Broadway 
Synthetic Calibre, Cameos and Ring Stones 


Jonas Koch 
Jewelry and Watches 


20 West 47th St. 


La Salle Jewelry Mfg. Co., Inc.64 W. 48th 
Makers of the Finest Platinum Jewelry 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


Jules Racine & Co. 20 W. 47th St. 
Imp. of Watches, Timers and Chronographs 


Rosenfeld Chain Mfg. Co. 15 John St. 
Manufacturers of Gold and Platinum Chains 


Staiger & Sons, Inc. 527 Fifth Ave. 
Iridio Plat. Mtgs. & Diamond Jlry. Exclusively 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


J. L. Warner Co., Inc. 36 W.. 47th St. 
Importers and Cutters of Precious Stones 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 
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“F7 e1) ts” Preferred! 


HOLMES & EDWARDS IN1iAiD 


Silverplate Now Packed in 
UNITS of EIGHTS 


to Meet Increased Consumer Demand 










Market 
for 


“Sixes” 


Market 
for 


**Eights’’ 


NOTE: A zecent investigation made in 15 
cities, revealed that 40% of the women 


prefer Services for Eight ... more than twice 


those favoring “Sixes”. 
These pieces now available packed in Units of Eight 


Tea Spoons Breakfast or Luncheon 

Dessert or Oval Soup Knives, H. H., Stainless 
Spoons Bouillon Spoons 

Table or Serving Spoons Coffee Spoons 

Soup Spoons, Round Bowl Iced Drink Spoons 

Breakfast or Luncheon Orange or Grape Fruit 
Forks Spoons 

Dinner Forks Ice Cream Forks 

Dinner Knives, H. H., Oyster or Seafood Forks 
Stainless Pie orPastryForks, Individual 

Butter Spreaders Salad Forks, Individual 


A NEW trend in silverplate buying! Formerly 


your customers were satisfied with the 
smaller sets for Six. 


Today women favor the more adequate Services 
for Eight. A fact proved by careful investigation. 


To help you meet the new vogue for larger 
silverplate services, we now pack both the staple 
and fancy items in packages of Eight. This means 


larger units of sale for you. . . and larger profits. 


Not only has the market for complete sets of 
Eight enormously increased. The new Units of 
Eight afford follow-up sales of those extra pieces 
not included in the original purchase. 


At left is a list of pieces, in all Holmes €? Edwards 
Inlaid patterns, available in this new grouping by 
Eights. Stock these items and enjoy the repeat 
business on 34-piece Services for Eight, they 
will attract! 


Write Sales Service Department 


HOLMES§EDWARDS 


BRIDGEPORT, CONNECTICUT 


New York 
9-11 Maiden Lane 


5 N. Wabash Avenue 


San Francisco 


Chicago 
150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 
SUCCEEDED BY 
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A - NAME - AMONG :s- NAWM E § 





There are 797 Wilsons in the Manhattan phone book, but when you think of Wilson you think of 


just one Wilson .. . Woodrow. And 2,159 Smiths, but mention the name and the public thinks 


instantly of one, and only one... Al. It’s that way in politics. In social life. And in business. 


1847 Rocers Bros. is beset by many names that sound almost the same, but thanks to the name 
and trade mark identity campaign, the name has come to stand alone in silverware ... We admit, 
it was not always that way. It took this vivid campaign to do it. But dealers from Pasadena to 
Penobscot tell us that the buying public now knows the name, that confusion is ending, and that 


sales have jumped apace. General Offices: Meriden, Conn. Salesrooms: New York, Chicago, 


San Francisco. Canada: International Silver Company of Canada, Limited . . . . Hamilton, Ontario. 


ON THE TABLES OF AMERICA’S Peewee FAMILIES SINCE 


EIGHTEEN FORTY-SEVEN 





. 
LEGACY FINDS PERFECT EXPRESSION IN THIS 3-PIECE TEA SET, $65 ... LEGACY TEA SPOONS “EIGHTS*® $5.00, [Retail Prices | 


1847 ROGERS BROS. 


SitiLavg a&erLAT E 


S 1. ta ae 





INTERNATIONAL 




















WITH WHICH ARE CONSOLIDATED 








ESTABLISHED SUBSCRIPTION 
1869 AMERICAN HOROLOGICAL JOURNAL $4.00 PER YEAR 
THE JEWELERS’ WEEKLY THE JEWELERS’ REVIEW 
Index to Contents, Page 77 PUBLISHED WEEKLY BY Index to Ads, Page 11 
JEWELERS PUBLISHING CORPORATION, 239 W. 39th ST.. NEW YORK CITY 4 
Vol. 97 THURSDAY, JANUARY 31, 1929 No. 27 











(oontrol of TPoduction 
Vital , , 
ratorin “L Diamond eJituation 


Col. Sir David Harris, Chairman of De Beers Consolidated Mines, Ltd., 
Optimistic as to the Future 


HE convincing and lucid address delivered at the over a period of years. History will repeat itself with the 

40th annual general meeting of the De Beers Con- newly discovered diamond fields, then the De Beers, with 

solidated Mines, Ltd., held at the office of the com- its rich mines, will resume its former leading position, he 
pany in Kimberley last month, by Col. Sir David Harris, said. Discussing the situation as affected by the govern- 
the veteran and distinguished chairman, did much to en- ment control through the Precious Stone Act, Sir David 
courage the stockholders of the De Beers as well as to said: 
satisfy financial experts throughout the world of the sta- 
bility of. the diamond market. Sir David discussed the 66 1 gem diamond trade is not affected or disturbed by the 
whole diamond question, reviewing all the facts that have known or estimated quantity or value of diamonds 
had a bearing on the diamond market since the discovery existing in the mines and diggings. The public, and espe- 
of diamonds in South Africa. He told of the methods cially the trade, know that South Africa has produced in 
taken to control the diamond market, first, by the dia- the last 60 years about £340,000,000 worth of diamonds, 
mond companies, then by the syndicate and now by the and they realize that there is at least the same amount 
government of the Union of South Africa, on whom he _ still to be unearthed. This fact does not cause the trade 
showed the responsibility of control lies today in connec- and public one moment’s anxiety or nervousness, but what 
tion with their cooperation with the concerns them more than anything is 
syndicate. He discussed, in full, the the quantity that will be put on the 
discovery of alluvial fields, the dan- market annually. 
gers which threatened therefrom and “If the trade was assured that the 
how these were overcome, but made government would exercise the pow- 
it clear that the amount of diamonds ers with which it is invested by the 
mined in South Africa had little Precious Stones Act, and limit the 
bearing on the diamond market com- export of diamonds to the world’s re- 
pared to the effect of the proper con- quirements, confidence would be firm- 
trol of the product. It is not the po- ly established and prices maintained. 
tential production that counts, but re- Under the provisions of the Precious 
leasing of that production in adequate Stones Act the government has full 
amounts that can be absorbed. Since powers of limiting the value of dia- 
the discovery of the alluvial fields, monds exported from the Union; so 
he said, the four big diamond com- the preservation and stability of the 
panies have suffered a setback, but industry rests with it entirely. Up 
they are convinced it will not con- to now, despite the pressure brought 
tinue for many years. Mines are to bear, and the agitation engineered 
permanent; alluvial fields only tem- by diggers, the majority of whom 
porary, and he drew an example from are of recent growth, the government 
the gold industry, telling how the rich has courageously administered the 
alluvial gold fields of Australia, Klon- Act, and I am confident will continue 


dyke and California had worked out Col. Sir David Harris to do so in the interests of all con- 
(Continued on page 43) 
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A diamond brooch is here 

substituted for the clasp on 

a long necklace of pearls 
worn in three strands 


New Paris bow-tie necklace 


Jeweled cuff links with tail- 
ored dress 


/ eweled (; uff Links with Tailored (; lothes 


Smart Paris Women Now Using Fine Jewels with Latest Dress Vogue—Jeweled Bow 
Tie Necklace—Fans are Back with Renewed Splendor 


E working girl who first used a paper clip to re- 
place a missing cuff-link, started a smart Paris fash- 
ion, if she only knew it. Cuff-links of the paper clip 

type are now considered the smartest in Paris. Jeweled 
cuff-links of all types are a part of the new craze for tail- 
ored clothes that are made in the feminine manner. Women 
who long ago discarded the mannish type of tailored suit 
are beginning to wear tailored clothes that fit into the new 
vogue for a feminized silhouette. For the first time in 
many seasons, Parisian women are using fine jewels as 
accessories for tailored clothes. Large diamond pins, as 
big as shoulder flowers, appear on coat lapels. Sleeves are 
cut an inch shorter than usual that they may disclose a 
silken cuff beneath, with diamond cuff-links. Blouses are 
tucked in under belts that fasten with buckles that gleam 
with diamonds and emeralds, says the Paris correspondent 
of the National Jewelers’ Publicity Association. The dia- 
mond cuff-links pictured in the sketch are of the paper 
clip type, and are sometimes worn outside the suit sleeve. 
Here they are shown on a white satin blouse that uses no 
other decoration. 


E new Paris necklace seen at fashionable dinners 

here looks like a jeweled version of a bow-tie. The 
necklace itself may be any length and any number of 
strands, but to be thoroughly smart, the shortest strand 
must be worn close about the base of the throat, and fast- 
ened with a diamond bow. Jewelers say that the idea was 
originated by a dressmaker who claims that dinner clothes 
should concentrate their decoration where it may show— 
that is, above the waist. In collaboration with him, the 
jewelers produced this new necklace, which is now listed 
at the head of fashionable “dinner jewels.” The necklace 


pictured is a combination of a platinum and pear! chain, 
with a brooch of diamonds. The pin, which may be worn 
separately, is made especially like a bow-tie—with a loop 
at one side and two loose ends at the other. Baroque pearl 
earrings, with platinum chains, are appropriate partners 
for this costume. 


HE reopening of “Chiquito” and ‘The Blue Room” 

have been the occasion for Parisians to renew their in- 
terest in afternoon “dancings.” Afternoon clothes and ac- 
companying accessories have, it is evident, returned to the 
fashion fold. The rumor that henceforth a woman might 
fill her wardrobe with sports costumes and dinner gowns, 
is in weak voice when greeted with the number of formal 
afternoon gowns that are appearing daily at Paris tea 
“dancings.” These costumes were noted in a short after- 
noon round of four smart tea places: a dove gray gown, 
tormally cut, in the Russian manner, and made distinctive 
by earrings of crystal beads and an unusual ring, cut from 
a solid piece of cloudy crystal and set with dozens of small 
diamonds; unusually dark green satin, cut in princess 
line for a dress than held a single ornament of a flower-pot 
pin in diamonds, with blossoms of engraved emeralds, 
rubies and sapphires. 


Prive immense carved emeralds, obviously from the hand 

of Mauboussin—one in a pendant and four in a bracelet 
of diamonds——were worn with a Patou gown of crépe roma 
in Patou’s dull white that is almost a cream color. A mod- 
ernistic dress in tones of garnet, slashed this way and that, 
to form striking triangles was worn by a dancer who wore 
a Paul Brandt hat ornament and carried a dashing Paul 
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Brandt cigarette case in red and black enamel, dotted with 
a mottled eggshell design. 


R just such occasions as afternoon dancing, Paris is 
making what is called a “necessaire’—a flat type of 
vanity case that contains all the necessaries that one would 
need for an afternoon—a few cigarettes, powder, lip-stick 
and some money. It is flat enough and small enough to be 
taken for a feminine cigarette case, but its interior pro- 
vides for more than its enameled and jeweled surfaces 
would indicate. 


aa interest has been aroused among Parisians 
during the recent week over a jeweled sword, the 
piéce de résistance of the Gustave Sandoz exposition. The 
sword, designed by Sandoz, is an unusual example of the 
jeweler’s craftsmanship and is to be presented to the aca- 
demician Jean Brunhes. Made of heavy silver, gold and 
eggshell lacquer, the hilt bears the arms of Canada, Spain, 
Czecho-Slovakia, the canton of Fribourg and |’Ecole des 
Roches, as well as other heraldric insignia. Sandoz, well- 
known both in Europe and America, ranks with Fouquet, 
Templier, Brandt and Puiforcat of the modern school in 
his efforts to maintain the spirit of the moderns in every 
phase of the jeweler’s art and craft. The comments of 
critics who attended the opening of his exhibition were 
noticeably favorable, remarking that in his entire collec- 
tion not one piece of jewelry or table silver was classic 
in form or color. 


ITH the Paris theater and social season at its height, 

a veritable exhibition of jewels may be seen any eve- 
ning, at smart rendezvous. There is an evident favoritism 
for rubies, as evening jewels, yet there is no indication 
that diamonds will not remain the most generally fashion- 
able stone. Rubies are seldom seen as solitaires. In both 
bracelets and pendants, they are preferred as the center 
stone, surrounded generously with diamonds, and occa- 
sionally with emeralds. The ruby worn in a ring is in a less 
fashionable setting than adorning either arm or throat. 


STRING of pearls continues to be the ubiquitous 

Paris necklace, although it is seen more frequently 
in the afternoon than in the evening. A new way of wear- 
ing the three-strand pearl necklace is to replace the clasp 
with two platinum rings, through which a pin may be run, 
in lieu of another type of clasp. This clasp-pin is worn at 
the front of the throat, sometimes pinned through the 


Saat 





This type of brooch is de- 
signed to be worn either as 
shoulder pin, or to serve as 
a necklace clasp. It is in dia- 
monds, emeralds and rubies 
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frock, leaving the simple three rows of pearls at the back 
of the neck. The brooch used in this manner thus serves 
both as necklace clasp and shoulder decoration. 


OW that the feminine mode has once more become 
elaborately feminine, fans have regained all of 
their former glory and prestige. No evening costume is 
complete without one this season, and they are also much 
in evidence at smart afternoon affairs, such as teas and re- 
ceptions. Since the French couturiers have taken over the 
designing of accessories, no item of dress is neglected by 
their establishments. An evening gown with them nowa- 
days is merely the beginning. With it must be displayed 
appropriate jewels, evening bag, vanity case and fan, as 
well as the proper coiffure, perfume, slippers and stockings 
and handkerchief. Thus, many of the latest French eve- 
ning gowns are accompanied by fans that match, repeating 
the decorative motif of the dress. But, if yours is not, you 
can easily find a fan to go with it—such is the vast variety 
shown in the smart shops. 


FrANs of pleated tulle studded with seed pearls, rhine- 
stones or gold spangles; fans of chiffon, cut like the hem 
of one’s gown, to resemble the drooping petals of a flower; 
fans of long curly ostrich feathers dyed in brilliant hues; 
fans with fur borders to match the collar of one’s wrap; 
fans of satin embroidered with gold or silver crescents— 
these are some of the new fabric fans that gladden the eye 
in the costumes of women of fashion. Also, there are the 
most delectable fans of long graceful peacock feathers, set 
in stems of ebony or tortoise shell or gilded bronze. These, 
it seems to us, are all the more interesting because of the 
ancient superstition which associates the “eyes” in the 
peacock feathers with the Evil Eye. A little dash of hoo- 
doo is a great aid to the individuality. Mrs. Coolidge car- 
ried a particularly resplendent peacock fan at the recent 
White House Diplomatic Reception, always the most im- 
portant social event of the year in Washington society. 


7 HEN. there are jeweled and metal fans of superb 
workmanship, which are a sheer joy to behold and an 
even greater joy to carry. Some of these fans are of tor- 
toise shell inlaid with mother-of-pearl; others are of bril- 
liant Chinese lacquer ornamented with filigree gold, and 
still others are of gilded wood, ebony, hand-painted ivory 
or sandalwood, many of them set with sparkling borders of 
diamonds and semi-precious stones. 





An immense ruby is the cen- 
ter motif of this new Paris 
pendant of diamonds, onyx, 
emeralds and rock crystal 
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ITH justifiable pride Rogers, Lunt & Bowlen present their new creation in 
Sterling Silver Tableware—The Granado Pattern. Smartly modern in its straight 
lines, slender handles and splendid weight, yet authentically correct, and most 
appropriate for American homes, in its interpretation of Spanish-Colonial design. A 
pattern of unusual charm and distinction, which is receiving an enthusiastic welcome by 


leading jewelers. Orders are now being accepted for March delivery. 


ROGERS, LUNT & BOWLEN CO. o Silversmith o GREENFIELD, MASS. 
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Unwarranted Use of “The Jewelers’ Circular’ 


|: is said of fame that ‘‘some are born to it, some 


achieve it and some have it thrust upon them,’” 


and this may be said of publicity, but often those 
on whom it is thrust, by reason of their prominence 
and leadership, are not nearly as appreciative of the 
free advertising as are those who are struggling to 
get into the limelight. For years the position of THE 
JEWELERS’ CIRCULAR, as the leader in the jewelry 
field, has caused it to be mentioned by authors and 
public whenever any topics connected with the trade 
are concerned, and the prominence given to the jour- 
nal, while in no way solicited, has not been found ob- 
jectionable in the majority of cases, though in some 
it has proved annoving because it has brought the 
public in contact with this paper which is published 
essentially for the members of the jewelry trade and 
associated industries. 

A recent example of free advertising of THE 
JEWELERS’ CIRCULAR which we might mention, is in 
no way appreciated, is that which occurred in the film 
“Blindfold,” which has been released to many the- 
aters throughout the country. Here some crooks 
who are interested in stealing certain of the former 
Russian Crown Jewels and seeking information as 
to the appearance of these jewels and their value, are 
shown studying a copy of THE JEWELERS’ CIRCULAR 
to get the data required.» The incident is purely fic- 
titious and existed only in the mind of the author of 
the film, who realized that the one place that any 
man of intelligence would go to get information on 
a jewelry subject was THE JEWELERS’ CIRCULAR. 
Consequently this paper is played up by having a 
copy of an old issue thrown on the screen and the 
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thieves are also shown studying an article on the 
‘Russian Crown Jewels.” 

The use of THE JEWELERS’ CIRCULAR in the film has 
been resented by a number of our old agd good 
friends who feel that it was an outrageous piece of 
impertinence on the part of the director and produc- 
ing company to make use of this journal] without per- 
mission in connection with a story of this kind, and 
have urged that we take action against the further 
producing of the film. Whether or not we are en- 
titled to injunctive relief, we have not been able to 
ascertain, but in any case the run will be over before 
any proceeding of this kind can be decided. If this 
is one of the penalties of leadership we suppose we 
must be willing to pay it. 





Control of Platinum Production Grows More 
Important 


RECENT review of the platinum situation by 
& the National Bank of Commerce calls attention 
to the fact that the output of platinum today 

is still far below the pre-war level when Russia mined 
all but a fraction of the world output, and this despite 
the fact that Colombia has become one of the leading 
sources of platinum, and Canada and particularly 
South Africa have been producing platinum in con- 
siderable amount; whereas, they were not a factor in 
pre-war times. However, this review failed to give 
consideration to the fact that South African plati- 


Dah which heretofore has not been a factor (owing 


the peculiar difficulties found in refining the metal 
discovered in the Transvaal) bids fair to play a much 
more important part in the future than for the past 
few years. 
lurgists of some of the leading companies, of a process 
which will make possible the recovery of from 75 per 
cent to 80 per cent from the sulphide norite ores that 
have been found in the Rustenbourg and Lydenburg 
districts. The effect of this discovery has not shown 
itself in the platinum now on the market but is apt 
to be felt in the immediate future. 

As THE JEWELERS’ CIRCULAR has pointed out over 
and over again, whether or not we are to have a 
stable market for platinum in the future will de- 
pend not so much on the amount recovered from the 
various fields in Russia, South Africa or the Ameri- 
cas as it will on the adequacy of the control of the 
product. The trouble, last year, with the market 
abroad, was due to the fact that the Russian Govern- 
ment withdrew from the selling agreement in which 
it had participated with the big distributors of plati- 
num and started to compete through its own agents 
after it had refused to renew the contract with a dis- 
tributing agency. That the experiment was costly 
to the Soviet Government there is little doubt, and 
we trust that the National Bank of Commerce has 
authority for stating in its review that “There is 
some reason to believe that Russia may seek a new 
understanding with the syndicate and that no doubt 
each side will be willing to modify its position.” 

The advent of South African platinum in quanti- 
ties makes this question of control even more impor- 


This is owing to the discovery by metal- - 
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tant now than it has been in the past, and we trust 
that the reports received from abroad which bear out 
the prediction of the National Bank of Commerce as 
to the effect of a new agreement, will be verified ab- 
solutely in the very near future. 





President-Elect’s Attitude on Government 
in Business 


HE prediction has been made in certain quar- 
[ters that under Mr. Hoover’s administration 

the Government will intervene in business much 
more than it did during the Coolidge régime. In this 
connection, reference is usually made to farm relief, 
railroad consolidation, tariff revision, water power, 
inland waterways and public utilities as problems 
upon which the Hoover 
administration will be 
compelled to take some 
positive action. | 

It is probably true | 

that legislation will be | 
enacted during the next | 
four years dealing with 
all of these problems. 
But this does not neces- 
sarily mean that the 
Government will inter- 
vene in business. To 
“intervene in business” 
as we interpret this 
phrase, means that the 
Government will take | 
some active part in | 
business, or some active | 
control of business 
through regulation or 
otherwise, or will go | 


THE JEWELERS’ 


THE QUESTION OF THE HOUR 


“The question facing all business men to- 
day is: ‘What can I do to make my business 
grow with speed and certainty in the buyer’s 
market that threatens?’ 

“The only answer that can be given is: 
‘Educate your associates and customers to 
secure increasing use of your product.’ 

“To educate men and women to secure 
increased use is to develop their human ca- 
pacities for desire and for use, which, in turn, 
means a practically unlimited market for 
products meeting the new standards set up.” 
—Dr. Hollis Godfrey, President of the En- 


gineering-Economics Foundation. 
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legislative measures dealing with business affairs 
and affecting the economic structure of the country 
will be considered solely from the standpoint of 
whether or not they will enlarge the progress of busi- 
ness and the opportunities for business expansion 
and thus promote general] business prosperity in the 
interest of the general welfare of the people of the 
nation. 





Commerce Department to Investigate Reasons 
for Commercial Failures 


HE increase in losses to the mercantile world 
through bankrupts, honest and dishonest, is a 
subject of such serious import to business gen- 

erally, that leading firms and associations through- 
out the country have 
been urging that some- 
thing be done to find out 
the cause of business in- 
solvencies and that steps 
be taken to put a stop to 
this tremendous loss that 
is falling on the people 
of the country as a 
whole. 

In answer to this uni- 
versal demand, the De- 
partment of Commerce 
is about to undertake a 
scientific analysis of the 

| records of bankrupt 
| firms to determine the 
fundamental causes of 
insolvency and do what 
it can to lessen the num- 
ber of these failures in 
| the future. This was 
brought out in an an- 











into business for itself. _——— omnes a 
We do not think there 

is anything to warrant the belief that such things 
will happen under the Hoover administration. 

Government intervention in business, as we under- 
stand it, means further centralization of our Gov- 
ernment, that is, the exercise by the Federal Govern- 
ment of some authority or control over the manage- 
ment and practices of business or to go into a busi- 
ness of its own in competition with private enter- 
prise. President-elect Hoover’s record does not show 
he has ever been an advocate of further centraliza- 
tion of our Government. His speeches over a period 
of many years have indicated that he is opposed to 
that theory of government. The business men of the 
country who have dealt with his department realize 
that while it has been always willing to help, it was 
not inclined to interfere. 

We believe that the business of the country can 
rest assured that its hands will not be tied nor its 
markets destroyed, nor its management hampered, 
nor its investments threatened by legislation designed 
to enlarge and centralize the function of the Federal 
Government at the expense of limiting or throttling 
initiative of private management and expansion of 
private enterprise. In other words, we believe that 


nouncement made _ by 
Secretary William F. Whiting, Monday morning, and 
it is hoped that the work of the department will have 
the earnest cooperation of all industries as it is be- 
lieved that through a thorough study of the causes 
of failures and their contributing factors, we will find 
a way to lower the business death rate now affecting 
the prosperity of almost every line of trade. 

The Commerce Department’s plan contemplates a 
study of the causes of the failures in much greater 
detail than ever before attempted. It will be con- 
centrated particularly on such factors as the original 
financial structure, the relation of the investment to 
the size of the business correlated with inventories 
and other pertinent facts bearing on fundamental 
weaknesses. Diagnoses of individual cases, it is be- 
lieved, will furnish not only important data concern- 
ing the principal causes of failure but also the con- 
tributing factor. 

For several months the department, with the co- 
operation of the National Retail Credit Association, 
has been conducting a nation-wide credit survey cov- 
ering credit methods and practices of going concerns. 
The new investigation will cover those which have 
stopped or are experiencing serious difficulties. 
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Tides of Fashion Along Fifth Avenue 


By Isabelle 


| | 


RINGE and tassels are appearing in the newest 
hk jewels designed by the leading Fifth Avenue 

houses, They are shown carried out in baguette-cut 
gems, in cleverly arranged groupings. These little shafts 
of gleaming gems are clustered together in varying lengths 
to make finishings for ear pendants, brooches and neck- 
laces. A pair of ear pendants designed lately to special order 
were designed with an ear-stud holding a large square-cut 
diamond which is flanked on either side with baguettes 
and baguette-cut diamonds hung from this in overlapping 
tiers. In the accompanying sketch is shown one of the 
new necklaces which is constructed entirely as a fringe 
of baguette diamonds. Here we have a single row of the 
gems hanging by their upper edge from a chain of plati- 
num wire. The plaque at the center of this necklace has 
the baguettes grouped to make a flexible pendant, repeat- 
ing in design the pattern of the ear 
pendants. Jewels holding the new cut- 
tings after designs like these also fol- 
low the one-tone mode and use the 
large facets and long narrow sticks of 
baguette cuttings in sapphires, emer- 
alds, topazes, amethysts and peridots 
to make a matching set of jewels. 


WO new designs in fob-watches 

are appearing on the Avenue. One 
is for day-time wear. It is carried 
out in colored enamels, marked be-_, 
tween the sections of enamel with 
lines of faceted gem-stones. Dark 
blue enamel and faceted red tour- 
malines were used in a pattern 
carried out in squares and rec- 
tangles of different sizes. The 
tourmalines, as they are shown in 
the little picture, outline these 
squares of blue enamel. For the 
evening is a far more elaborate 
fob-watch which is carried out in 
rose-cut diamonds, pearls and 
melon-cut emeralds. The watch 


for this repeats the rounded form 
of the emerald cutting in its con- 
tour and the topping brooch holds 
one of these rounded emeralds for 








M. Archer 
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its central section, the diamonds and pearls in two tri- 
angles for the side details. 


NE of the most important details in costume modes is 

the sleeve and its finishing cut. To the jeweler this 
becomes of special significance for it has much to do with 
the decision regarding the modishness and wearability of 
bracelets. There is a new sleeve put out lately by Paris 
dressmakers that particularly piques the interest of the 
discerning jeweler. This sleeve is shown in the sketch as 
it is used on a gown of wall-paper patterned chiffon. It 
is a modernized version of the bell-sleeve, wide open at the 
wrist, but delicately tight-fitting above the elbow. For 
this gown the colors are a brick-red on an oyster-white 
ground and the sleeve is lined with chiffon of the white. 
With such a sleeve, bracelets will appear at their best if the 
form is flexible and the bracelets are 
worn in groups of varying color. This 
sleeve has also been seen lately on 
some of the more popular cocktail 
jackets. For wear later in the spring 
there are planned now, three-piece 
costumes of moire silk, where the coat 
shows this new open-sleeve. Another 
coat with the wide bell-sleeve is in 
banana-beige taffeta. This is a three- 
quarter length coat which is left col- 
larless and minus any fastening. 
All together, such a garment 
makes an excellent excuse for the 
wearer of fine jewels. 





HE newest pearl bags for eve- 

ning wear, those which are 
going south with the lucky so- 
journers, have taken color for 
their mountings. Baguette cut- 
tings of emeralds.and sapphires 
and the favored colored gem-stones 
are used in mountings of white 
gold for these new designs. The 
delicate tracery pattern running 
through the encrusted pearls is 
repeated in the gem color. Peri- 
dots in long narrow sticks are set 





(Continued on page 65) 
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Vincent S. Mulford Retires 


Resigns as President of the Jewelers Publishing Corporation, 
After Being Associated with “The Jewelers’ Circular” 


Since 


Announcement has just been made 
that Vincent S. Mulford has resigned 
as president of the Jewelers Publishing 
Corporation, after a career of nearly 40 
years with THE JEWELERS’ CIRCULAR, of 
which paper he had been the directing 
business head for over 30 years. Mr. 
Mulford has been succeeded, as presi- 
dent, by A. C. Pearson, chairman of the 
Board of Directors of the United Busi- 
ness Publishers Corporation, Inc., with 
which the Jewelers’ Publishing Corpora- 
tion has been affiliated since July, 1927. 

Mr. Mulford retires from active par- 
ticipation in the management of THE 
JEWELERS’ CIRCULAR in order to give his 
time to his many other business inter- 
ests. Among others he is the president 
of the South Shore Finance Corporation, 
president of the Mulford Realty Co., 
vice-president of the Montclair Times 
Publishing Corporation, and a director 
in many companies, and to these his 
business activities will now be entirely 
devoted. This does not mean a loss of 
interest in THE JEWELERS’ CIRCULAR to 
which he ‘devoted so many years of his 
life nor an entire immediate severance 
with the publishing business as he still 
remains a director of the holding com- 
pany. 

For many years Mr. Mulford’s busi- 
ness career and that of THE JEWELERS’ 
CIRCULAR were identical and to his fore- 
sight, acumen and business ability, the 
great success of this journal over a Jong 

. period of years, was in great part due. 

THE JEWELERS’ CIRCULAR, founded in 
February, 1870, by Daniel H. Hopkinson, 
who later had merged with it the Amer- 
ican Horological Journal, was a monthly 
publication up to the time that Mr. 
Mulford joined it in 1890. At that 
time, Mr. Hopkinson had died and also 
his successor, Seth W. Hale, and the 
publication was run by a company of 
which Mr. Mulford’s father, the late 
Lewis J. Mulford, and former business 
partner of Mr. Hale in the jewelry 
trade, was manager. The son came to 
the paper as a boy, first getting sub- 
scriptions and then advertising, and by 
his ability as a solicitor, began at once 
to build up the advertising clientele of 
the journal. 

This is particularly true after the 
paper became a weekly in 1891, and Mr. 
Mulford realizing the possibilities of the 
journal, decided to devote his business 
career to its upbuilding. 

Five years after he had joined THE 
JEWELERS’ CIRCULAR he became its adver- 
tising manager and three years later, 
in 1898, he secured stock control of The 
Jewelers’ Circular Publishing Co., at 
which time, Mr. Mulford, Sr., became 
the president and treasurer, and the 


son became the vice-president and secre- 
tary, positions which they held until 





1890 


THE JEWELERS’ CIRCULAR was succeeded 
by the Jewelers Publishing Corporation, 
in 1927. 

In 1900, Mr. Mulford realizing the 
necessity of the trade having only one 
great weekly, made arrangements by 
which the Jewelers’ Circular Publishing 
Co. purchased The Jewelers’ Weekly, a 
leading weekly in the jewelry field which 





VINCENT S. MULFORD 


had been founded in 1885. Two years 
later, through his efforts, the company 
purchased The Jewelers’ Review and by 
so doing, brought about a trinity of in- 
terests which more than tri-multiplied 
the efficiency of the consolidation. It 
placed THE JEWELERS’ CIRCULAR in the 
premier rank of trade papers and in a 
class by itself in its own field. From then 
on, the success of the journal from an 
advertising standpoint, was unusual and 
to this, Mr. Mulford’s personal efforts, 
his indefatigable work and dynamic per- 
sonality were in great part responsible. 

As the years went on, Mr. Mulford 
began to acquire interests outside THE 
JEWELERS’ CIRCULAR and these grew so 
important and the strain on him grew 
so great that in July, 1927, he decided 
to relinquish control of THE JEWELERS’ 
CIRCULAR Publishing Co., and sold out 
his control therein to the United Pub- 
lishers Corporation, which is a _ con- 
stituent company of the United Business 
Publishers, Inc. The new company which 
took over THE JEWELERS’ CIRCULAR was 
the Jewelers Publishing Corporation. 
Mr. Mulford’s father remained as presi- 
dent of this corporation until his death, 
Sept. 12, 1927, when the son succeeded 
him in that position, from which office 
he has now resigned. 
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Control of Production 


of Diamonds 
(Continued from page 33) 


cerned, including the State,igwhich de- 
rives an enormous revenue f the in- 
dustry. The government must fall into 
line with the other producers in dispos- 
ing of State Namaqualand diamonds, 
it being their bounden duty to set a 
good example in this respect. They 
must not be tempted to sell to the detri- 
ment of other producers, especially the 
mining companies on whom so many 
families and districts depend. 

“The government can afford to sell 
slowly and gradually, as the cost of pro- 
duction to them is far below that of the 
companies working underground at great 
depth. The favorable political effect of 
a swollen treasury chest would be tran- 
sitory, but would not compensate the 
country for the material and permanent 
damage that would be done to one of its 
paramount industries.” ; 


-. 








Production from Namaqualand Allu- 
vial Diamond Deposits Estimateg 
at About £12,000,000 

WASHINGTON, D. C., Jan. 26.—Pro- 
duction from the Namaqualand alluvial 
diamond deposits, the discovery of 
which was the outstanding event of 
1928 in the Union of South Africa, is 
estimated at approximately £12,000,000 
to date, although no official figures are 
available, Trade Commissioner S. H. 
Day, at Johannesburg, reports in a 
cablegram to the Department of Com- 
merce. In accordance with the policy 
adopted in 1927 with the enactment 
of the Precious Stones Act to control 
diamond output, the Namaqualand field 
was worked during the year as a Gov- 
ernment diggings. 

In view of the proposed utilization of 
the proceeds accruing to the Govern- 
ment, for the development of irrigation 
projects, the strike promises to have a 
widespread and beneficial effect on the 
whole economic fabric of the Union. 
Details are as yet unavailable with re- 
spect to the Government’s irrigation 
plans but they are generally assumed to 
apply to the whole of the Union terri- 
tory. Namaqualand, in Western Cape 
Province, is itself largely arid, and the 
diamond producing district is a prac- 
tically desert country bordering the At- 
lantic Ocean for a 20 miles 
south of the Oran iver. 

With regard to the Transvaal alluvial 
fields, which were the feature of 1927, 
production is generally reported to have 
decreased, according to Trade Commis- 
sioner Day. The output of pipe dia- 
monds, likewise, is reported to have been 
very much curtailed, as the result of the 
heavy accumulations of alluvial stones 
in 1926 and 1927. 








Arno LaRoche who conducted a jewel- 
ry store at Stephen, Minn., has moved 
into new quarters in the former State 
Bank building. 
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AT THE GALLERIES OF THE 
AMERICAN ART ASSOCIATION, NEW YORK, DURING THE PAST WEEK 


United States Customs Rulings 


Federal Tariff Judges Rule on the Classification of Many Jewelery Items—Lower Rate on Ivory 
Beads—Importers Win and Lose as Novel Issues Are Decided 


VORY beads, imported by Seidenberg 

& Wittenberg, of Seattle, are held not 
to be classificable as jewelry in a deci- 
sion just announced at New York by the 
United .States Customs Court. Judge 
Sullivan, writing the tariff tribunal’s 
opinion, finds that these ivory beads, 
temporarily strung, were improperly 
taxed at 80 per cent ad valorem, under 
Par. 1428, Tariff Act of 1922. Duty is 
fixed at 45 per cent ad valorem, under 
Par. 1403, of the 1922 law. 


CoRAL BEADS, ETC. 


Coral beads and _ mother-of-pearl 
beads, imported by John Wanamaker, of 
New York, were subjected to duty upon 
entry through the customs at the rate of 
80 per cent ad valorem, under Par. 1428, 
Tariff Act of 1922, as jewelry. Judge 
Sullivan finds that this merchandise 
should not have been classified as jewelry 
finished or unfinished but rather as 
materials for making jewelry. The coral 
beads are held by the court to be duti- 
able as semi-precious stones cut, but not 
set, at 20 per cent ad valorem, under 
Par. 1429, while the mother-of-pearl 
beads are held dutiable at the rate of 
35 per cent ad valorem, under Par. 1403, 
Tariff Act of 1922. 


GLaAss LAMP BASES 


Imported lamp bases of glass, im- 
ported by Marshall Field & Co., of Chi- 
cago, are held by the Customs Court to 
have been correctly assessed at 60 per 
cent ad valorem, under Par. 218. Claim 





for duty at only 55 per cent, under the 
same paragraph, is denied. 


AMBER AND CRYSTAL BEADS 


Granting an import claim of B. R. 
Anderson & Co., of Seattle, the United 
States Customs Court reaches the con- 
clusion that amber and crystal beads, 
temporarily strung, taxed by the collec- 
tor at the rate of 80 per cent ad valo- 
rem, under Par. 1428, Tariff Act of 
1922, should have been assessed at only 
20 per cent ad valorem, under Par. 1429. 


BEADS WITHOUT CLASPS 


Graduated mother-of-pearl beads, in 
solid colors, temporarily strung without 
clasps, imported by Wm. A. Brown & 
Co., New York, were taxed at 80 per 
cent ad valorem, as jewelry, under Par. 
1428. In an interesting opinion, review- 
ing the evidence in the case, Judge Sul- 
livan finds that duty should have been 
assessed at only 45 per cent ad valorem, 
under Par. 1403, Act of 1922. One of 
the witnesses at the trial of this issue, 
when asked as to the material compos- 
ing these beads, replied: “It is sold as 
mother-of-pearl in this country—the 
listing as shell is an error on the part 
of the Japanese shipper.” 


VARIOUS BEADS 


Sustaining protests of Mrs. J. S. 
Hwang, of Seattle, the Customs Court 
finds that, merchandise invoiced as pearl 
consisted of mother-of-pearl beads, tem- 
porarily strung, properly assessable at 


35 per cent under Par. 1403; that the 
merchandise invoiced as bone beads con- 
sisted of bone beads temporarily strung, 
properly dutiable at the rate of 35 per 
cent under Par. 1403; and that the mer- 
chandise invoiced as ivory beads, con- 
sisted of ivory beads temporarily strung, 
properly classifiable at 45 per cent ad 
valorem, under Par. 1403. The collec- 
tor’s assessment at 80 per cent on all of 
this merchandise is set aside and refund 
is directed by the court on the basis of 
the lower duties. 


IMITATION PEARL BEADS, ETc. 


In a ruling sustaining protests of H. 
Wolff & Co., et al., the United States 
finds: that certain beads were dutiable 
at 35 per cent, under Par. 1403; that imi- 
tation pearl beads, temporarily strung, 
were dutiable at 60 per cent, under Par. 
1403; that beads in imitation of precious 
or semi-precious stones, temporarily 
strung, were dutiable at 45 per cent, 
under Par. 1403; that amethyst and 
topaz beads, graduated and temporarily 
strung in necklace lengths, being semi- 
precious stones cut but not set, and suit- 
able for use in the manufacture of 
jewelry, were properly dutiable at 20 
per cent ad valorem, under Par. 1429; 
that coral beads,, temporarily strung, 
were properly dutiable at 20 per cent ad 
valorem, under Par. 1429; that mother- 
of-pearl beads, temporarily stdung, were 
dutiable at 35 per cent, under Par. 1403; 
that silver-plated metal articles, not 
jewelry, were dutiable at 60 per cent ad- 
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valorem, under Par. 399; that rings, 
brooches, and_ necklaces, composed 
wholly or in chief value of metal, valued 
at less than 20 cents per dozen pieces, 
were properly dutiable at 40 per cent 
ad valorem, under Par. 399; that silver 
filagree earring drops were properly 
dutiable at 75 per cent ad valorem, un- 
der Par. 1428; that platinum clasps, un- 
set, metal clasps set with an emerald, 
and a diamond, returned at 75 per cent, 
were properly dutiable at 55 per cent ad 
valorem, under Par. 348; that certain 
hatpins were properly dutiable at 35 per 
cent ad.valorem, under Par. 350; that 
rhinestone bags were properly dutiable 
at 55 per cent ad valorem, under Par. 
218; that mechanical pencils, in chief 
value of metal, were properly dutiable 
at 45 cents per gross and 25 per cent ad 
valorem, under Par. 1451; that imitation 
pearl beads, loosely strung, were prop- 
erly dutiable at 60 per cent, under Par. 
1403; and that combs, composed of 
metal, plated with silver, not designed 
to be carried on the person, were duti- 
able at 60 per cent ad valorem, under 
Par. 399, Tariff Act of 1922. All of the 
foregoing, with the exception of the 
clasps, which were assessed at 75 per 
cent, were taxed at 80 per cent, ad 
valorem, as jewelry, under Par. 1428. 

In addition to H. Wolff & Co., firms 
whose protests are included in the above 
noted decision, are: Samstag & Hilder 
Bros., the Globe Shipping Co., A. Lorsch 
& Co., Inc., Cohn & Rosenberger, Inc.; 
Lippmann, Spier & Hahn, D. Lisner & 
Co., Saks & Co., L. Greenberg & Sons, 
Eugene Hess, P. C. Kuyper & Co., E. & 
J. Bass, Inc., M. Goldberg’s Sons, the F. 
W. Woolworth Co., Blacher Bros., Bo- 
relli & Vitelli, Friedman & Co., E. E. 
Frisch, Hussa & Co., D. Smilo & Sons 
and S. H. Kress & Co. 


BEADED ARTICLES 
Jacob Schorsch, New York, has ob- 
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tained a ruling from the Customs Court 
reducing the tariff rate from 80 per cent 
under Par. 1428, to 60 per cent, under 
Par. 1403, Act of 1922. 

Overruling a protest of E. W. Ed- 
wards & Son, of Rochester, N. Y., the 
Customs Court refuses to disturb the 
collector’s assessment covering strings 
of imitation pearl beads, in necklace 
lengths. Judge Sullivan affirms the col- 
lector’s assessment at 80 per cent ad 
valorem, under Par. 1428, as jewelry. 
Claim was made for duty at 60 per cent 
under Par. 1403. The court points out 
that it is guided in its decision entirely 
by the official samples as no oral testi- 
mony was offered as to whether the 


items in question were permanently 
strung or whether or not they were 
jewelry. “The record in this case,” 


Judge Sullivan writes, “is not at all il- 
luminating.” After severely criticizing 
the Government counsel for encumber- 
ing the record with objections, Judge 
Sullivan writes: 

“The record discloses that plaintiffs 
counsel was not familiar with practice 
before this court. In such a case coun- 
sel for the Government should be of as- 
sistance to the court in order that the 
merchandise be properly classified. 


, 


HicH Duty UPHELD 


“We are not at all satisfied with this 
record, and this holding is not a prece- 
dent. We have not any facts that would 
sustain a holding for the plaintiffs. The 
protest is overruled.” 








G. H. Leffers, Bellevue, Pa., jeweler, 
was hurt near Charleroi when a sport 
roadster which he was driving turned 
over on the Elco Road. Mr. Leffers was 
hurled from the car and_ severely 
bruised. He was taken home after a 
local doctor gave first aid. 


SILVER CANDLESTICKS SEEN 
AMERICAN ART GALLERIES. NEW YORK 
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WEEK AT THE 


DURING THE 


Early American Silver on Exhibition 


in New York 


HE three early American silver tank- 

ards illustrated on page 45, are in 
the collection of rare Americana, prop- 
erty of William M. Austin of Douglas- 
ton, Long Island, which includes the per- 
sonal relics of Baron von Steuben to- 
gether with the family papers of Wil- 
liam North and the North collection of 
Colonial silver. They have been on ex- 
hibition in the Galleries of the Ameri- 
can Art Association, New York, Jan. 
26-30. The center one engraved with an 
escutcheon of the North family and un- 
der the foot with the inscription: “The 
gift of John North to his Wife Eliza- 
beth, 1756.” It bears the maker’s mark: 
“BENJAMIN BURT” (Boston, about 
1756). The pair of uncovered tankards 
bear the initials E I N, and the maker’s 
mark. They are the work of Samuel 
Edwards, Boston, about 1750, and are 
very rare. 

The early American silver porringer 
and pair of early American silver can- 
dlesticks, shown on this page are a part 
of the fine Colonial silver which has 
been in the possession of the North 
family since Colonial days. The por- 
ringer, made by Benjamin Hiller, Bos- 
ton, about 1710, has a circular bow! and 
pierced handle. The silver candlesticks, 
made about 1765 and bearing the 
maker’s mark: “A. D.” and a Hessian 
cap, have quadrangular baluster, en- 
riched with shell motives which also ap- 
pear at the corners of the molded square 
base. They are eight inches high. 

These are in the same collection as 
the ones shown on page 45. 








Extensive alterations are being made 
at the east store in the Plant building, 
on State St., New London, Conn., which 
is to be occupied by the jewelry firm 
of Perry & Stone. 
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President Ellis W. MacAllister Predicts Improvement in Business During 1929 at Annual 
Meeting Held Jan. 25 at Providence—Reports Submitted and Directors Elected 


PROVIDENCE, R. I., Jan. 28—Belief that 
the manufacturing jewelry business will 
show a marked improvement during the 
current year was expressed by Ellis W. 
MacAllister, president of the Manufac- 
turing Jewelers’ Board of Trade, at the 
annual meeting of the organization held 
Friday afternoon at the Providence of- 
fice in Turks Head building. The fol- 
lowing eight representatives of manufac- 
turing concerns were elected as members 
of the directorate to serve for a term of 
three years each: Howard C. Baker, of 
Baker-Manchester Mfg. Co.,  Provi- 
dence; Morgan W. Rogers, of Parks 
Bros. & Rogers, Inc., Providence; James 
O. Otis, of Harvey & Otis, Providence; 
Frank M. Child, of the A. T. Wall Co., 
Providence; Walter A. Griffith, of the R. 
L. Griffith & Son Co., Providence; Law- 
rence E. Baer, of Baer & Wilde Co., At- 
tleboro; J. Irwin Shaw, of Hamilburg, 
Shaw Corp., New York; J. Nelson Car- 
ter, of Carter, Gough & Co., Newark, 
N. J. 

In accordance with the by-laws the 
entire directorate will meet within the 
next 10 days and organize by the elec- 
tion of president, secretary, manager 
and other officers. The board of direc- 
tors is as follows: 

Providence—Alfred K. Potter, of the 
Gorham Co.; Henry G. Thresher, of 
Waite, Thresher Co.; Howard C. Baker, 
of Baker-Manchester Mfg. Co.; Morgan 
W. Rogers, of Parks Bros. & Rogers, 
Inc.; Ellis W. MacAllister, of Irons & 
Russell Co.; James O. Otis, of Harvey 
& Otis; Eugene T. Abbott, of Rosen- 
heim Co., Inc.; Frederick A. Ballou, Jr., 
of B. A. Ballou & Co.; T. Dawson 
Brown, of Wolcott Mfg. Co.; Edgar M. 
Docherty, of William C. Greene Co.; 
Archibald Silverman, of Silverman 
Bros.; Charles A. Mealy, of The Hadley 
Co.; Royal J. Gregg, of Ostby & Barton 
Co.; Frank M. Child, of A. T. Wall Co.; 
Walter A. Griffith, of R. L. Griffith & 
Son Co. 

Attleboro—Joseph Finberg, of Fin- 
berg Mfg. Co.; Gustave W. Strandberg, 
of Sykes & Strandberg; George L. Shep- 
ardson, of C. A. Marsh & Co.; Lawrence 
E. Baer, of Baer & Wilde Co. 

North Attleboro—Louis E. Freeman, 
of L. E. Freeman Co.; Wallace D. Ken- 
yon, of Webster Co.; Allan A. Gordon, 
of Paye & Baker Mfg. Co. 

Newark, N. J.—J. Nelson Carter, of 
Carter, Gough & Co. 

New York—J. Irwin Shaw, of Hamil- 
burg, Shaw Corp. 

The meeting was called to order 
at 4 o’clock by President MacAllister 
with a good representation of the 
membership present. Reports were pre- 
sented by the various officers and com- 
mittees and showed a very satisfactory 
condition of affairs. The past year 


showed a somewhat variable record 
in the matter of prosperity of the 
jewelry industry, President MacAllister 
reported, certain divisions of the trade 
having experienced satisfactory business 
conditions while others were forced to 
contend with a marked depression. He 
dwelt at length on the physical improve- 
ments recently established in both the 
Providence and the New York offices 
and reviewed the effect of added facili- 
ties as shown by the statistical and rep- 





ELLIS W. MacALLISTER, PRESIDENT 


ortorial departments of the organization. 
His report follows: 

“The past year has shown a some- 
what variable record in the matter of 
prosperity of the jewelry industry. A 
part of the trade has experienced satis- 
factory business while others have con- 
tended with a marked depression. But I 
believe our business will be much better 
in 1929. 

“During the past year the Manufac- 
turing Jewelers Board of Trade has en- 
deavored to maintain and increase its 
service to its members to the fullest pos- 
sible extent, and the result of the year’s 
activity shows a definite and steady 
progress for our organization. This is 
evident by the sound financial condition 
and by the increasing of the surplus. 

“The increase in its business necessi- 
tated additional space in its offices in 
Providence and New York. The New 
York office was moved to larger quarters 
in the spring of 1928, additional equip- 
ment was installed and every effort has 
been made to place that office in a posi- 
tion where it can give the best service to 
members in New York city and Newark. 
We feel that we have been justified in 


our decision to remain on Maiden Lane, 
as the use of our office by members has 
steadily increased during 1928. The 
Newark members also find that the loca- 
tion of the office on Maiden Lane is very 
convenient, being so close to the New 
York terminal of the Hudson tube. 

“For the additional space required for 
our Providence office, we were able to 
secure the needed amount from avail- 
able rooms adjoining our office. Addi- 
tional equipment was installed and thor- 
ough renovation made. It is hoped that 
members will find it convenient to call 
on the secretary and inspect the improve- 
ments which have enabled us to mate- 
rially better our service. 

“The secretary’s report will show that 
in 1928 we received a larger number of 
special inquiries for credit reports than 
ever before. I desire to cail particular 
attention to the high standard that is 
being maintained by our office in com- 
piling these reports. It seems desirable 
to give the members the largest amount 
of service that our income will permit. 
Along that line we have decided to con- 
tinue to give members 300 special re- 
ports per annum, notwithstanding the 
fact that other agencies and trade as- 
sociations generally limit their members 
to 100 credit reports annually. 

“The rating book was most _ thor- 
oughly revised in 1928 and now contains 
35,668 names, representing the jewelry 
buyers and manufacturers throughout 
the United States and Canada. 

“I would call special attention to the 
free collection facilities offered by the 
Board of Trade. The amount saved 
thereby that would ordinarily be paid 
out in commissions and lawyers’ fees is 
considerable when, as our records show, 
close to one million dollars in ordinary 
collection claims was handled during 
1928 and 60 per cent of same were col- 
lected absolutely without expense to 
members. 

“We have continued during the past 
year the policy previously adopted of 
appointing special interested creditors’ 
committees to handle matters of failures 
or financial difficulties. Our experience 
confirms our original belief that such 
matters can be more satisfactorily ar- 
ranged by a group composed of men 
who are themselves substantial creditors 
than by a standing committee. 

“The outlook for 1929 for the Manu- 
facturing Jewelers Board of Trade is 
most encouraging. Despite our recent 
improvements in Providence and New 
York offices, we have effected other econ- 
omies which have enabled us to show no 
substantial increase in our overhead ex- 
pense. We are giving our members a 
better service than we have ever been 
able to give before and I believe we can 
anticipate continued improvement. 
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“During the past year we lost through 
death one who had rendered much valu- 
able service to our association. I refer 
to Frederick D. Carr, a former president 
of the Manufacturing Jewelers Board 
of Trade and a member of our board of 
directors for a great many years. His 
contribution to our organization is too 
large to be detailed here but it seems 
fitting that we recognize it as a tribute 
to his memory. 

“T wish at this time to thank the of- 
ficers, directors, committees and em- 
ployes of the Manufacturing Jewelers 
Board of Trade for their help and co- 
operation.” 


SECRETARY’S REPORT 


In the forty-sixth annual secretarial 
report of the board, submitted by Sec- 
retary Horace M. Peck, an analysis of 
the jewelry industry showed that ac- 
cording to the Board’s reference book 
there is a total of 35,668 jewelers in the 
country of whom 23,701 are retail and 
installment jewelers; 1232 wholesale 
jewelers, 2576 manufacturing jewelers, 
2530 watch repairers, 209 wholesale 
watch distributors, 1990 department 
stores having jewelry departments and 
3430 miscellaneous distributors. During 
1928 Secretary Peck’s report stated 473 
jewelry buyers came to this city to make 
purchases of manufacturers. In the re- 
porting department an average of 94 
inquiries were received daily and an av- 
erage of 280 reports were issued daily. 
In all, there were 28,218 inquiries re- 
ceived and 24,047 reports written and 
83,924 reports issued. The collection 
department handled 9546 collection 
claims, totaling $974,928, and 2414 fail- 
ure claims, totaling $796,431, or a total 
of 11,960 claims for an aggregate of 
$1,771,359. Mr. Peck’s report continues 
as follows: 

“The arrival of buyers at Providence 
hotels is reported to members daily. 
During 1928 473 jewelry buyers arrived 
in Providence and members were given 
prompt notice of said arrivals. 


BANKRUPTCIES AND ADJUSTMENTS 


“We maintain a separate department 
for the handling of all claims against 
debtors who are in financial difficulty. 
The work in this department is constant- 
ly increasing and it will probably be nec- 
essary to add to our personnel from time 
to time in order to make thorough in- 
vestigations of many of the failures 
that are occurring in the jewelry trade. 
The member who places his claim with 
our Failure Department is assured that 
no offer of settlement made by a debtor, 
either in or out of bankruptcy, will be 
accepted until there has been a thorough 
investigation. 

“In failure cases where a large num- 
ber of the members of our association 
are interested, our president is required 
by by-law to appoint a creditors’ com- 
mittee, whose duty it is to make an in- 
vestigation and recommendation to our 
members and the creditors generally. 

“We believe that the combined power 
of a large number of creditors working 
through our committees of interested 
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creditors, results in reduced expenses, 
larger dividends and generally more sat- 
isfactory results. 

The Membership Committee, with the 
assistance of our field representative, 
Frank Kelley, has been very active dur- 
ing 1928. Business conditions have re- 
sulted in a slight loss in membership, but 
it is believed that with the renewed gen- 
eral activity in the jewelry trade that 
the year 1929 will find our membership 
at its peak.” 

The report then gave detailed data 





HORACE N. PECK, SECRETARY 


on the total membership, which on Jan. 
1, 1929, was 447. 

In reporting on the New York and 
Chicago offices, Secretary Peck said: 

“Branch office at 15 Maiden Lane, 
New York City, was moved to larger 
quarters in the spring of 1928. With its 
increased facilities the New York office 
is giving most satisfactory service to our 
members in New York city and Newark. 
Complete and up-to-date credit reports 
are maintained in files at both branch 
offices in New York and Chicago.” 

In conclusion the report said that 
present conditions indicate that 1929 
will be a most prosperous year both for 
the jewelry trade and the organization. 


aa 








Death of W. C. Seyfriedt 


Los ANGELES, Jan. 24.—Funeral ser- 
vices were conducted yesterday after- 
noon at the Little Church of the Flowers, 
Forest Lawn Memorial Park, Glendale, 
for William Charles Seyfriedt, 75 years 
old, 4858 W. Seventeenth St., followed 
by Masonic rites at the grave. 

Mr. Seyfriedt came to Los Angeles 18 
years ago and embarked in the jewelry 
business, a calling he had followed up to 
his death. There were loads of floral 
pieces and bouquets and the jewelry 
craft was well represented. 

Deceased is survived by two daugh- 
ters and three sons. 

Dean Beal, of St. Paul’s Pro-Cathe- 
dral, officiated at the services. 
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Auction Ordinance 





Rochester, N. Y., City Council Passes 
Measure Without a Dissenting Vote 


ROCHESTER, N. Y., Jan. 28.—Roches- 
ter’s long discussed auction ordinance, 
fought for by the Rochester Retail 
Jewelers’ Association, was passed last 
week by the City Council without a dis- 
senting vote. The ordinance is expected 
to have far-reaching effect as a prece- 
dent in other cities in the United States 
and Canada. 

As passed, the ordinance was without 
its 6 o’clock closing provision, that point 
having been surrendered by the associa- 
tion in a final conference with auction- 
eers and the Council Law Committee 
before the bill was presented for pas- 
sage. The measure as it stands now 
was hailed by Charles P. Coster, 1519 
Lake Ave., president of the association, 
as “not 100 per cent, but a good piece of 
work embodying the chief issues.” 

In order the 11 provisions of the new 
law, outside of the Council’s definition 
of an auctioneer are: Licensed auction- 
eers only will be permitted to conduct 
auctions; bond of $5,000 must be exe- 
cuted to the City of Rochester before 
any license can be granted; written ap- 
plication to the Commissioner of Public 
Safety is required to obtain a license; 
applicants previously convicted of auc- 
tion laws or ordinances violation will 
be denied licenses, and writs summarily 
taken up from those who are convicted 
after obtaining them; license fees are 
set at $150; retailers and wholesalers 
alike must be in business in their pres- 
ent locations for a period of six months 
before being permitted to stage an auc- 
tion; no auction may continue more 
than 30 days except those extended for 
another 30 days by special permission 
and no auction may be started by the 
same firm within a year after the first; 
auctions of goods wholesale or in job 
lots is not restricted by the time limit 
clauses; false representations of goods 
for auction, substitution-of articles for 
those purchased by bidders, employment 
of “cappers” to raise bids; employment 
of criers to attract attention or staging 
an auction for a transient merchant who 
has no license were declared illegal; fine 
not exceeding $150, imprisonment not 
exceeding 150 days or both, or penalty 
not less than $50 or greater than $500, 
to be recovered by the city in civil ac- 
tion, are penalties for violation. 

In its movement to pass the ordinance, 
the association was aided by the Better 
Business Bureau of Rochester. Commit- 
tees made up jointly of the bureau and 
the association attended Law Committee 
hearings. Auctioneers’ representatives 
also attended, assuring the Councilmen 
of their desires to preserve business in- 
tegrity in Rochester. 

Besides Mr. Coster, E. J. Scheer and 
his son, Russell J. Scheer, the latter 
secretary of the association, appeared 
for the association at hearings. 








L, L. Lockwood has established a 
jewelry business at Sidney, Neb. 
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Three Old Wholesale Houses Merged 





Otto Young & Co. and C. H. Knights-Thearle Co. Consolidated 
with A. C. Becken Co., Chicago 


CHICAGO, Jan. 25.—While not unex- 
pected to some in the trade an announce- 
ment made here yesterday morning will 
come as a surprise to the trade at large. 
For some time there have been rumors 
of consolidations and changes in many of 
the important wholesale jewelry houses 
of Chicago. Hardly one of importance 
has not been included in the guesses 
and gossip. 

Before leaving for a business trip 
East today A. C. Becken, president of 








A. C. BECKEN, JR., PRESIDENT OF THE 
A. C. BECKEN CoO. 


the A. C. Becken Co., 35 E. Wacker 
Drive, called representatives of the 
trade press to his office and without any 
preliminary remarks stated that he 
wished to announce through the press 
the consolidation of Otto Young & Co., 
29 E. Madison St. and the C. H. 
Knights-Thearle Co., 31 N. State St., 
with the A. C. Becken Co. 


Mr. Becken stated that for the time 
being these three organizations will be 
operated separately and as heretofore 
except that their resources and buying 
power will be pooled. The traveling 
representatives of all three concerns 
will continue to call on the trade as 
heretofore. 


In discussing this feature of the com- 
bination Mr. Becken said that one state- 
ment he wanted clearly understood is 
that “the management wishes to espe- 
cially emphasize the fact that the com- 
plete lines now illustrated in the Otto 
Young & Co. catalog and the A. C. 
Becken Co. catalog will be maintained 
during the current year and will be aug- 
mented from time to time as new lines 
appear on the market.” 


The active management of C. H. 
Knights-Thearle Co. will continue in 
charge of Charles T. Gustafson, as- 
sisted by J. P. Stewart. Mr. Gustafson 
becomes a director of the A. C. Becken 
Co. Temporarily the management of 
Otto Young & Co. will remain the same 
as in the past years and this company 
will be represented on the board of 
directors of the A. C. Becken Co. by 
Arthur W. Reebie. 

The officers of the A. C. Becken Co. 





Cc. T. GUSTAFSON, OF C. H. KNIGHTS- 
THEARLE CoO. 


will remain the same, A. C. Becken, Jr., 
president and chairman of the board; S. 
D. McPherron and C. A. Fidler, vice- 
presidents; S. C. Lund, secretary-treas- 
urer; J. D. Hilfer, member of the board 
of directors and manager of the clock 
department. 

This consolidation brings together 
three of the largest, oldest and best 
known firms in the industry with an in- 
vested capital exceeding a million and 
a quarter dollars. All have been out- 
standing in their success as individual 
houses and when asked for some of the 
motives that prompted the consolida- 
tion, Mr. Becken said: 

“The firms participating in this con- 
solidation have always been outstand- 
ing in their consideration and support 
of the retail jeweler and the impelling 
force behind this move has been the op- 
portunity for a degree of dealer coopera- 
tion that would be impossible for these 
firms to render as separate units.” 

Otto Young & Co. was founded in 
1865, the C. H. Knights-Thearle Co. in 
1877 and the A. C. Becken Co. in 1887. 
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S. C. Lund Honored 





Chicago Directors of National Jewelers 
Board of Trade Elect Him Honorary 
Vice-President 


CHICAGO, Jan. 26.—At a meeting of 
the Chicago directors of the National 
Jewelers’ Board of Trade, held last 
Tuesday in the offices of the National 
Jewelers’ Board of Trade, S. C. Lund, 
of the A. C. Becken Co., was elected to 
the office of honorary vice-president. 

The adjustment committee for 1929 
was also announced, which includes: 
John C. Petersen, of the International 
Silver Co., chairman; Walter C. Camp- 
bell, Elgin National Watch Co.; James 
Clifton, Benjamin Allen & Co.; Frank 
E. Dean, Associated Silver Co.; Albert 
L. Ellbogen, Stein & Ellbogen Co.; Fred- 
erick M. Gottlieb, of Frederick Gottlieb 
& Co.; Milton C. Hess, of the National 
Railway Time Service; Otto R. Hirt, 
Juergens & Andersen Co.; Joseph M. 
Kucera, Norris, Alister-Ball-Bridges 
Co.; S. C. Lund, A. C. Becken Co.; Ar- 
thur E. Manheimer, of the Manheimer 
Watch Co.; Harry E. Radix, Thos. J. 
Dee & Co.; Claus Swanson, J. R. Wood 
& Sons; J. G. Swartchild, of Swartchild 
& Co.; H. Wilson, of Henry Paulson & 
Co.; R. C. Wolf, C. & E. Marshall Co. 
Rosenberg, Braude & Zimmerman are 
designated attorneys for members in 
the Chicago district. 

The Arbitration Committee consists 
of Frank Milhening, chairman; Taylor 
Strawn and H. Paul Juergens. 








R. J. Riles, Pioneer Jeweler of 
Jacksonville, Fla., Passes Away 
After a Month’s Illness 


JACKSONVILLE, FLA., Jan. 24.—Robert 
Jefferson Riles, one of the pioneer jewel- 
ers of this city and a prominent local 
citizen, died last Thursday after an 
illness of one month. Mr. Riles who 
was head of the jewelry firm of R. J. 
Riles & Sons, passed away at his home, 
9 W. Third St. 

Not only was Mr. Riles a pioneer 
jeweler of Jacksonville, but was one of 
the oldest jewelers in the State, his con- 
nection with that business having begun 
at the age of 18 when he became affili- 
ated with the firm of A. G. Phillips, 
jeweler of Palatka. 

Prior to his connection with the 
Palatka jeweler, Mr. Riles left Palatka 
for Stamford, Conn., where he was em- 
ployed. After leaving the employe of 
Mr. Phillips, Mr. Riles then entered 
business for himself in Palatka and in 
1898 left that city for Jacksonville, 
where he established his business. 

Mr. Riles was born Jan. 4, 1863, at 
Hawthorne and when a youth left with 
his parents for Cartersville, Ga., where 
he resided a short time before making 
his home in Palatka. 

The body was forwarded by auto- 
mobile to Palatka, where funeral ser- 
vices and interment took place at 3 
o’clock, Saturday afternoon. in Palatka. 
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New Officers Elected 





Atlanta Association of Retail Jewelers Holds 
Enjoyable Dinner-Meeting 


ATLANTA, GA., Jan. 25.—Henry Mu- 
ench, veteran Atlanta jeweler, was 
elected president of the Atlanta Asso- 
ciation of Retail Jewelers at the regu- 
lar meeting of the organization held 
Tuesday evening, Jan. 22, at the Wine- 
coff Hotel. 

Mr. Muench, who is a past president 
of the Georgia Association of Retail 
Jewelers, succeeds E. Benson Freeman, 
Jr., of Myron E. Freeman & Bro.,. as 
head of the local jewelers association, 
and associated with him for the coming 
year will be E. A. Morgan, as vice-presi- 
dent, and J. J. Bookout, who was re- 
elected secretary and treasurer. 

The meeting opened at 6.30 p. m. with 
an informal dinner, after which a busi- 
ness meeting was held. This was fea- 
tured by reports from the retiring presi- 
dent and secretary-treasurer, and an ad- 
dress on the merchandising of silverware 
by Nat Ullman. 

The meeting was well attended, prac- 
tically all firms comprising the associa- 
tion being represented, and much en- 
thusiasm was shown over plans for the 
coming year. 








Get Little Loot 





Safe Crackers Dig Through Two Brick 
Walls to Enter Detroit Jewelry Store, 
but No Gems Are Found 


DETROIT, MICH., Jan. 26.—Safe crack- 
ers made a raid on the store and plant 
of Charles A. Berkey, 1424 Woodward 
Ave., sometime during Tuesday night, 
Jan. 22. Although they opened two safes 
and caused some damage their entire 
loot, Mr. Berkey says, including dam- 
age to the safes, will not exceed $400 
or $500. 

The robbers lost fully as much in their 
raids as he did himself, Mr. Berkey be- 
lieves. They left behind an electric drill 
worth fully $200, and other tools. 

In order to get into the Berkey store 
which is on the second floor, the robbers 
dug a hole through two brick walls from 
an adjoining vacant store. This led 
them into the Berkey shop, where he 
manufactures his jewelry. From there 
it was easy to get into the sales room 
where they first pried open one large 
safe. This contained nothing more 
valuable than dies. Then they attacked 
another up near the main window. This 
safe was opened but all they found was 
a small amount of merchandise which 
had been left for repairs. Some of this 
they took and some they scattered about 
the floor. Apparently fearing to remain 
longer, they fled back through the hole 
they had made in the wall. The get- 
away was quick, and they were forced to 
leave their tools behind. 

In an interview with a representative 
of THE JEWELERS’ CIRCULAR, Mr. Berkey 
had the following to say: 
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“For two or three days before they 
got in, I suspected a raid was to be 
made on my store. Earlier in the week 
two men aroused suspicion when they 
called and asked to look at some cheap 
rings. I was so impressed that I re- 
mained at the store all night. The next 
day my suspicions again were aroused 
as a man entered selling candy. He 
passed through the store and into the 
shop where he offered his ware for sale 
to the employes. 

“IT was waiting on a customer at the 
time and happened to glance up as he 
was leaving. After stepping into the 
hall this man stopped and looked over 
the store. He saw me about the same 
time and immediately departed. 

“That night I again remained at the 
store but nothing happened. I continued 
at the store all day Sunday and Sunday 
night. On Monday my suspicions be- 
gan to wear off and I went home Mon- 
day night and also Tuesday night. On 
the last night they made the raid. 

“T have no doubt the robbers were 
tipped off by someone that I carried a 
large consignment of diamonds. Well, 
I did until last fall when I disposed of 
them all. These fellows were several 
months too late. I am not carrying any 
amount of diamonds in stock and I do 
not propose to in the future. For this 
reason the cracksmen, although they 
must have worked like beavers, had all 


their trouble for almost nothing.” 








Face Long Prison Terms 





Kelly Brothers and Trapp Plead Guilty to 
Robbing New York Jewelry Sales- 
man Near North Bend, Neb. 


OMAHA, NEB., Jan. 25.—Tom and Roy 
Kelly and Owen Trapp, in district court 
at Fremont, Neb., Jan. 21, pleaded 
ruilty to robbing Samuel Schwartz, New 
York jewelry salesman of $20,000 worth 
of diamonds and other gems last August, 
when they kidnaped him near North 
Bend, Neb., and spirited him away for a 
hundred miles in a high powered car, 
with his sample cases, took the samples 
and threw him bound and gagged into a 
lonely ravine near Sioux City, Iowa. 

The two notorious Kelly boys, wanted 
by the police from coast to coast, were 
each sentenced to 20 years in the peni- 
tentiary, and Trapp was sentenced to 
15 years. District Judge Spear explained 
that the lighter sentence for Trapp had 
been given on the grounds that he had 
been a war veteran and was injured in 
service. 

The complaint brought against the 
Kelly gang contained no reference to 
the kidnapping, which might have 
brought a life sentence under the law 
in the State of Nebraska. County At- 
torney Mahlin a few weeks ago had an- 
nounced that he would bring the kidnap- 
ing charge, but failed to do so when 
the time came. 

Ruth Haney, who was captured in the 
house with the Kelly gang in Omaha, 
Dec. 31, is out on a bond, with a charge 
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still standing against her of aiding and 
abetting the Style Shop robbery at Co- 
lumbus, Neb. She waived preliminary 
hearing and may come before a special 
jury next month for trial. 

Frank Cerian, charged along with the 
Kelly brothers and Trapp, in connection 
with the Schwartz robbery, was not ar- 
raigned at the same time the Kellys 
and Trapp were. This is said to be be- 
cause he may turn State’s evidence in a 
number of other important cases to come 
up soon. 

Trapp told the judge he would “go 
straight” after he completed his sen- 
tence. Tom Kelly complained that an 
unkind fate had turned him from an 
honor graduate of the Omaha schools in 
1909 and vice-president of a produce 
company in five years, to a criminal to- 
day. Roy Kelly stood silent. 

In Kansas City charges are pending 
against the Kelly brothers in connection 
with a $72,000 robbery of a bank mes- 
senger in daylight. They were under a 
$20,000 bond in connection with the 
Kansas City case. 

Immediately upon their arrest here, 
the Kellys said they preferred to stay 
in Nebraska and face the jewelry rob- 
bery charge here, to going back to Kan- 
sas City and facing the bank messenger 
robbery charge there. 








C. & E. Marshall Co. Acquires 
Branch in Kansas City, Mo. 


CHICAGO, Jan. 30.—On Feb. 1 the C. 
& E. Marshall Co., with headquarters in 
this city will announce the purchase of 
the watch material and jewelers’ supply 
departments of two firms in Kansas 
City and their consolidation as their 
Kansas City branch. 

They took over these departments 
from Edwards-Ludwig-Fuller Jewelry 
Co. and the C. B. Norton Co. The 
branch will be under the management of 
Leo Ludwig, formerly with Edwards- 
Ludwig-Fuller Jewelry Co. Leo Lud- 
wig, when taking the position of man- 
ager of this branch, completely severed 
his connections with the Edwards-Lud- 
wig-Fuller Jewelry Co., and in the fu- 
ture will devote his entire attention to 
giving the best service possible in the 
vicinity of Kansas City to his many 
friends who are jewelers in that section 
of the country. 

This notice comes only a month after 
the acquisition by the C. & E. Marshall 
Co. of four other houses, the J. J. Dau- 
ber Co., Columbus, Ohio; H. W. Himel- 
hoch Co., Detroit, Mich.; Houghton- 
Reardon Co., Dallas, Tex., and Armer & 
Brown Co., Los Angeles, Cal., and em- 
phasizes very strongly the progress 
which this company has been making. 
The policy on which the three Marshall 
brothers have built up their business is: 
“The best service humanly possible and 
fair value in every purchase.” 

In establishing these branches they 
feel that they will be able to give even 
a better service to their many customers 
than they have been giving in the past. 
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Announcement 


BERNARD STRAUSS formerly of | 
Oppenheim and Strauss 


Diamond Importers 
and 


JACOB MARSHAK of Marshak and Co. Inc. 
have organized as— 


MARSHAK-STRAUSS, INC. 


Manufacturers of Fine Diamond Jewelry and Special 
Order Work 


17 WEST 45th ST. NEW YORK 


Frev D. SmitH, Traveling Representative 
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An Interesting Lecture 





Frank Gardner Hale Addresses Members 
of Philadelphia Art Alliance on the 
Wearing of Jewelry 


PHILADELPHIA, Jan. 30. — Modern 
jewelry craftsmen are superior to those 
of the much vaunted Middle Ages, in the 
opinion of Frank Gardner Hale of Bos- 
ton, who spoke before the Philadelphia 
Art Alliance at a largely attended meet- 
ing. The Alliance is composed of the 
representative men and women of the 
city and much interest was shown by the 
members. 

Mr. Hale, himself one of the most 
noted jewelry designers and craftsmen, 
praised Benvenuto Cellini, as the king 
of goldsmiths, not only for his superb 
artistry in conception but in execution. 
He explained that the one thing no mod- 
ern worker in gold and silver has been 
able to fathom is the secret by which 
Cellini soldered granulated jewels on to 
a gold background, but that in other 
ways, the jewelry craftsmen of today 
are far better than their Italian or 
French predecessors of several . hun- 
dreds of years ago. 

Mr. Hale startled his women hearers 
by his statements that many women of 
today are as barbaric in their wearing 
of jewelry as were the first cave women 
who adorned themselves with necklaces 
of bone or teeth of animals or fish. By 
doing so they show they have no sense 
of the fitness of jewelry or the necessity 
of its adjustment to different personali- 
ties. He scored the fat woman who 
adorns herself with a small piece of 
jewelry, perhaps a tiny pendant, when 
she should wear one as large as an ap- 
ple to be consistent and appropriate. 
On the other hand the small, slim 
woman should not overload herself with 
large or heavy pieces of jewelry. Every 
woman should adapt herself to the 
jewelry appropriate to her build and 
personality as she does her gowns and 
hats. 

The lecturer pointed out several 
jewelry wearing “don’ts” for women. 
The woman of masculine type should 
wear no jewelry at all, he stated. The 
nervous and irritable woman should not 
wear opals or rubies’ because of their 
coloring which tend to inflame their 
nervousness. 

Blondes should wear only diamonds 
and emeralds to be in real consonance 
with their natures and coloring while 
brunettes must confine their precious 
stones to rubies, opals and aquamarines. 
For the woman of pale, anemic type he 
prescribed rubies and the highly col- 
ored semi-precious stones. Sapphires 
and pearls, he pointed out, are suitable 
to almost any type. 

According to Mr. Hale, the trend in 
jewelry today is more effective use of 
the semi-precious stones. With proper 
discrimination and the aid of the 
jeweler, the woman of fashion can have 
made up pieces or just stones to wear 
with every one of her many gowns for 
varying functions. With proper mount- 
ings and artistic treatment, these pieces 
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can be just as beautiful in effect as the 
more precious stones, he said. 

Mr. Hale had on exhibition two cases 
filled with specimens of his work. 








Holdup Men to Face Trial 





United States Government to Prosecute 
Bandits Who Were Caught on Tip 
from Pinkerton Detectives 


CHICAGO, Jan. 24.—The United States 
Government has taken a hand in the 
prosecution of James Martin, alias 
James William, holdup man and burg- 
lar, and his associate in crime Benny 


Another Holdup 


Bandits Visit Cleveland Store and Escape 
with Loot Valued at $3,000 


CLEVELAND, OHIO, Jan. 24.—The Eevi- 
son Jewelry Co., 6020 Broadway, was 
robbed by two men on Tuesday who es- 
caped with $3,000 in loot. 

The two bandits walked into the store 
where Mrs. Levison, proprietor, was 
alone. One told her to make no noise 
and she would not be harmed, at the 
same time covering her with a revolver. 
He then ordered her to a rear room, 
while the other man set about rifling the 
showcases, and tied her hands and feet. 








JAMES MARTIN, ALIAS “WILLIAMS,” CONFESSED JEWELRY THIEF 


Pee 





BENNY SALKIN, ALIAS “LOUIS B. DAVIS,” HOLD-UP MAN 


Salkin, alias “Louis B. Davis.” Au- 
thorities are taking them back to In- 
dianapolis where they will be tried for 
the burglary of the Pettit Dry Goods 
Store of that city. When the safe was 
cracked in the Pettit store money was 
removed belonging to the sub-postal sta- 
tion. Both Martin and Salkin have con- 
fessed to this job. 

These men were picked up by Lieut. 

William Cusack of the Detective Bureau, 
on a tip furnished by the Pinkertons. 
Martin confessed to the holdup of the 
Olsen & Ebann and Sidney Rasen stores, 
and he was identified as one of the men 
participating in those holdups. Salkin 
claims he was not implicated in any 
jewelry store stickups but was Martin’s 
partner in burglaries and street hold- 
ups. 
Both men are escaped lifers of the 
Folsom Penitentiary in California and 
when “Uncle Sam” is through with 
them they will be turned over to the 
California authorities. 


Mrs. Levison begged him to hurry be- 
fore her son, aged 13, came into the 
store, as she was afraid they might in- 
jure him. 

As the other bandit started in to loot 
the safe, Abraham Hauser, who con- 
ducts a hat store a few doors away, 
came into the store and the bandit asked 
him if he was the proprietor, but before 
Hauser could reply, he found himself 
covered with a gun and he was also 
trussed up. 

In addition to the loot taken from the 
store a valuable diamond ring was taken 
from Mrs. Levison’s hand by the crook 
who tied her. 

The men were described as being well 
dressed and about 25 and 32 years of 
age respectively. 

Police on their arrival scoured the 
district but were unable to find any 
trace of the pair. 








Harry W. Jennison, Tipton, Mo., has 
moved to Jefferson City, Mo. 
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Black Forest Watch and Clock Industry 
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Exports Unusually Large in 1928 and Prospects for 1929 Excel- 
lent—Production Costs Increased—Imports Increase 


WASHINGTON, Jan. 24.—The 1929 out- 
look in the Black Forest watch and 
clock industry of Germany is reported 
to be optimistic. Exports last year were 
unusually large, amounting in aggre- 
gate value to $10,040,030 in the first 
eight months, as compared with $7,799,- 
260 the corresponding period of 1927 
and $7,602,672 in 1926. Exports of both 
watches and clocks have increased in 
volume in the face of keen foreign com- 
petition. Exports of clocks in eight 
months of 1928 amounted to 5,606 metric 
tons, aS compared with 4,769 and 4,250 
tons respectively in the corresponding 
periods of 1927 and 1926. Exports of 
clock works amounted to 480 metric 
tons, as compared with 321 tons in 1927 
and 239 tons in 1926. Exports of clock 
parts showed an even greater propor- 
tionate increase, totaling 443 tons, as 
compared with 230 and 241 tons res- 
pectively in the two preceding years. 
Exports of watches, which are of the 
steel and nickel variety, crossed the 
million mark, numbering 1,089,201, as 
compared with 945,172 in the first eight 
months of 1928, and 836,154 in the cor- 
responding period of 1927. 


Increased production costs have at- 
tended increased production and this 
handicap is felt by Black Forest manu- 
facturers in their competition with the 
French and Italian clock industries 
which have a wage scale 20 to 40 per 
cent lower than in Germany, where the 
average wage has risen from 39 pfen- 
nigs per hour in 1913 to 70 pfennigs per 
hour in 1928. There is practically no 
labor problem in the industry, as there is 
little unemployment even in dull periods. 


The greater part of German produc- 
tion is for the world market. Of the 
total German production, valued at ap- 
proximately 80,000,000 marks per year, 
over 56 per cent is exported. The most 
important markets for German watches 
and clocks are Great Britain, the Neth- 
erlands, Argentina, United States, Can- 
ada, China and India. The success of 
the Wurttemberg factories is due main- 
ly to the utilization of American mass 
production methods, but complete stand- 
ardization has proved difficult owing to 
the marked variations in style demands. 
The larger factories produce a great 
diversity of types, while the smaller 
plants usually specialize on a few types, 
their production of these often being 
larger than the production of corres- 
ponding types by the large plants. Six 
large factories in the Black Forest re- 
gion, employing about 12,500 men, are 
responsible for nearly 85 per cent of the 
total output. A much larger number of 
medium and small-sized factories employ 
an additional 4,500 men. Less than 2 
per cent of the total output is pro- 
duced by home workers. 


Expansion in German imports of 


watches accompanied the growth in ex- 
port trade last year. Imports come al- 
most wholly from Switzerland, but B. A. 
Perkins, American vice-consul at Stutt- 
gart, reports to the Department of Com- 
merce that high-grade American watches 
are beginning to find a market in Ger- 
many. Imports of watches during the 
first eight months of 1928 had an aggre- 
gate value of $3,641,162, as compared 
with $3,227,994 in the corresponding 
period of 1927 and $1,577,226 in 1926. 

The greatest increase is shown in im- 
ports of gold and platinum watches. Im- 
ports of such watches numbered 73,501 
in the first eight months of last year, 
as compared with 68,980 in the corres- 
ponding period of 1927, and 16,730 in 
the corresponding period of 1926. <A 
decline occurred in imports of silver 
watches last year, imports numbering 
155,868 during the 8-month period, as 
compared with 166,637 in the corres- 
ponding period of 1927 and 92,110 in 
1926. Imports of nickel watches con- 
tinued to predominate, numbering 167,- 
596, as compared with 150,552 and 129,- 
248 in the two preceding years. There 
was a large gain in imports of watch 
movements. These numbered 193,235 in 
the first eight months of last year, as 
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compared with 153,028 in the corres- 
ponding period of 1927 and 67,577 in 
the corresponding period of 1926. Im- 
ports of watch parts amounted to 21,185 
kilos during this period. 








Sent to County Jail 


Wichita, Kan., Jeweler, Who Hid Key to 
Deposit Box in Artificial Arm, Must 
Serve Sentence of Six Months 


KANSAS City, KAN., Jan. 26.—Discov- 
ery of a hiding place in an artificial arm 
for a key to a safety deposit box which 
contained assets concealed during bank- 
ruptcy proceedings filed by Max Bern- 
stein, Wichita, Kan., jeweler, recently 
led to his sentence to six months in the 
Sedgwick county jail by Judge John C. 
Pollock of the Federal Court of Kansas 
City, Kan. 

Bernstein, who also operated jewelry 
stores in Arkansas City, Kan., and 
Borger, Tex., filed bankruptcy proceed- 
ings in Wichita in January, 1927. A. 
H. Skinner, assistant United States dis- 
trict attorney, in charge of the case, 
said Bernstein was arrested in Wichita 
about a month after the bankruptcy 
proceedings began. 

Police found the key to the safety de- 
posit box in Bernstein’s artificial arm 
and by means of the key discovered 
about $2,000 in concealed jewelry. The 
key was the principal evidence used in 
obtaining an indictment against Bern- 
stein by a grand jury in Wichita. 
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Ask Changes in Tariff 





Delegation of Canadian Jewelers Appear 
Before Advisory Board at Ottawa 


TORONTO, CAN., Jan. 25.—The Ad- 
visory Tariff Board at Ottawa, on Wed- 
nesday gave a hearing to a delegation of 
the Canadian Jewelers’ Association ask- 
ing for changes in the tariff. 

Oliver Ross of Toronto, spokesman 
for the delegation, urged that imposition 
of a specific duty of 75 cents on all 
watch movements imported into Canada 
in which the motive power is held in con- 
trol by a cylinder escapement. The 
jewelers, said Mr. Ross, were actuated 
by a desire to protect the public from 
deception and the payment of higher 
prices for inferior articles. He stated 
that quite a number of Canadian har- 
vesters had been sold watches for $35 
or $40 in the West, which Ontario watch 
repairers had found to be worthless. 
Canada had been flooded with poor 
watches. 

The association also asked for a duty 
on trophies, medals, pins, etc., now ad- 
mitted free of duty, urging that no 
sound reason existed for the admission 
into Canada free of duty of merchan- 
dise that may be offered as prizes in any 
form of competition. The Canadian Na- 
tional Exhibition was an illustration of 
what was possible as it was a very large 
purchaser of medals, etc., every year, 
and could get its entire supply from the 
United States without payment of duty 
if so inclined. 

The Canadian Refining Co., Ltd., of 
Montreal, made application for the re- 
vision of the tariff on gold alloys. This 
was opposed by the Jewelers’ Associa- 
tion on the ground that it would have 
the effect of increasing prices to the 
consumer. They recited the presenta- 
tion of a piece of gold plate to Sir 
Joseph Flavelle, 18 by 24 inches, and 
claimed no one in Canada had the nec- 
essary machinery to roll it. The hear- 
ing was adjourned to enable the Board 
to make further inquiries. 








Last Honors Paid to Isaac Zeman. 
Who Succumbed to Heart Disease 


Los ANGELES, Jan. 26.—A remarkable 
display of flowers at the grave yester- 
day of Isaac Zeman, 61 years old, known 
over the entire Pacific Coast as “Jack 
Rose,” who died this week, mutely testi- 
fied to the esteem in which he was held 
by the jewelry craft and the presence 
of hundreds of these as mourners 
further showed the regard felt for his 
memory. Mr. Zeman was a victim of 
heart disease, with which he had suf- 
fered more or less for years. Rites were 
conducted by Rabbi Winkler. At the 
funeral were’ representatives from 
wholesale houses in Los Angeles, San 
Francisco and other jewelry centers. 
Many retail jewelers closed their stores 
or went short-handed in order to pay 
their last respects to Mr. Zeman’s 
memory. 
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Pall bearers were brothers of the de- 
ceased, of which five survive him, Jacob, 
Ellis, Abraham, David and Sol. The 
cortege was three miles long, and there 
were more than 500 automobiles in the 
procession to the Home of Peace Ceme- 
tery. 

Besides the brothers who survive, the 
father, Nathan Zemansky, still lives, at 
a ripe old age but quite active; three 
sisters, a widow, and two sons, Audrey 
and Leland Zeman. The father as well 
as the brothers are jewelers, but the 
elder Zemansky has retired from active 
business and the brothers run the store 
at 517 S. Main St. 

Deceased had been in business here 
for 25 years. He had had his name 
shortened to Zeman for business rea- 
sons. 








Interesting Examples of Jeweler’s 
Art Now on View at Newark 
Museum 


NEWARK, N. J., Jan. 25.—Necklaces, 
pendants; brooches, bracelets, rings and 
many other examples of the jeweler’s 
art, all of them products of Newark 
manufacture, were put on view yester- 
day in a first floor gallery of the Newark 
Museum at the right of the main en- 
trance. The purpose of the exhibit is 
to show the many uses made by mod- 
ern jewelers of the familiar gem stones, 
precious and semi-precious, Miss Alice 
Kendall, curator of the museum said at 
the opening yesterday. 

Diamonds, topazes, emeralds, rubies, 
sapphires, amethysts, turquoises, jade, 
opal, tourmaline, onyx and many other 
precious and semi-precious stones are 
used in varied settings and designs by 
sixteen manufacturing jewelers of this 
city in the displays lent to the museum. 

Allsopp & Allsopp show necklaces and 
pendants of topaz, jade, amethyst and 
diamond; Barrasso & Blasi, cameo and 
cameo pendants; the Henry Blank Co., 
diamond pendants and bracelets; Car- 
rington & Co.; rock crystal studs and 
cuff-links and cigarette cases in red and 
yellow gold; Church & Co., rings set 
with black opal, amethyst, malachite, 
coral and lapis lazuli; Day, Clark & Co., 
necklaces and earrings of carnelian, 
rock crystal and rose quartz; Jabel Ring 
Co., rings set with amethyst and carved 
jade; A. Kohn & Co., diamond and 
platinum bracelets and brooches; Larter 
& Sons, rings or cuff links of amethyst, 
lapis lazuli, onyx, bloodstone, sard, tour- 
maline, thulite, hematite, amazonstone 
and green chalcedony; Sloan & Co., 
aquamarine and_ sapphire brooches; 
Sinnock & Sherill, Masonic emblems 
and rings set with garnet, aquamarine 
and lapis lazuli; Frank Krementz Co., 
platinum brooches and frames for eye- 
glasses; Simon Miller & Co., platinum 
brooches set with aquamarines and dia- 
monds; Richardson Mfg. Co., necklaces 
and pendants of jade and gold; F. P. 
Scofield & Co., cameos of onyx. 

Navajo and 19th century American 
jewelry; jewelry from Tibet, Java, 
China, North Africa, Abyssinia, South 
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Africa and the Sudan, is being shown at 
the same time from the museum’s own 
collections. It is on view in the main 
gallery or the central court. 

All these many examples of the jewel- 
er’s art and the Goetzke collection of 
gems will be on view at the museum un- 
til Feb. 24. 








Again in Police Net 





Roy Dickerson, Notorious Bandit Who 
Escaped from Kilby Prison, Arrested 
in Salt Lake City 


BIRMINGHAM, ALA., Jan. 25.—Roy 
Dickerson, notorious Alabama jewelry 
thief and bank robber who escaped from 
Kilby prison, Alabama, last October, is 
under arrest at Salt Lake City, Utah, 
according to officers in that city. Frank 
A. Boswell, deputy warden at Kilby 
prison, and G. H. Bush, a state transfer 
agent, are en route to Salt Lake City 
with extradition papers for Dickerson. 

Dickerson was arrested at Salt Lake 
City on suspicion of having planned the 
robbery of a department store there. 
After gaining his freedom there on a 
writ of habeas corpus he was identified 
as the noted Alabama crook. He gave 
his name to the officers of the Utah city 
as “Edward P. Allen.” After his release 
by Salt Lake City authorities Dickerson 
was re-arrested by Federal officers, 
charged with stealing an automobile in 
California and driving it to Salt Lake 
City. A complete kit of burglar tools 
was found in the stolen car. 

When arrested at Salt Lake City, 
Dickerson was in the company of two 
men believed to be Ivanhoe Silva, jewelry 
thief and safe cracker, and Frank Cook, 
who escaped with Dickerson last October 
from Kilby prison. It is not learned 
whether the other two men, if they are 
Silva and Cook, will be returned to Ala- 
bama or not. 

This is the second time Dickerson has 
escaped from Kilby prison, where he was 
serving a 25-year sentence on conviction 
of robbing the Phenix-Girard Bank, at 
Girard, Ala., about eight years ago, of 
approximately $100,000. He is also 
wanted for robbing a New York diamond 
salesman in a hotel in New Orleans a 
few years ago of about $90,000 worth of 
diamonds, and is also wanted for other 
crimes he is alleged to have committed 
in the past. 

This is the first heard of Dickerson 
since his escape from Kilby prison on the 
night of Oct. 7, 1928, with Cook and 
Silva. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U. 8. Gov’t New York 
Date Official Assay Bars Official 
Jan. 22 26% 59% 56% 
Se Bese Bete 59 56 54 
Be... 26 58% 56% 
* 25.... 236% 59% 56% 
* . $6 26 75 59 565% 
<  S8.i.. 26% 59% 56% 
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“THe Aouse oF Janes” 


MORTIMER B. KLING 
x & ¥ 
Cortland 1473-2933 
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Buffalo Jewelers Elect 





John M. O'Dea Heads Local Retailers’ 
Association—Fights for Lower Diamond 


Tariff Indorsed 


BUFFALO, N. Y., Jan. 25.—John M. 
O’Dea, South Buffalo jeweler, was 
elected president of the Buffalo Retail 
Jewelers’ Association, at the annual 
meeting held last night in Hotel Statler. 
He succeeds Jerome A. Scherer, who re- 
tires after completing three terms as 
presiding officer. 

Arvid L. Svensson, junior member of 
S. B. Svensson & Son, Grant St. jewelers, 
was chosen vice-president. Albert Zil- 
liox was reelected secretary-treasurer, 
and O. R. Fanning, assistant secretary. 

These five directors were chosen: 
Fred J. Dorn, John J. Diebold, Edward 
Leininger, Jerome A. Scherer and Falk 
H. Carlin. 

By a unanimous vote the association 
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adopted a resolution favoring the reduc- 
tion from 20 to 10 per cent in the duty 
on diamonds and other precious stones 
and the placing of rough diamonds on 
the free list, as suggested by the com- 
mittee on Tariff Schedule, of which 
Walter N. Kahn is chairman. 

During the discussion which preceded 
the adoption of the resolution, it was 
revealed that thousands of dollars were 
lost by jewelers in border cities, because 
of purchases made by Americans in 
nearby Canadian cities. It was pointed 
out that Canadian jewelers, boldly ad- 
vertising the price advantages of pur- 
chasing diamonds from them, induce 
American tourists to buy gems while 
visiting across the line. It was felt 
that removal of the incentive for such 
sales would be accomplished by adoption 
of the lower tariff, as well as putting 
an end to the smuggling of stones into 
this country. 

A communication was read from Sec- 
retary C. T. Evans, expressing the grati- 


63 


tude of the officers of the national as- 
sociations for the flowers and congratu- 
latory telegram sent by the Buffalo As- 
sociation on the occasion of the opening 
of permanent headquarters by the A. 
N. R. J. A. in New York city, on Jan. 22. 

After a brief discussion, it was decided 
to join with the Twenty-Four Karat 
Club in holding a dinner-dance in Hotel 
Statler on the evening of Monday, Feb. 
11, at 8 o’clock. Tickets will be $2 per 
plate. The customary speakers’ table 
will be eliminated, the entertainment 
program following the dinner, in order 
that more time may be left for dancing 
than in other years. The affair will be 
held in the Georgian room, as last year. 

The following committee, with Presi- 
dent Edward Leininger of the Twenty- 
Four Karat Club as chairman, was ap- 
pointed by President Jerome A. Scherer 
to make detailed arrangements for the 
function: John M. O’Dea, Fred J. Dorn, 
Albert Zilliox, Arthur N. Weber, George 
J. Kreuz and William K. Thompson. 


Executive Commiitee of the American National Retail Jewelers’ Association in Session at the New Head- 
quarters of the Association in the Jewelers’ Board of Trade Building, 22 W. 48th St., New York, on 
Jan. 23, at Which Time It Was Decided to Hold the Next Convention in Cleveland, September 17-20. 


Left to Right (Seated) 
EF, Lilley, Secretary Charles T. Evans. 


President William G. Frasier, Tinley L. Combs, A. W. Anderson, 
Standing 








Exx-President Conrad J. Brotherly, Edwin 
Harry G. Matthew, I. J. C. Holland, Albert B. Jones, Earl W. Chamberlin 
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RETIRING 


From a very successful 


DIAMOND BUSINESS. 


Buffalo’s only Diamond Importer 
retires after 40 years of faithful 
and successful services rendered 
to the public. 


R. G. Dun & Co. rating B. 1. 


A GREAT _ OPPORTUNITY 
AWAITS some individual or firm. 
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Lease expires May 1, ’29. Stock, fix- 
tures and good will all go to the high- 
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OFFER REFUSED. For immediate 
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Favor Capper-Kelly Bill 





Jewelers Representing Forty Cities Meet 
in Pittsburgh and Endorse Fair 
Trade Measure 


PITTSBURGH, PA., Jan. 26.—About 250 
jewelers, representing 40 cities in Penn- 
sylvania, Ohio, and West Virginia, at- 
tended a meeting held in the Chamber 
of Commerce Building, this city, last 
week and unanimously passed a resolu- 
tion calling upon Congress to pass the 
Capper-Kelly Fair Trade Bill. A copy 
of the resolution will be sent to each 
member of the House of Representatives 
and Senate representing the above- 
named three States of the Union. 

Robert Barton, sales manager and ad- 
vertising manager of the Elgin National 
Watch Co.; Mr. Loofbourrow and Mr. 
Godfrey of the same concern were among 
the speakers of the evening. 

The jewelers present decided to form 
a permanent organization, and the offi- 
cers were authorized to incorporate un- 
der the name of Jewelers Trade Asso- 
ciation, Tri-State Chapter, and others 
are invited to join. Following are the 
officers: Paul S. Hardy, president; 
George C. Kelty, vice-president; Glenn 
Sipe, secretary-treasurer. The directors 
are: J. P. Archibald, Blairsville, Pa.; 
Howard F. McAnlis, Beaver Falls, Pa.; 
Leon Rubin, East Liverpool, Ohio; Alex 
Rankin, McKeesport, Pa.; C. M. Wil- 
son, Salem, Ohio; H. W. Bikle; A. J. 
DeRoy, Frank W. Berger, Glenn Keat- 
ing, W. W. Warrick, William J. Bros- 
man, J. Loughrey Roberts, M. W. Rihn, 
G. Bastheim, and John R. Jackson, who 
will gladly give any information to any 
other member of the craft. 








Watch Movements with Enlarged 
Dials Assessed for Duty as 
Clocks 


WASHINGTON, D. C., Jan. 26.—As the 
dial is a part of the watch movement 
the diameter of the dial should be taken 
for the purpose of assessing duties on 
imported movements in which the ligne 
number of the dial exceeds that of the 
movement, the Bureau of Customs has 
advised the collector at the port of New 
York. The question arose on the classi- 
fication of a 19-ligne movement bearing 
a 24-ligne dial and having clock hands 
attached. Under the ruling of the Bu- 
reau that the diameter of the dial is 
the determining factor the movement is 
dutiable as a clock movement as, in a 
previous decision, the Bureau defined 
movements exceeding 19 ligne as clock 
movements. The Bureau’s letter to the 
New York collector reads: 

“The Bureau refers to your telegram 
of Dec. 14, 1928, requesting to be in- 
structed as to the rate of duty to be 
assessed on watch movements 19 ligne 
attached to dials 24 ligne, and to your 
further communication of the 26th idem, 
in which was inclosed a communication 
from the Appraiser in which he states 
that a movement of 19 ligne diameter 
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bearing a dial of 24 ligne size and hav- 
ing clock hands attached is not similar 
in all respects to a watch movement 
suitable to be carried on the person as 
defined in T. D. 42307. 

“The Appraiser further states that 
movements are usually imported with 
dials attached and that the common and 
commercial understanding of a move- 
ment is one having a dial of the same 
size as the works to which it is attached. 
The statement of the Appraiser in re- 
gard to commercial understanding is in 
accord with the Bureau’s understanding. 
Moreover, as far back as 1901 the Board 
of General Appraisers in T. D. 23090 
referred to one of the articles the sub- 
ject of the decision as an incomplete 
watch movement for the reason that it 
lacked various parts, such as the dial 
and the hour, minute and_ second 
hands. 

“In T. D. 42773 the department ruled 
that movements exceeding 19 ligne dia- 
meter were dutiable as clock movements, 
and, as it would appear from the fore- 
going that the dial is a part of the watch 
movement, the Bureau is of the opinion 
that where dials are larger than the rest 
of the movements the diameter of the 
dials should be the basis for determining 
the ligne number of the movements. 
You will be governed accordingly.” 








Tides of Fashion Along 
Fifth Avenue 


(Continued from page 41) 


in a slim mounting of hand-chased white 
gold for the top of a small pouch bag 
that has an olive-green outline for its 
palm-leaf pattern. Another pearl bag 
which is traced and topped in green is 
shown in the sketch. This has emeralds 
in box settings for the bag mounting and 
a line of emerald-green to trace its deco- 
rative pattern. A variation seen in 
some of the very latest of these pearl 
bags shows cabochon-cut gem stones 
alternating with the pearls. These are 
used on the small pouch bags and, as 
they are shown in the illustration, for 
some small vanity cases. This one has 
bands of topazes to alternate with a 
wide stripe of the small seed pearls. 
The long narrow bag in the picture is 
an original and unique arrangement in 
ombre coloring. The top of the bag is 
set with deep rose-colored tourmalines. 
Pink is used for the tracery and the 
pearls are shaded from a deep pink at 
the top of the bag to a cream color 
below. 








Mrs. Bertha Jaffe, 96, mother of 
Julius Jaffe, president of the Jaffe 
Jewelry Co., Birmingham, Ala., died at 
her home in Greenwood, Miss., a few 
days ago. The funeral and the inter- 
ment was in Birmingham. She was 
buried in the Jewish Cemetery. Mrs. 
Jaffe had resided at Greenwood, Miss., 
for the past 20 years. She is survived 
by her son in Birmingham and two 
daughters at Greenwood, Miss. 
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OQ. C. Genther of Wheeling, W. Va., 
Succumbs to Long Illness 


WHEELING, W. VA., Jan. 24.—Oliver 
C. Genther, prominent local jeweler and 
optician, died recently at his home, 19 
Eighth St., this city. Mr. Genther had 
been in failing health for several years 
and his last illness had extended over a 
period of about one year. He was not 
believed to be in a critical condition un- 
til several days before he died, and news 
of his death came as a distinct shock. 

Actively engaged in Wheeling for the 
past 25 years, Mr. Genther for many 
years had been located at 1059 Main 
St. Lately he had been connected with 
the Stauver firm on Market St. 

Deceased is survived by his widow, 
two daughters, Mrs. Thomas Bell and 
Mrs. Ilia Bryson, and one son, Oliver 
C. Genther, Jr., as well as a grandson. 








Philadelphia Jewelers’ Club to Hold 
Annual Dinner Feb. 23 


PHILADELPHIA, Jan. 30.—Members of 
the Philadelphia Jewelers’ Club are 
booked for another one of the always 
pleasant annual gatherings of that well 
known organization on Saturday eve- 
ning, Feb. 23, at the Bellevue-Stratford 
Hotel, the occasion being the banquet 
which always is held on the Saturday 
nearest to the birthday of George 
Washington, “patron saint” of the Club. 

L. P. White, Robert M. Coates and 
other leaders of the organization al- 
ready are busy on plans for the enter- 
tainment of the members and the guests, 
many of whom as usual, will come from 
New York, Baltimore, Washington and 
Providence, and Newark and other 
jewelry centers, will be treated on the 
coming occasion to a program of more 
than usual excellence. 

Philadelphia Jewelry Club dinners 
have come to be the one big social event 
of the year to the members of the trade 
here and while the club officials and 
those arranging for the yearly feast al- 
ways have included as many of the tra- 
ditional features as possible, they in- 
tersperse them with new items, always 
enjoyable. 

This year the members and guests are 
assured of not only a delightful dinner 
but a feast of humor and wit that would 
be hard to duplicate at one affair. There 
will be laughs in plenty for one of the 
speakers is to be Strickland Gillian, 
well known writer and speaker, whose 
sayings are delightfully quaint and: 
smile provoking, while a native Phila- 
delphian, Thomas A. Daly, better known 
as “Tom,” writer and poet, is scheduled 
to speak and he is certain to be enter- 
taining. 

As usual the entertainment will be of 
high order. In addition to Madame 
Euphenia Gianinni Gregory, soprano of 
international fame, a, noted contralto is 
expected. Others on the bill during the 
dinner will be performers from several 
of the local theaters, while of course in 
the “Olio” will appear some of the club’s 
“Old Boys” without whom and whose 
singing, etc., no dinner is complete. 
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Price Maintenance and the Publie 





Federal Trade Commission Submits to Congress a Preliminary Report on the Legal and 
Economic Aspects of Retail Price Protection, but Makes No Recommendations as to 


Legislation—V iews 


WASHINGTON, Jan. 30.—The Federal 
Trade Commission submitted to Con- 
gress today a preliminary report in its 
resale price maintenance investigation 
without recommendations, legislative or 
otherwise, regarding resale price fixing. 
In a letter of transmittal the Commis- 
sion discusses the economic and legal 
aspects of price protection but specifical- 
ly states that its comments “should not 
be taken to imply conclusions or recom- 
mendations which properly await the 
completion of the inquiry.” 

The consensus of public opinion on 
resale price maintenance appears to be 
“quite evenly divided,” with consumers 
against it by a large majority and pro- 
ducers and distributors in favor of it, 
the Commission reports. Manufactur- 
ers, particularly those making trade- 
marked goods, are placed on record as 
being “decisively” in favor of it, while 
wholesalers are described as “more 
strongly for it” than any other group. 
In retail trade there are the independent 
retailers, who are represented as being 
for resale price maintenance by a large 
majority while chain and department 
stores have registered decisive opposi- 
tion. 

The Commission had some difficulty in 
determining the sentiment of the pur- 
chasing public. A special effort was 
made to obtain the consumer’s opinion 
but the Commission found that he is “a 
comparatively inarticulate element of 
society.” There is scarcely a consumer 
who is not also a producer or a merchant 
and his opinion consequently is  in- 
fluenced by his experience in business. 
The Commission found, however, that 
farmers appear to have little interest 
in resale price maintenance and express 
themselves generally in the capacity of 
consumers. For other expressions of 
consumer opinion the Commission had to 
depend on the views of members of the 
National Consumers League and pro- 
fessional classes, which are described 
by the Commission as “consumers and 
bystanders.” The professional classes 
appear to be against resale price mainte- 
nance by a small majority, while the 
opinions of consumers, as reported, are 
against resale price maintenance, in any 
form, by a large majority. 

With reference to the legal aspects 
of resale price maintenance, the Com- 
mission explained that “the power to fix 
resale prices means the power to control 
the prices of goods that are no longer 
owned.” Such restriction of trade, said 
the Commission, may have a specific and 
well-defined purpose and might be 
allowed by appropriate changes in the 
law if found to be in the public interest. 
The Commission said that this has been 


done in some foreign countries where 
the legal conception of public interest 
differs from that now prevailing in the 
the United States. The Commission 
pointed out that control of resale prices 
in this country can often be completely 
effected under present law through the 
agency system but that these methods 
are not regarded as practical in many 
lines of business. 

The opinions of advocates and op- 
ponents of resale price maintenance are 
recited by the Commission. It may be 
generally true, as alleged, the Commis- 
sion said, that the consumer is better 
and more economically served where the 
emphasis in competition is upon quality 
rather than upon price but the Com- 
mission does not answer the question 
whether this advantage would be made 
more generally available if the manufac- 
turer were granted the right to fix the 
resale price of his branded product. 

“To have the manufacturer fix the re- 
tailer’s selling price would, if effective, 
presumably end the evils of reckless or 
unjustifiable price cutting,” according 
to the Commission, “but its opponents 
allege that it would bring other evils in 
its train” and suggest that objectionable 
price-cutting can be dealt with as an 
unfair method of competition without 
giving to the manufacturer the power 
to fix resale prices. Dealer price com- 
petition would be largely eliminated but 
the margin allowed to the retailer would 
still be a matter of competition between 
manufacturers, the Commission stated. 
Frequent expression is given in answer 
to its questionnaires, the Commission 
said, to the opinion that the interest of 
the consuming public would need some 
safeguard if manufacturers were per- 
mitted to fix resale prices. 

The Commission’s discussion  con- 
cluded with the observation that resale 
price maintenance can be viewed in its 
true light only in relation to efficiency 
and economy in the distribution system. 
The margin between producer and con- 
sumer, especially on staple articles, is 
alleged to be unduly wide but the Com- 
mission said that that claim cannot be 
made as a positive and definite state- 
ment without searching statistical analy- 
sis. An analysis of the results of deal- 
ing in trade-marked and branded mer- 
chandise will comprise the second sec- 
tion of the Commission’s report to be 
submitted to Congress when the _ in- 
vestigation is completed. 

The investigation into resale price 
maintenance was initiated by the Com- 
mission in July, 1928, on the motion of 
Abram F. Myers, who recently resigned 
as a member of the Commission. It is 
generally accepted that the House Com- 


of Those Who Favor and Oppose Price Maintenance 


mittee on Interstate and Foreign Com- 
merce has waited the Commission’s re- 
port before acting on the pending 
Capper-Kelly bill to make resale price 
maintenance the subject of contractual 
agreement between manufacturer and 
distributor. 

The delay which has attended the 
conduct of the investigation and the 
fact that the Commission’s report lacks 
any positive findings of fact or recom- 
mendations as to proposed legislation 
renders it extremely unlikely that the 
Capper-Kelly bill will make much head- 
way toward enactment before adjourn- 
ment of Congress on March 4. The 
Commission’s letter of transmittal reads: 


Federal Trade Commission’s Report 


Washington, Jan. 30, 1929. 
To the President of the Senate and the 
Speaker of the House of Representatives: 

This inquiry into resale price maintenance 
was undertaken on the initiative of the Com- 
mission, but, as it has an immediate rela- 
tion to pending legislative proposals Volume 
I of the report is herewith transmitted to 
Congress prior to the completion of the in- 
cuiry for such use as this portion of the in- 
formation may have at the present time. 

The inquiry comprises, (1) an examination 
of existing law and public policy with regard 
to resale price maintenance, including some 
comparison of United States law and policy 
with those of other countries, (2) an analysis 
of data regarding the experience and the 
opinions of various interested classes with 
regard to resale price maintenance with in- 
dications of the reasons and motives for 
various practices relating to this question, 
and (3) the development and analysis of 
pertinent facts of a quantitative or statisti- 
cal nature based on actual business results 
of dealing in trade-marked or otherwise 
identified products. 

The last mentioned aspect of the inquiry 
requires more time for completion, and will 
be submitted, as soon as_ practicable, in 
Volume II of the report. Volume I, which is 
herewith submitted is confined, therefore, to 
the first two topics above mentioned, namely, 
the legal situation and the general experience 
and opinions of interested business classes 
and of consumers. 

In canvassing experience and opinion, a 
special effort was made to obtain expres- 
sions from consumers. The consumer, how- 
ever, is a comparatively inarticulate element 
of society. In this country the great mass 
of the population is, indeed, composed of 
producers, but everybody is a consumer. The 
interest of a particular consumer who is also 
a financially interested producer in some def- 
inite line—this line being his preponderant 


interest—however, may be expected to be 
influenced thereby in his reaction toward 
legislative proposals in this field, provided 
he is conscious of any immediate effect on 
his business. If the consumer is a merchant, 
for example, his opinions, even when ap- 
proached as a consumer, are likely to be 
based on his experience as a merchant, in 
so far as the questions raised have any prac- 
tical relation to his own merchandising. But 


farmers, in general, appear to have no special 
interest in resale price maintenance, and they 
express themselves on this subject generally 
in the capacity of consumers. For the rest, 
as representing consumers, expressions of 
opinion were obtained from members of the 
National Consumers League and from cer- 
tain professional classes. Expressions from 
such persons are likely to be made from the 
point of view of the consumer, although the 
National Consumers League is in fact a 
social-betterment organization, especially in- 
terested in labor conditions, apparently. 
rather than merely representative of con- 
sumers. This situation may well serve as a 
reminder of the lack of organization and of 
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the means of expression of consumers as 
such. 

It is impracticable here to go into details 
regarding the variation of opinion among 
consumers, as for example by occupation, 
although this subject receives attention in 
the body of the report. Their opinions, as 
reported, are against resale price-mainten- 
ance, in any form, by a large majority. The 
professional classes. who may be described 
as consumers and bystanders, appear to be 
against it by a small majority. 

Retailers, on the other hand, are for it 
by a large majority, although the chain and 
department stores are decisively opposed 
thereto. Manufacturers, particularly those 
making trademarked goods, are decisively in 
favor of it. The wholesalers are more 
strongly for it than any of the other groups. 

If these opinions are combined into unified 
total result by giving to those replying as 
consumers, or to the consumer aspect of 
opinion, a weight of one-half and to produc- 
ing and distributing interests the other half, 
the consensus of public opinion appears to be 
quite evenly divided. 

As regards the legal situation and the 
principles involved, proposed legislation 
would give to manufacturers the right, by 
contract, to fix the resale prices of their 
identified products, which, under existing law 
in this country, is held illegal as a restraint 
of trade. In some foreign countries, such 
powers of price regulation, however, are per- 
mitted, and, this is consistent with other 
features of their industrial and trade policies. 

The power to fix resale prices means the 
power to control the prices of goods that 
are no longer owned. Such restriction of 
trade may have a specific and well defined 
purpose and might be allowed by appropriate 
changes in the law if found to be in the 
public interest, as has been done in some 
foreign countries where the legal conception 
of public interest differs from that now pre- 
vailing in the United States. In this country 
the control of the price at which a manu- 
factured product is sold to the ultimate con- 
sumer can often, however, be completely 
effected under present law; (1) through 
establishing retail outlets that are owned and 
operated as manufacturers’ branch establish- 
ments; (2) through placing goods in the 
hands of independent retailers for sale on 
eonsignment; or, (3) through some other 
device utilizing the agency type of con- 
tractual relation. But in many lines of busi- 
ness these methods are not regarded as 
practical. 

Under these methods of price-contro] just 
mentioned the manufacturer continues to be 
the owner of the goods and has the re- 
sponsibilities of ownership, which naturally 
includes the power to fix the ultimate selling 
price. There are evident advantages to con- 
sumers where this is the situation, because 
responsibility for the condition and quality of 
the goods, and for auxiliary service in connec- 
tion with their use, is definite and is presum- 
ably placed upon a concern which has general- 
ly greater financial means and technical abili- 
ty and one to which “good will’ in the literal 
sense of the term, is an especially important 
and permanent asset. There may be dis- 
advantages to consumers if the manufac- 
turer is unable to secure adequate distribu- 
tion, assuming the products are of superior 
quality or have value in stimulating com- 
petition. 

It may be generally true, also, as alleged, 
that the consumer is better and more econo- 
mically served where the emphasis in com- 
petition is upon quality rather than upon 
price. The question is, would this advantage 
be made more generally available if the 
manufacturer were granted the right to fix 
the price at which his identified products are 
to be resold by all retailers regardless of the 
fact that he has parted with ownership? The 
majority of independent retailers, apparently, 
believe that such a measure would be de- 
sirable. 

What the independent retailer opposes 
especially is persistent price cutting on trade- 
marked and branded articles by chain stores 
and department stores and other competitors 
merely for the purpose of attracting cus- 
tomers. In certain respects, this practice is 
quite generally regarded as objectionable. 

But, it is alleged by opponents of resale 
price maintenance, the mere taking of less 
than the usual gross margin between pur- 
chase price and selling price, still less the 
mere selling of an article at a price lower 
than that indicated by the manufacturer 
does not necessarily constitute an evil. To 
have the manufacturer, fix the retailer’s 
selling price would, if effective, presumably 
end the evils of reckless or unjustifiable cut- 
ting, but its opponents allege that it would 
bring other evils in its train. It is suggested, 
on the other hand, that objectionable prac- 
tices of price cutting can be dealt with as 
an unfair method of competition, without 
giving to the manufacturer the power to fix 
the resale prices of his products. 
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Under resale price maintenance the margin 
allowed to the retailer would still be a com- 
petitive matter to a large extent, but a mat- 
ter of competition, obviously, among manu- 
facturers and not among dealers. Thus 
dealer price competition would largely be 
eliminated; that is, the dealers would have 
nothing to say regarding the margin taken 
for handling price-maintained goods, but 
would act in this matter substantially as 
agents of the manufacturer. In such a posi- 
tion, it is alleged, they should be protected, 
eventually, especially through the right of 
returning unsold stocks at purchase cost and 
in the matter of equal treatment of dealers 
as to margins. 

The fixing of resale prices by an individual 
manufacturer does not amount to concerted 
and general price fixing by manufacturers, 
though this is feared by some, but it neces- 
sarily restricts the scope of dealer competi- 
tion. It is claimed, therefore, that the in- 
terest of the consuming public would also 
need some safeguard with respect to such 
prices. This general point of view finds 
frequent expression in answers to the ques- 
tionnaires discussed in this report. 

The subject of resale price maintenance 
can be viewed in its true light only as a part 
of a much larger situation; that is, in re- 
lation to efficiency and economy in the whole 
scheme of distribution. The cost of dis- 
tribution—the margin between producer and 
consumer—is, at present, alleged to be un- 
duly wide, especially on staple articles. This 

roposition is not exact or even quantitative 

in its terms, and cannot be made as a 
positive and definite statement without ex- 
tensive analysis of the concrete facts in 
statistical form. Without waiting for that, 
however, the question is raised by some 
whether encouragement should be given to 
any tendency to increase the margin in ques- 
tion. It is contended by those opposed to the 
plan that resale price maintenance not sub- 
ject to authoritative control by governmental, 
or other impartial, agency, might easily 
cause a widening of trade margins, which are 
alleged to be, often, too wide already. 

The foregoing comments, regarding the 
facts presented in this report on resale price 
maintenance, are made with a view to calling 
attention to the general nature of the ques- 
tion and the opinions expressed and should 
not be taken to imply conclusions or recom- 
mendations, which properly await the com- 
pletion of the inquiry. 

By direction of the Commission: 

(Signed) Edgar A. McCulloch, Chairman. 








Michigan Retail Jewelers to Hold 
Annual Meeting April 29-30 
and May 1 


GRAND RaApPIps, MICH., Jan. 26.—An- 
nouncement has just been made by Sec- 
retary Ben Steelman of the Michigan 
Retail Jewelers’ Association that the 
24th annual convention of the organiza- 
tion will be held in this city, at the Pant- 
lind Hotel, on April 29-30 and May 1. 
These dates are about a week earlier 
than usual but had to be selected on ac- 
count of the Furniture Exhibition, 
which is held here annually, being held 
earlier this year than formerly. 

Many of the most successful conven- 
tions of the Michigan Retail Jewelers’ 
Association have been held in this city 
and Mr. Steelman says the efforts of all 
the officers will be devoted to making the 
24th convention an outstanding one in 
the history of this old organization. New 
features will be added this year and the 
Wolverine Jewelry Travelers Club night 
and the Association Banquet night will 
be bigger than ever. 








Samuel Berkov, jeweler on S. Eighth 
St., Lebanon, Pa., for many years, has 
leased a store on the west side of the 
same building and as soon as changes 
and improvements have been made, will 
remove his jewelry store to the new 
quarters at 716 Cumberland St. 
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Members of Reading Jewelers Guild 
Elect Officers at Annual Meeting 


READING, PA., Jan. 26.—The annual 
meeting of the Reading Jewelers Guild 
was held here several days ago at which 
time officers were elected for 1929. The 
guild also passed a_ resolution dis- 
approving of the practice of plating 
precious metals with chromium and 
kindred metals. 

The election resulted in the selection 
of the following: President, Arthur 
Schwemmer; vice-president, William 
Salzman and secretary-treasurer, D. H. 
Manwiller. The directors include: Wil- 
liam M. Sontag, Paul D. Harbach, C. E. 
Gundy, A. B. Elliott, Paul Rotto and 
John D. Moser, Jr. 








Clock Manufacturers’ Association of 
America Requests That 1929 Cen- 
sus Distribution Covering Clocks 

and Watches Be Given Sepa- 


rate Classifications 


WASHINGTON, D. C., Jan. 25.—The 
Clock Manufacturers’ Association of 
America, through W. S. Hays, the secre- 
tary, has made a request to the Census 
Bureau that in the projected census of 
distribution covering 1929 sales clocks 
and watches be given separate classifica- 
tions. Fred A. Gosnell, chief statis- 
tician in charge of the first national 
sales census, stated that the association’s 
recommendation had been approved and 
the census schedule will call for separate 
figures on (1) clocks; (2) watches; (3) 
jewelry and silverware; (4)- cutlery; 
and (5) optical goods. . 

There is some doubt in Mr. Gosnell’s 
mind whether stores, particularly stores 
other than jewelry stores which are not 
engaged primarily in the sale of watches 
and clocks, will be able to furnish sepa- 
rate figures on sales of clocks and 
watches, but an attempt will be made 
to get them. Mr. Hays pointed out in 
his letter to the Bureau that while ordi- 
narily regarded an entity by the public, 
the manufacture of clocks and watches 
comprises two distinct industries, and 
that a total for sales including both 
clocks and watches would be of general 
interest but would not have much signifi- 
cance for the purpose of market analy- 
sis. Besides the grand total of sales 
for the country as a whole, separate 
totals will be made for cities and States. 

The Census Bureau stands ready to 
make a special survey of 200-odd jewel- 
ry stores for the purpose of analyzing 
the sales of representative stores in 
detail. Mr. Gosnell pointed out that in 
this special study the cooperation of the 
American National Retail Jewelers As-: 
sociation is essential. National retail 
trade associations in several other lines 
of business have accepted the Census 
Bureau’s invitation to participate in 
these special studies, among them being 
the National Association of Retail Drug- 
gists, National Association of Reta 
Clothiers and National Tire Deale 
Association. A special schedule will b 
prepared for the stores selected for th 
special surveys. 



































Into I 929 
with the 





‘Biggest Sales and 


Merchandising 
Story 











in the History 


of 
Bulova Watches 


~~ 








BULOVA WATCH COMPANY 
580 Fifth Avenue, New York 





In Canada 
STERLING TOWER, TORONTO, ONT. 















YRS RINE SANG, 
a yf ‘A G x Ce, NOZON oe EN 

e fy ff ; Vy. AD 4 

tt hl © i AWS y AN Ay ; 


ge 






























































THE SATURDAY EVENING POST February 16, 1929 

















Ponsa 
= 


steer ash (jas i 


eee eautiful_/ Pe mM 
+++ but will this beauty endure? 


Ge enduring beauty is true beauty. Thus each 


Bulova Watch —an ever dependable movement 






































= ra” 


within a lastingly exquisite case—is an expression of 














beauty in its truest form. 


ment that symbolizes years of painstaking effort 





in the building of fine timepieces. In it are points 





of superiority exclusive with Bulova: 


Leading jewelers will tell you that Bulova 





} Behind the dial of every Bulova Watch is a move- 
| 
' 









Wrist and Strap Watches are preferred by 







BERNICE ~ 15 jewel movement; ex- 
$2 


quisitely engraved . . 


i i 
; i] NADA = 14 kt. white gold with black tH 
most of their customers —a preterence that | enamel inlay; 15 jewel . . $50.00 H 

A ole : 





pays tribute not alone to the beauty, but 













to the timekeeping quality of the watch 
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Your jeweler is now showing many new 
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This year Bulova advertising reaches a new peak in 
number of color pages—in number of magazines used 
—in number of homes reached—truly one of the most 
dominant all-embracing campaigns in Jewelry History. 
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Death of Edwin S. Simons 





Widely Known Jewelry Manufacturer Suc- 
cumbs to Heart Attack 


The announcement last week that 
Edwin S. Simons, for many years a 
leading factor in the jewelry and silver 
industry, had passed away came as a 
distinct shock to thousands of friends 
throughout the industry, for he had 
apparently been in excellent health up 
to the time of his demise. Mr. Simons’ 
death occurred at his home, 140 E. 56th 
St., New York, early Saturday morning, 
Jan. 26, as a result of a heart attack. 
The funeral services were held Tuesday, 





EDWIN S. SIMONS 


THE LATE 


at 10 a. m., at the Brick Presbyterian 
Church, Fifth Ave. and 387th St., and 
the remains were taken to Princeton, 
N. J., for interment. 

Deceased, who was one of the best 
known and most popular members of the 
industry of the East, was a native of 
Philadelphia, and was born on July 28, 
1861. He received his education at the 
Rugby Academy and at Princeton Uni- 
versity, graduating from the former in 
1878 and becoming a member of the 
Class of 1882 at Princeton. He was 
forced to leave college in his senior year, 
since he was needed in the jewelry busi- 
ness which his family had established 
many years before, known as Simons 
Bro. & Co., but he was so highly es- 
teemed by his classmates and the au- 
thorities of the college that on the occa- 
sion of the 10th reunion of the class 
in 1892 he was given his degree, a very 
rare event. In fact, he had always been 
an outstanding member of this class, 
and was its secretary for many years. 

The business in which Mr. Simons 
entered, which was controlled by his 
family, was an old and prominent one 
of Philadelphia, and he devoted his en- 
tire business life to the interest of the 
company. Originally the company manu- 
factured silverware, and especially sil- 
ver toilet articles, and also were promi- 
nent as manufacturers of thimbles. In 
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1911 the business was reorganized as 
the Simons Bros. Co., and continued the 
manufacturing of thimbles of all kinds, 
in which it had long been prominent. 

Mr. Simons represented his firm in 
New York for many years, and became 
widely known to the jewelers not only 
of the metropolis but throughout the 
country. Of recent years his office has 
been at 13 Maiden Lane, and here he 
remained up until his retirement last 
(May. In June he went abroad for a 
pleasure trip, and traveled throughout 
the Continent until December, and it 
was of this trip he told some most in- 
teresting anecdotes at the recent con- 
vention of the Brotherhood of Travel- 
ing Jewelers in New York, of which he 
was a prominent member. 


Mr. Simons was known to his friends 
as a gentleman in every sense of the 
word—a man of culture and refinement, 
of a kindly nature and considerate of 
others in all his dealings, not only in 
social but in business life as well. He 
was possessed of a charming personal- 
ity, which made strong and _ lasting 
friendships for him wherever he went, 
and his passing is considered a deep 
personal loss to all who knew him. 

Deceased is survived by a _ widow, 
Elizabeth MacLaren Simons, and two 
sons, Donald M. and John Farr Simons, 
neither of whom are connected with the 
jewelry trade. 

Mr. Simons had been in excellent 
health until about four years ago, when 
he was taken ill with pneumonia, at 
which time it was thought his heart be- 
came weakened, but he showed no symp- 
toms of serious illness of any kind until 
the attack Saturday, which proved fatal. 








Gorham Conference Opens 





Members of Sales Staff of Silverware Con- 
cern Meet in Elmwood, for 
Three-Day Conclave 


PROVIDENCE, R. I., Jan. 29.—Nearly 75 
members of the sales force of the Gor- 
ham Mfg. Co., coming from all parts 
of the United States, began gathering 
yesterday in this city for the annual 
three-days sales conference of the dis- 
trict managers, salesmen, officials, and 
heads of departments, which opened this 
morning at the company’s plant at Elm- 
wood. The conference was under the 
general direction of Gordon Lang, di- 
rector of sales development, and a very 
comprehensive program had been ar- 
ranged. 

With sessions scheduled for each 
morning and afternoon, the entire group 
was welcomed this morning at the open- 
ing meeting by Edmund C. Mayo, presi- 
dent of the corporation, who outlined the 
scope and purposes of the conference, 
spoke of the achievements of the past 
year and the hopes for the coming year, 
and explained new styles and the poli- 
cies that are to be followed. During the 
day there was a series of lectures upon 
various phases of merchandising, fol- 
lowed by general round-table discus- 
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sions and an interchange of problems 
and solutions that have confronted the 
salesmen in various sections. Luncheons 
were provided each day at the Gorham 
Casino, so that no time was lost by 
leaving the plant. 

Tomorrow and Thursday the party 
will be divided into small groups, and 
under the leadership of department 
heads will be shown through the plant, 
shown the new designs and the new sea- 
son’s merchandise, with information and 
instructions pertaining to them calcu- 
lated to assist in the making of sales. 
The new plans and policies of the com- 
pany will also be outlined and fully set 
forth, so that there may be a general 
understanding and perfect harmony in 
the workings of the entire force. 








Nebraska Retail Jewelers to Hold 
Annual Convention at Lincoln, 
Feb. 19-20 


OMAHA, NEB., Jan. 25.—The 24th an- 
nual convention of the Nebraska Retail 
Jewelers’ Association, to be held at Lin- 
coln, Feb. 19-20, with headquarters at 
the Lincoln Hotel, will be the first State 
convention of the year and promises to 
be a very successful convention. 

A preliminary “Get-Together” meet- 
ing will be held on Monday night pre- 
vious to the convention dates in the Gar- 
den Room of the Lincoln Hotel, followed 
by dancing with Lincoln jewelers as 
hosts. Among the speakers at the con- 
vention will be: W. G. Drosten of St. 
Louis, on “Diamonds and Diamond Min- 
ing,” illustrated with slides; R. L. Ley- 
decker of Omaha will give an address 
on “Cooperative Advertising.” Mr. Ley- 
decker has had charge of the cooperative 
advertising of the Council Bluffs-Omaha 
Guild cooperative advertising and is 
well qualified to give an interesting talk. 
Regional Vice-President Tinley Combs 
will talk on “What We Are Doing.” Sev- 
eral other prominent speakers are being 
considered and will be announced in the 
official program to be issued a week pre- 
vious to the convention. 

The Lincoln Jewelers have worked out 
a very interesting entertainment pro- 
gram and the Ku-Ku’s will hold their 
annual frolic on Tuesday night, Feb. 19. 

A banquet will be held on the evening 
of Feb. 20. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending, Jan. 26, 1929 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 


CON ior ce sia tare dia nian ecee-aie $762,525.88 
Gold bars paid depositors...... 40,456.24 
PR CPU SEM ai dak uere ater srdlave sceene dl We $802,982.12 


Of this gold bars exchanged for gold 
coins are reported as follows: 





Date Exchange 
Pe aM ai Sis wend Scale Race aaa Draws $331,941.97 
= 2 CE NOY ee 103,415.26 
s Bae Mie ee eee Reloads 86,443.82 
“ ro sien aa e, hid a Bhai Sara os Shale 72,043.72 
MRF ek Rice bumacar en dal ayaa 137,079.95 

Be ss Hal a assy Sta, BS ae, otetedens 31,601.16 
ACL RIE ae RN a cd ee UM A $762,525.88 
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Pattern 12000—Emerald Set . : ; oo $7.50 each 
(Prices Subject Keystone Discount) 


J TRADE MARK 
Beautiful Watch Bracelets with Jeweled Centers 


Gold Filled — Azure Finished 


— End Hooks — 
Available for all widths of case lugs 
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A MOST ATTRACTIVE ASSORTMENT 


The SILK PAD Fits Standard Show Case Tray 
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Bracelets on Pad retail as follows:— 
4 Chaton Set Bracelets @ $5.50 
4 Sapphire Set Bracelets @ $7.00 
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Subject Keystone Discount 
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Recognizes Loot 





Two Youths Arrested After Buffalo Jeweler 
Identifies Ring as One Taken in 
Robbery Last November 


BUFFALO, Jan. 28.—It’s a wise jeweler 
who can recognize his own merchandise, 
particularly after a lapse of two months. 
His ability to do that very thing enabled 
Walter Lewandowski to solve the rob- 
bery of his store at 1210 Genesee Street 
on the night of Nov. 28, 1928, and to 
recover more than $5,000 in loot. 

As the result of the jeweler’s intui- 
tion, Raymond Rutkowski and Joseph 
Oczkowski, two 17-year-old youths of 
this city, face charges of grand larceny, 
first degree, and burglary, third degree, 
growing out of the jewelry store theft 
and several house-breaking jobs to 
which both are alleged by police to have 
confessed. 

Revenge was ascribed as the motive 
of what police termed one of the queer- 
est cases of boy banditry in the history 
of the department. Alleged confessions 
of the youths wove a story of youthful 
wrongdoing that brought remarks of 
surprise from veterans of the detective 
bureau. The confession is said to in- 
volve a_ specially constructed hiding 
place for the stolen merchandise. 

A cement-walled hole under the front 
veranda of Oczkowski’s home, described 
as being six feet deep and one foot 
square, to which police declare they 
were led by the youthful bandits, yielded 
the proceeds of several thefts alleged 
to have been perpetrated by the boys in 
custody. 

Oczkowski and Rutkowski were ar- 
rested shortly after midnight Sunday 
by Acting Captain Philip C. Pohlman 
and Detective Fred F. Boye. The ar- 
rest followed a boy’s casual desire to 
have a diamond ring he had purchased 
enlarged. 

Walter Lewandowski, the jeweler, rec- 
ognized the ring as one article of hun- 
dreds stolen from him on Nov. 28 last. 
He questioned his patron, Theodore 
Rutkowski, who said he had bought it 
from Oczkowski for $50 on the install- 
ment plan. Theodore Rutkowski is a 
brother of Raymond Rutkowski, one of 
the accused youths. 








Last Honors Paid to the Late Nathan 
Pian 


CHICAGO, Jan. 24.—The remains of 
Nathan Pian, diamond broker, who for 
many years occupied space on the 13th 
floor of the Columbus Memorial building, 
were returned to Chicago last Tuesday 
for burial here. Mr. Pian passed away 
at El] Paso, Tex., on Saturday morning, 
Jan. 19, after being in poor health for 
the past few years. He and his wife 
were enroute to California to enjoy an 
extended pleasure trip when he was 
stricken. 

Nate Pian, as he was known to the 
trade here, was about 50 years of age. 
For a great many years he lived in 
St. Louis, and about 15 years ago he 
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came to Chicago and entered into the 
diamond business in the Columbus 
Memorial building. He continued this 
business until right before the holidays 
of last year when he and Mrs. Pian 
left on the western trip. 

Deceased was an active member of 
Purity Lodge, No. 1086 A. F. & A. M., 
Chicago Lodge No. 4, B. P. O. E., and 
B’nai B’rith. He is survived by his 
widow, Fannie Pian; one daughter, Mrs. 
Cecille Adel, and three sons, Theodore, 
Arnold and Seymour. 

Funeral services were held at 10 
o’clock, Tuesday morning, at the Chapel, 
3 E. Garfield Boulevard, and interment 
was at Waldheim Cemetery. 








Cincinnati Concern Seeks Injunction 
for Alleged Infringement of Im- 
provements in Watch Cases 


CINCINNATI, Jan. 26.—A permanent 
injunction was sought by the Gruen Na- 
tional Watch Case Co. against Samuel 
Meyers, doing business as Meyers & Co., 
656 Gholson Ave., Avondale, in the 
United States District Court in this city, 
Friday. The injunction was sought on 
a charge that the defendant was‘ in- 
fringing the Carl W. Bieser patent 
which involve improvements in watch 
cases. 

In the bill it is alleged the Bieser 
patent has been held valid and infringed 
by Benson W. Hough, United States 
District Judge, Columbus, Ohio, in the 
suit of the plaintiff in this action against 
the Kay Jewelry Co. and that the watch 
case involved in this suit is a duplicate 
of that involved in the Columbus case 
and is of the manufacture of S. Bruner, 
New York City. 

It is alleged the defendant in this 
case has been advised of the patent 
rights of the plaintiff, and Court is 
asked to issue a permanent writ of in- 
junction against the defendant and his 
agents, restraining the manufacture, use 
or sale of these alleged infringing watch 
cases; that he be required to turn over 
to the plaintiff his entire stock on hand 
so the same may be destroyed; that he 
be directed to render an accounting for 
all profits and damages accruing to the 
plaintiff, and that judgment be awarded 
to the complainant for triple the amount 
found to be due, together with its costs. 








Business Records 





John L. Puckett, Cabool, Mo., is re- 
ported to be in bankruptcy. 

The estate of Max Dorewitz, Niagara 
Falls, N. Y., is offering a settlement of 
25 cents on the dollar. 

An involuntary petition in bankruptcy 
has been filed against Beighley & Rus- 
sell, Jacksonville, Fla. 

It is reported that a State court re- 
ceiver has been appointed for the J. M. 
Boner Jewelry Co., Inc., Evansville, Ind. 

An involuntary petition in bankruptcy 
has been filed against Morris Dubow, 
Bayonne, N. J. 
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An involuntary petition in bankruptcy 
has been filed against George M. Fauble, 
Napoleon, Ohio. 

An involuntary petition in bankruptcy 
has been filed against the Arrow Jewel- 
ers, Inc., Chicago, III. 

An involuntary petition in bankruptcy 
has been filed against Leonard Berger, 
Cleveland, Ohio, and an _ application 
made for a receiver. 

Edwin E. Reeder, Columbus, Ohio, 
filed a voluntary petition in bankruptcy. 
Assets are given as $4,641 and liabilities 
as $39,583. 

It is reported that Ronald W. Steere, 


Redondo Beach, Cal., has _ assigned. 
Assets are given as $4,360 and liabilities 
as $6,150. 


The Wisconsin Jewelry Co., Racine, 
Wis., is offering 25 cents on the dollar. 
Assets are reported to be $5,150 and lia- 
bilities, $8,188. 

The M. C. Meehan Co., Cleveland, 
Ohio, has filed a voluntary petition in 
bankruptcy. Assets are placed at $1,300 
and liabilities at $1,862. 

A voluntary petition in bankruptcy 
has been filed by Carmen Macarelli, 
Cambridge, Mass. Assets are given as 
$3,816, and liabilities as $4,513. 

It is reported that Edward B. A. 
Sokolski, Madison, Wis., is offering a 
settlement of 40 cents on the dollar. 
Assets are given as $1,000 and liabilities 
as $5,000. 

It is reported that the Guarantee 
Jewelry Co., Providence, R. I., is offer- 
ing 25 cents on the dollar. Assets are 
estimated at $3,500, and liabilities at 
$11,000. 

J. L. Marks & Son, Syracuse, N. Y., 
are offering a settlement of 25 per cent 
of which 20 per cent is in cash and five 
per cent to be paid July 1. Assets ata 
nominal figure are reported to be $23,014 
and liabilities, $34,231. 

Notice of a sale in bulk has been given 
to the creditors of the Le Rouax Jewelry 
Store, McKinney, Tex. A creditors com- 
the Kay Jewelry Co. and that the watch 
mittee has on hand $5,000. 


Carrol H. Jewell, Louisville, Ky., 
Jeweler, Dies After Being Hit 
by an Automobile 


LOUISVILLE, Ky., Jan. 25.—Carrol H. 
Jewell, 59 years of age, 100 Sharon Ave., 
St. Matthews, Ky., died on Wednesday 
morning, Jan. 23, of a fractured skull, 
at the Kentucky Baptist Hospital, Louis- 
ville, as a result of having been struck 
by an automobile. The accident occurred 
on the Shelbyville Road, near the city 
limits of St. Matthews, the previous 
afternoon, when during a hard rain a 
motorist failed to see him, until too late 
to stop. 

For a number of years Mr. Jewell 
operated a store at 2648 Portland Ave., 
Louisville, in the western section of the 
city. Later he moved his store and 
home to St. Matthews, an eastern suburb 
of the city. 

He was born near Taylorsville, Ky., 
and is survived by his widow, two broth- 
ers and two sons, Ross James Jewell, 
Louisville; and Robert Reed Jewell, of 
New Philadelphia, Ohio. 
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New Ideas 


—and new money-making 
merchandise await you at the world’s 
largest buying and selling center 


Airplane view of part of grounds and exhibition buildings, Leipzig Trade Fair. 


I AST spring, 185,000 buyers from 44 countries at- 
tended the great fair at Leipzig. More than 2000 
American buyers found profit and pleasure here. 


They made money. They made friends. They had 


a thoroughly enjoyable time. 


More of them will be here for the 1929 Spring 
General Sample Fair—March 3rd to 9th, or the 
great Technical Fair and Building Fair—March 3rd 
to 13th. 


Come along with them. You will find a greater 
list of profitable purchases than ever before in the 
history of the Fair. 


You will see the wares of 10,000 exhibitors from 22 
countries—600 exhibits of watches, clocks, jewelry 
and art goods; 650 exhibits of gift ware, etc. 


You will save traveling time and expense. All the 
merchandise of Europe will be at your finger tips 
for inspection. 


You will have no long trips 
to out-of-the-way factories. 
Not a minute wasted in fruit- 
less search. Lots of time 
left for recreation. 


Plan now to come. Let us 
help you make your trip 
abroad more profitable and 
pleasurable. 


Let us tell you about special 
travel rates, special living 
accommodations, free visas, 
and generous, helpful ser- 
vice. Leipzig wants you to 
make money and_ save 
money. 


Tear off the coupon below 
right away and mail it to 
us. We'll send you full in- 
formation. No obligation. 
Write now. 


LEIPZIG TRADE FAIR 


New York Office—11 West 42nd Street 


Leipzig Trade Fair, Dept. JC-1A 
11 West 42nd Street, N.Y.C. 


Gentlemen: Please send me a copy of the booklet ‘‘A save- 
money trip to the make-money Fair’’ which contains complete 
information regarding profit possibilities, special travel rates 
and your free service. 


Name . 
Address ... 
Firm 


Business 
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STFIELD 


SHOCK-PROOF 


WATCHES 


$Q7s $4275 S}775 





: . WARREN on Bee ' 
JOHN H. BALLarp Manager Sales Promotion BEN F. SWARTSBERG 
General Sales Manager ; 


They’re in the field now with the most 
forceful merchandising and. advertising 
plan ever put behind a line of watches 


Retailing at less than *20°°° | 


It’s a story that means increased volume, increas 
earnings and clean stocks for the Jeweler who ta 
full advantage of it. 


WESTFIELD WATCH COMPANY 


1 WEST 47th STREET, NEW YORK, N.Y. 





HE jeweler who features Westfield 
AN ationally Advertised Watches re- 
tailing at $9.75, $12.75 and $19.75, 
accomplishes at one stroke three major 
merchandising advantages: 


l. He concentrates his lower priced line 
under one outstanding brand. 


He does a bigger business on a lesser 
inventory, thereby increasing his earn- 
ings. 


6] 


merchandise 


3 He never faces ‘‘distress’ 
that he must sell at less than cost in 


order to liquidate. 


WESTFIELD means increased earnings with a guar- 
anteed return on the invested capital. 


If you are not already featuring Westfield Watches 
communicate with us now, requesting representa- 
tive to call. He has a message of vital importance 
to every dealer whose merchandising policy calls 
for selling a watch at less than $20.00. 


WESTFIELD WATCH COMPANY 


1 WEST 47th STREET, NEW YORK, N. Y. 
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New York Notes 


Sol Van Wezel, importer and cutter 
of diamonds, is remodelling his shop and 
offices on the 17th floor at 74 W. 46th St. 

The Mortimer Conner Co., manufac- 
turer of fine platinum and diamond 
wrist watches is now located at 74 W. 
46th St. 

Josh Crohn, of Hugo Oppenheim & 
Co., Inc., 20 W. 47th St., sailed for 
Europe last week on the Majestic. He 
will visit the diamond markets of Paris, 
Antwerp and Amsterdam. 

William DeF. Finn, who for several 
years was employed by Robert H. Klitz, 
is now associated with Howard S. Ken- 
nedy, Inc., 170 Broadway, and will call 
on the trade in the up-town jewelry dis- 
trict. 

The Rialto Watch Case Co., 29 El- 
dridge St., announces that it has bought 
the complete shop of the Yale Watch 
Case Co., 121 Canal St. At the end of 
the month Mr. Cohen of this company 
will visit the trade with a new line. 

Oscar M. Lazrus of the Benrus Watch 
Co., 62 W. 47th St., has recently re- 
turned from a mid-winter cruise. His 
itinerary included Havana, Key West 
and Palm Beach. He concluded his trip 
with a long stay at Miami. 

Morris S. Claar, of Claar Bros., im- 
porters of diamonds, 10 W. 47th St., 
will sail for Europe on the Ile de France 
tomorrow. While abroad Mr. Claar will 
visit the diamond markets in Antwerp, 
Amsterdam, and Paris. He is expected 
to return in six weeks. 

A selection of miniature books from 
the collection of Richard S. Wormser, 
well known pearl dealer of 22 W. 48th 
St., was put on view, recently, at the 
New York Public Library. The exhibit 
is held under the auspices of the 
“Lxivmos,” an international club of 
collectors of tiny books. All the books 
exhibited from the Wormser collection 
are under two inches square. 

Al Kasinitz, long associated with a 
large jewelry concern of New York, has 
recently become affiliated with Leven & 
Son, wholesale’ silverware _ dealers, 
Eighth and Sansom Sts., Philadelphia, 
and left last Sunday for an extensive 
trip through Pennsylvania and the Mid- 
dle West, carrying a complete line of 
silverware, clocks, etc. Leven & Son 
have made extensive alterations in their 
present quarters. 

Craig Munson, manager of the ster- 








ling silver division of the International 
Silver Co., was the guest of.J. D. Little 
at the 24 Karat Club dinner on the eve- 
ning of Jan. 19. Mr. Munson arrived 
here just in time to attend the event, 
having just previously been present at 
the Chicago Jewelers’ dinner. Mr. Mun- 
son succeeds Harry O’Brien, who re- 
cently severed his connection with the 
International Silver Co. and _ joined 
forces with the Gorham Co. 

The salesmen of the Brunvil Watch 
Co., 154 W. 14th St., are leaving for 
their respective territories. J. V. Hind- 
march goes to the Central North West; 
M. Fried to Indiana, Michigan, Kentucky 
and Illinois; W. Bart throughout the 
South East; W. S. Abrams, Texas, 
Oklahoma, Missouri, Arkansas and Kan- 
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sas; M. Wolf covers this city; J. Green- 
baum visits New York State and New 
Jersey; Milton Green, the New England 
States; Sidney Fink, Ohio and Penn- 
sylvania; L. S. Shoen, the Middle West 
and Robert Kahn will call on his friends 
in Denver and the West. 

A. S. Borg, Inc., retail jeweler, at 
298 Fifth Ave., is offering creditors 35 
per cent in payment of all claims, to 
be paid as follows: Twenty-five per 
cent in cash, five per cent in promissory 
notes due in four months, and five per 


‘cent in promissory notes due in eight 


months. A _ creditors’ committee had 
been appointed earlier in the month to 
investigate the affairs of the debtor, at 
which time liabilities were given at 
about $10,000 and assets in the neigh- 
borhood of $4,000. The latter consists 
mainly of merchandise. Goldman & 
Frier, attorneys for the creditors’ com- 
mittee, state that acceptances of these 
terms by creditors are being received 
in a gratifying manner. 

According to a recent article in the 
New York Times, greater sales in the 
silverware field are predicted for 1929 
than during 1928, although sales volume 
has shown signs lately of tapering down 
to the normal January demand. ‘The 
1928 volume, the article continues, was 
one of the most satisfactory to silver- 
smiths generally—both in sterling and 
plated ware—the trade has had for some 
time. The trend in sterling ware has 
lately been more marked toward high- 
priced merchandise than earlier in the 
month, and in the recent call there has 
been a fair proportion of hand-chased 
articles in French gray and “butler” 
finishes. Sterling ware in patterns of 
the conservative modernistic order is 
growing in favor. 

Henry P. Sengelmann, who for the 
past eight years has been sales represen- 
tative of the Hipp. Didisheim Co., Inc., in 
the Central West, has been appointed 
sales manager of that organization, ef- 
fective as of Jan. 1, 1929. Mr. Sengel- 
mann will direct the efforts of the Win- 
ton sales staff of 14 men, traveling from 
coast to coast. Much of his time will 
be spent on the road with the various 
sales representatives. The position of 
sales manager is a new one in the Hipp. 
Didisheim organization. Heretofore, the 
supervision of such duties had been 
under the direction of Henri M. Didi- 
sheim, president of the company. His 





(Continued on page 79) 
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Over One Hundred Years the Jewelers’ Bank 





CHATHAM 
pHEN wih ) A Bank’s Best Friend 


Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 


account here and are among our best friends today. 
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Nationa BANS 
)Rust COMPANY , We Welcome New Business 


Main Office—149 Broadway 


Branches—Battery to the Bronx 





Capital, Surplus and 
Undivided Profits over ee ene See een ee ere 7 


Twenty-five 
setae: Thiers Resources Siew a Quarter of a Billion Dollars 














TO LET Refraction and Motility 


2nd floor, suitable for a of the Kye 
manufacturing, wholesale 


or retail jewelry concern in . . 
With special chapters on Color Blindness, Field of Vi- 


the sion, The Relation of Functional Eye Diseases to Gen- 
eral Medicine. By Ellice M. Alger, Adjunct Professor 


9 of Diseases of the Eye in the New York Post-Graduate 
JEWELERS BUILDING i i 122 Illustrations. 


Medical School and Hospital, etc. 





74 West 46th Street Extra Cloth. 376 pages. Price, $2.50 net. 
New York 
(5 Feet of North Light The Optical Journal and Review 
Very Desirable 239 W. 39th St., New York 
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mount round stones square, 














Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST rons 









81 Fulton Street, New York 
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appointment was announced at the open- 
ing session of the annual sales meeting, 
at the Waldorf-Astoria, on Jan. 8. The 
concern announced recently that, effec- 
tive Jan. 2, 1929, the well known Cana- 
dian jewelry firm of Stauber & Baltzer, 
389 St. Paul St., W., Montreal, had been 
appointed distributors of Winton 
watches for the Dominion of Canada. 


Jack Wessel, diamond cutter, 101 
Beekman St., has enlarged his factory. 


Lew A. Satz of Satz Bros., cutters of 
diamonds, 580 Fifth Ave., has left for 
a short sojourn in the South. 


The Jewelers Square Club has sent 
out word announcing a meeting to be 
held at the Cafe Boulevard, Monday, 
Feb. 4, at 6.30 p. m. 

George Schoenfeld has severed his 
connection with Goldberg & Heins, 99 
Canal St. Mr. Goldberg will personally 
call on the local trade in the future. 

The firm of Sam Newman, Precious 
Stones, Inc., has been formed as suc- 
cessors to Newman & Winnick, Inc. 
Sam Newman will start on the road this 
week. 

Jerome Kantor is now associated with 
the Alwin Watch Co., Inc., 87 Nassau 
St. A. L. Weinberg of the same com- 
pany, is now calling on his friends in 
the East. 

The Long Island factory of L. Heller 
& Sons, 15 W. 47th St., which 
has been located at Long Island City, is 
being moved into town and will be situ- 
ated at 8 W. 30th St. 

Irving Schuster, 9 Maiden Lane, has 
taken Bert Kaufman into partnership 
with him in the merchandising of the 
Schuster Automatic Catch, which is now 
known as the Loxself catch. 

The business of A. Roseman, im- 
porter of diamonds, 10 W. 47th St., 
is now in sole control of Louis Rose- 
man, son of the founder, who has been 
associated with the firm for 32 years. 

Reginald Reichman, of Reichman 
Bros., 20 W. 47th St., is returning on 
the Majestic, having been abroad on a 
purchasing trip in the interests of his 
firm. He was accompanied by his wife. 

Samuel and Charles Gerbitz, formerly 
of the Yale Watch Case Co., 121 Canal 
St., are now engaged in the novelty 
jewelry business, trading under the 
name of the Empire Novelty Co., at 3 


W. 29th St. 
W. L. Berry, representing Rvrie- 
Birks, Ltd., Toronto, and George W. 


Cavey with Henry Birks & Sons, Ltd., 
Montreal, were visitors in this city, last 
week, and were callers at the offices of 
THE JEWELERS’ CIRCULAR. 

Harry Pomeranz, retail jeweler, 71 
Nassau St., filed a voluntary petition in 
bankruptcy in the United States District 
Court Jan. 24. Neither assets nor lia- 
bilities were listed at this time. Judge 
Thacher appointed H. K. Davis, referee. 

I. Goldstein of M. & I. Goldstein, dia- 
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mond importers, 48 W. 48th St., sailed 
on the Paris last Friday, going abroad 
on a purchasing trip. While in Europe 
Mr. Goldstein will visit the principal 
diamond markets of Paris, Antwerp 
and Amsterdam. 

Carl R. Spiro, of Irving Spiro & Bro., 
48 W. 48th St., and his bride have just 
returned from their honeymoon _ to 
Florida and Havana. The bride was 
formerly Miss Lillian Lindenbaum, sec- 
retary, to Mr. Spiro. The couple were 
married on Dec. 21. 

David Prince, who in recent years has 
conducted a jewelry store at 537 E. Tre- 
mont Ave., is moving to Wappingers 
Falls. Mr. Prince states that his new 
store will be open and ready for busi- 
ness toward the end of February or the 
first of March. 

I. Spanier of Schultz-Spanier, Inc., 
doing business at 62 W. 47th St., an- 
nounced several days ago that he has 
resigned as president and director of 
Schultz-Spanier, Inc. This resignation 
took effect Wednesday, Jan. 23. Mr. 
Spanier is now doing business at 10 W. 
47th St. 

Harry J. Wade, wholesale jeweler, 71 
Nassau St., is offering 20 per cent to 
creditors in settlement of their claims; 
this offer is payable 10 per cent in cash 
and the balance in 5 per cent notes ma- 
turing in three, six, nine and 12 months. 
No assets are given while liabilities total 
about $7,000. 

Friedensohn & Sakulnick, manufac- 
turers of mountings, 71 Nassau St., are 
offering creditors 40 per cent in settle- 
ment of claims of which 15 per cent is 
to be in cash and the balance in notes of 
six, 12 and 18 months. Liabilities are 
given at about $50,000 with assets 
around $25,000. 

Louis Freund, of Henry Freund & 
Bro., 20 W. 47th St., sailed Tuesday 
from Cherbourg on the Majestic 
after a six weeks’ business trip to Europe. 
Mr. Freund visited mainly the watch 
markets. The salesmen of this firm are 
to start out in a few days to cover their 
respective territories and will be out of 
town for about eight weeks. 

It has been learned that Jack Allison, 
jewelry jobber, formerly of New York 
city and now located at 220 W. Fifth 
St., Los Angeles, Cal., has for a long 
time been critically ill, and has been con- 
fined in the Glendale Hospital of Cali- 
fornia for the past seven weeks. It is 
likely that he will be unable to leave the 
hospital for some time. 

The representatives of the Sterling 
Silver Division at the Maiden Lane office 
of the International Silver Co. will at- 
tend the semi-annual meeting of the 
travelers for the Sterling Silver Division 
of the company which is to be held at 
Meriden and Wallingford Thursday, 
Friday and Saturday of this week. A 
dinner for the travelers and managers 
will be held Friday evening at 7 o’clock 
at St. George’s Inn, Wallingford. 

Among the jewelry firms to recently 
receive charters of incorporation are: 
Consolidated Crystal Co., with a capital 
of $30.000, dealing in watch crystals; 
Sam Newman, dealer in precious stones, 
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capitalized with $30,000 preferred stock 
and 200 shares of common; B. Harris & 
Sons with 200 shares of common stock 
capital; Goldberg’s capitalized for $75,- 
000; Glass & Art Jewelry, $10,000; the 
Kamion Watch Case Co. with a capital 
of $50,000; the Charlotte Ruth Corp., 
with $30,000 capital; Leblang Jewelers 
capitalized with $10,000; Sunlight Jewel- 
ry, $25,000; and the Krakower Wedding 
Ring Corp., capitalized with $15,000. 
Due to expansion of business, Gerald 


Rosenberger, treasurer of Cohen & 
Rosenberger, 47 W. 34th St., has 
found it necessary to discontinue all 


traveling and in the future will devote 
his entire time at headquarters here. 
Mr. Rosenberger’s territory will be cov- 
ered by Alfred Greenburgh, Bernard 
Goodman, and Ben Levis, all of whom 
have been connected with the firm for 
many years. Mr. Rosenberger will co- 
operate with the men in taking care of 
the visiting buyers. The entire sales 
force of Cohen & Rosenberger has just 
returned from its usual January trip to 
be here to greet the February buyers. 
The men report that business is opening 
up very perceptibly. 

On Jan. 23 the employes of the A. 
Wittnauer Co. gave a bachelor dinner, 
honoring their co-worker, Maurice 
Mertz, who was married on Saturday. 
The dinner, which took place in a restau- 
rant on 52nd St., was a source of great 
pleasure for everybody. Harry Ulmer, 
secretary of the company, was toast- 
master. Edward Detjen, vice-president, 
made the first speech and presented Mr. 
Mertz with a beautiful gift. Then J. P. 
V. Heinmuller, vice-president, added a 
very humorous toast in behalf of the 
bridegroom. Maurice Mertz also received 
a very attractive gift from Alfred 
Reeves. The present evidently seemed 
too much for the recipient. The Brighton 
Watch Co.’s orchestra, under the leader- 
ship of Ernest Loth, gave a very enjoy- 
able musical program. Among those 
present were Commissioner Weber, Wm. 
S. Hamburg, Detroit, Martin Mager, 
Jackson, Mich.; J. B. Crawford and F, 
W. Bruns, middle -vestern representa- 
tives for the company and Otto Deck, 
manager of the Brighton Watch Case Co. 








Newark 


The Gem Jewelry Mfg. Corp. has been 
taken over by J. Bass and the business 
will be continued under that name. 

William Smallzman, who operates a 
jewelry store on Halsey St., at the cor- 
ner of Academy St., has taken a 21- 
year lease on a building at 132 Smith 
St., Perth Amboy, in which he is to 
establish another store. 

Sixteen hundred men and women wage- 
earners of Newark, all employes of the 
Celluloid Corporation, have been notified 
by J. A. Stephens, Jr., president of that 
organization, of the adoption of an 
insurance policy under the terms of 
which they will receive composite pro- 
tection—life, accidental death and dis- 
memberment and health and accident. 
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By Candle Light 


and Foot Power. 









That’s how lapidaries worked when this bank 
began business 105 years ago. Great changes 
have been wrought in your business and ours since 
those days. But the foundation upon which busi- 
ness was built then . . . is the foundation today... 


CONFIDENCE. 















Many honored names in the jewelry trade have 
been on our books through the second and third 
generation. If yours is not on our books now... 
we should like the opportunity of telling you why 
it should be. 









Among its eight conveniently located offices listed 
below, the first three are especially easy of access 
to those engaged in the jewelry trade. 










GHEMICAL 


NATIONAL 


BANK 


OF NEW YORK 


Founded 1824 


165 BROADWAY 
FIFTH AVENUE at 29th STREET 
MADISON AVENUE at 46th STREET 
BROADWAY at 44th STREET 
FIFTH AVENUE at 54th STREET 
EIGHTH AVENUE at 57th STREET 
320 BROADWAY 


COURT at JORALEMON STREET (Brooklyn) 
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Philadelphia 


Robert J. McConway, watch maker to 
the trade and jeweler, is now at room 
208 Monroe building, having moved from 
the Burd building. The Monroe building 
is at 709 Chestnut St. 

Nat Bailinger, formerly of New 
York, but for more than a year estab- 





lished in the silverware business in this 


city, has moved across the street from his 
former location in the basement of Coop- 
er Bros. building to 718 Sansom St., 
where he now has a fine street floor store 
well stocked with silverware and novel- 
ties. 

The three men arrested here while at- 
tempting to pawn a watch, one of 52 
stolen from a Boston pawnshop, have 
been turned over to the Boston police and 
returned to that city. They had ad- 
mitted the theft of the timepieces and 
waived extradition. They gave the 
names of Walter L. and Lester Carpen- 
ter, brothers, and George Urpin. 

Window smashers broke the glass and 
stole a tray of rings valued at $100 
from the pawnshop of the Finance 
Loan Co., Oxford and 22nd St. A 
private watchman, employed by mer- 
chants in that block, heard the breaking 
glass but reached the store in time to 
see the robbers drive away in a car. He 
fired at the men but apparently failed to 
hit any of them. 

Roy W. Williarns, representing Fac- 
tory C of the International Silver Co., 
held an exhibition at the Benjamin 
Franklin hotel last week of the newest 
hollowware of the factory. The showing 
included several handsome pieces of work 
in the Legacy tea or coffee services, 
1847 Rogers Bros. plate and other new 
offerings. Many jewelers from this city 
and immediate ‘vicinity called on Mr. 
Williams. 

Phillip Kanner, a watch maker at 1202 
S. Fourth St., has enlisted the aid of the 
police in solving the mystery of why 
and how a 500 pound safe in his store is 
moved across the floor, watches shift 
about on their racks and furniture in 
his apartment over the shop is trans- 
ferred from one room to another with 
no one apparently in sight. Neighbors 
hint at spirits but Kanner is material- 
istic and makes light of that theory al- 
though both he, his family and the police 
are at a loss to explain the peculiar 
manifestations. 

Directors of the Pennsylvania Retail 
Jewelers Association met here at the call 
of F. J. Cooper, president, and discussed 
a number of matters including prelimi- 
nary plans for the annual convention, 
which is to be held in Allentown at a date 
to be announced later. Every official of 
the association was present, which was 
decidedly gratifying to Mr. Cooper and 
his staff, and much enthusiasm was 
shown over arrangements for the con- 
vention, which the association is anxious 
to have go on record as one of the largest 
attended and most constructive in the 
history of the association. Mr. Cooper 
plans a visit to Pittsburgh in the near 
future to enlist aid of jewelers there in 
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having a good attendance from that sec- 
tion at the convention. 

Creditors of Rosenblum Bros., trading 
as the Philadelphia Jobbing House at 
715 Sansom St., now in involuntary 
bankruptcy, have been notified of an 
offer by the firm of a settlement on a 
basis of 30 per cent, payable 25 per cent 
in cash, the balance in four months’ and 
eight months’ notes. The offer has been 
referred to John M. Hill as special ref- 
eree and he called a meeting of the cred- 
itors at his office in the Bulletin building, 
Filbert and Juniper Sts., at 10.30 a.m., 
Feb. 1. It is stated that while many 
creditors are in favor of accepting the 
composition offer, others are holding out 
for a larger percentage. A great major- 
ity of the claims are held by New York 
wholesale jewelry houses. 

Jewelers all over the State are follow- 
ing with interest the report of the Crime 
Commission appointed two years ago to 
recommend changes in the criminal laws 
of the State in an effort to diminish 
crimes of violence. The commission has 
just filed its report with the Legislature 
now in session at Harrisburg. The most 
important suggestion is a modified 
Baumes law which differs from the New 
York statue in that it gives discretion to 
judges to sentence a fourth offender to 
life. The report also urges a strict reg- 
istration of all firearms and other re- 
strictions aiming at making their pos- 
session by criminals more _ difficult. 
Another important change urged is abo- 
lition of the so-called Ludlow act by 
which judges are required to make the 
minimum sentence for a felony one half 
of the maximum penalty. Appeals are 
made more difficult and trials are to be 
expedited with more rigid bail provisions 
to discourage bail jumping by criminals. 

Philadelphia’s newest and largest office 
building, the Fidelity Trust, has a rule 
limiting occupancy in any one line of 
trade to two representatives. The second 
jeweler to occupy a suite in the building 
has just moved in. He is A. H. Hadley, 
one of the best known, “office building 
jewelers,” in the city and for 18 years 
an occupant of the Liberty building at 
Broad and Chestnut Sts. Mr. Hadley 
has a handsome suite on the ninth floor 
on the Sansom St. side of the building 
and facing on Broad St. He is a veteran 
retailer, having started in the business 
with the old time firm of Blair & Craw- 
ford with whom he was associated for 
13 years. He opened in business for 
himself in the old Mint arcade. Mr. 
Hadley does not specialize but carries a 
full general line of jewelry and also 
does a large watch making and repair 
business. One of his prized pieces is 
an emerald ring the stone being 22 carats 
and once the property of the late Mulad 
Haffid, one time Sultan of Morocco. 

Active interest and cooperation in the 
movement to have the tariff on.diamonds 
and other precious stones reduced as an 
effective method of reducing smuggling 
have been taken by the Pennsylvania 
Retail Jewelers’ Association. Directors 
of that body have adopted resolutions 
urging a reduction of the present duty 
of 20 per cent to 10 per cent and to place 
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rough stones on the free list. They voice 
the belief that no American industry 
will be affected by either change and 
that slicing the impost in half will ze- 
move much of the temptation to smuggle 
precious stones into this country. The 
association will be represented by one or 
more of its officers at the hearings in 
Washington before the Ways and Means 
Committee of the House on this matter 
in February and Fred J. Cooper, presi- 
dent, also has enlisted the aid of Phila- 
delphia’s largest retail jewelry houses 
to place the wishes of the jewelry indus- 
try in this matter before the delegation 
in Congress from this city and vicinity. 
Every member of the association and all 
retail jewelers in the State are asked by 
the association to write at once to their 
representatives in Congress and to the 
Pennsylvania senators, stating the posi- 
tion of the trade on this matter and urg- 
ing them to place the jewelers’ views 
before members of the Ways and Means 
Committee and to vote for the reduction 
in case it comes before their bodies. 








Canada Notes 


The jewelry store of Mavor Bros., of 
Fredericton, N. B., was destroyed by 
fire on Jan. 22, in a conflagration which 
did extensive damage in the business 
portion of the city. 

A burglar broke the plate glass win- 
dow of the jewelry store of Maurice 
Kurtzmen, 151 King St. E.. Toronto, 
one morning recently and stole rings and 
watches valued at $469. 

Several cases of window smashing 
have recently occurred in Montreal. On 
the morning of Jan. 23, the plate glass 
windows of the jewelry stores of Ber- 
nard Rukin, 1155 St. Lawrence Boule- 
vard, and Harry Bronburg, 210 St. 
Catherine St., were broken but in 
neither case was anything stolen. The 
thieves having probably been afraid of 
interruption. 











The Napier Co., silversmith and 
jewelry manufacturer, Meriden, Conn., 
has announced a revision of its group 
insurance program for the benefit of 
employes. The new plan, which is being 
underwritten by the Metropolitan Life 
Insurance Co., is offered to every em- 
ploye in the entire Napier organization 
including their branch offices and all 
executives. Under the new policy each 
employe will receive $1,000 of life in- 
surance and $10 weekly in case of 
accident or sickness. The $10 weekly 
will be paid when the employe is unable 
to work due to sickness of any kind or 
from any injury which occurs while 
away from work. In case of permanent 
disability the $1,000 will be paid with 
interest and in monthly instalments. A 
competent visiting nurse service will be 
provided and the employes advised on 
the most modern methods of disease 
prevention and health conservation. The 
Napier Co. is sharing the expense of 
this new plan with the employes. 
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CONSTANT EXPANSION 


—to serve you better — 


On February Ist we purchased the 
Watch material and Jewelers Supply 
departments of the Edwards-Ludwig- 
Fuller Co. and the C. B. Norton Co. 
both of Kansas City, Mo. These have 
been consolidated into one business, to 
which have been added stocks of mer- 
chandise from our Chicago house, and 
in the future will be conducted by the 
C. & E. Marshall Co. of Kansas City, 


Mo. as another branch. 


The constant expansion of facilities 
and personnel is to render efficient eco- 
nomical service to the ever-growing 
army of C. & E. Marshall customers. 


been made available to serve you at the 
lowest possible cost. Each branch 
house is manned by skilled employees 
trained to efficiently handle every order, 
giving a new and broader significance 
to the world famous slogan Marco 
Service. 


We cordially invite you to come in and 
see us at any of our various houses. 
Test us and see how our service facili- 
ties reflect the influence of this great 
national! service program. We know 
you will be convinced that no jeweler 
enjoys more definite assurance of con- 
tinued satisfaction in service than those 
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All of these tremendous facilities have customers of the C. & E. Marshall Co. 


Our New Home in Kansas City, Mo. 


1117-1119 WALNUT ST.—3rd FLOOR 





Announcing -- a new 1929 merchandising policy 





Genuine Watch Material—Only 


for your protection 


Effective Jan. 2nd, 1929, we have sold our entire stock of imitation Ameri- 
can watch material to the Continental Watch & Supply Co., of Chicago. 
In the future, we will sell only Genuine American Watch Material, from 
the factories which made the watches, with the exception of Marco Quality 
Mainsprings, which we will continue to supply for all American and Swiss 


























watches. 
BRANCHES 6, ) BRANCHES 
COLUMBUS, ¢ Os E. | ARSHA LL ¢ 0) ISS ANGELES, 
OHIO A_GREATER VALUE —— A_ GREATER SERVICE CAL. 
> DALLAS, 
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Chicago Notes 


Albert Becken, Jr., of the A. C. 
Becken Co., is spending a week in New 
York and the East attending to business 
and visiting with members in the trade. 

Charles H. Pratt, Helena, Mont., 
stopped in Chicago last week for a few 
days on his way home from Michigan 
where he spent a couple of weeks visit- 
ing with relatives. 

B. O. Hess, of Hess & Hook, manu- 
facturers’ representatives, is spending a 
few weeks in New York and the East 
visiting the factories they represent 
and making connections for 1929. 


J. P. Ryan, who formerly was in the 
retail jewelry business at Flint, Mich., 
and now residing at Janesville, Iowa, 
spent a few days of the past week in 
Chicago visiting with old friends. 

Joseph Mazer, of Joseph Mazer & Co., 
diamond importer of New York, arrived 
in Chicago last week to call on his trade 
and after spending a few days here left 
for his other Middle West territory. 

N. T. Sherwood, representing the Mul- 
holland Silver Co., is making his initial 
trip of the year through his southern 
territory. Mr. Sherwood left last week 
and will be away for about a month. 


Louis Heymann, of H. M. Heymann & 
Son, 55 E. Washington St., manufac- 
turers’ representatives, is spending 10 
days in New York visiting at the home 
offices of the factories they represent. 

Joe Y. Lebolt of Lebolt & Co., recently 
left Chicago for California, where he 
intends to remain for several weeks 
enjoying the warmer climate and visit- 
ing with many of his friends there. 

Fred Kline, sales manager for the 
Juergens & Andersen Co., left on Satur- 
day for California where he will spend 
a month visiting with the trade. Mr. 
Kline makes this trip about twice a year. 

Oscar A. Lessing and Leonard B. 
Lewy, of the Israel-Lessing Sales Co., 
recently left for Providence and New 
York, where they will spend several 
weeks visiting at the different factories 
they represent. 

An involuntary petition in  bank- 
ruptey was filed last week against the 
Arrow Jewelers, wholesalers, located on 
the sixth floor of the Kesner building, 
5 N. Wabash Ave. 

Jacob M. Braude, of Rosenberg, 
Braude & Zimmerman, was elected pres- 
ident of the Young Men’s Jewish Chari- 








ties, at a recent meeting held at the 
Covenant Club. This association boasts 
a membership of over 3500. 


Alex Katz, wholesale jeweler and 
importer, with offices on the 11th floor 
of the Heyworth building, recently re- 
turned from an extended business trip 
to the markets in New York and the 
East and a business trip through the 
Middle West. 


H. C. Chapman and Cal. W. LaGrave, 
representatives for the Slade, Tenney & 
Weadley Co., left for their respective 
territories last week. Both represen- 
tatives spent several weeks at the home 
offices at 27 E. Monroe St., getting their 
new spring line. 

M. Iralson, diamond importer, located 
at 31 N. State St., accompanied by Mrs. 
Iralson, left last Monday for a trip 
through the South where Mr. Iralson 
will visit with his trade. Before return- 
ing home they will spend a few weeks 
in Florida enjoying a rest. 

Mrs. James W. Fitzpatrick, of James 
W. Fitzpatrick, retail jeweler, at 190 N. 
State St., left last Thursday night for 
Hot Springs, Ark., where she will spend 
three weeks before going to New Orleans 
to attend the Madri Gras. She will be 
away for about six weeks. 

Frederick M. Gottlieb, diamond im- 
porter of 35 E. Wacker Drive, left 
Chicago early this week for New York. 
He sails tomorrow (Friday) on the 
Aquitania for his initial trip of this 
year to the European diamond markets. 
Mr. Gottlieb expects to return in about 
six weeks. 

Anthony 8S. True, 31 N. State St., 
accompanied by Mrs. True, left Chicago 
on Monday for California, where they 
will spend a few weeks before sailing 
for Honolulu. Mr. True will be away 
from his office for about two months, 
just enjoying the climate and visiting 
places of interest. 

Revella Budwig, president of Revella’s, 
located on the eighth floor of the Co- 
lumbus Memorial building, left last 
Thursday night for Florida, where she 
will remain for about a month enjoying 
a pleasant time. Before returning to 
Chicago Miss Budwig, will visit the mar- 
kets in New York and the East. 

Samuel Marks, auctioneer, with offices 
at 35 E. Wacker Drive, recently left on 
a pleasure trip around the world, accom- 
panied by Mrs. Marks. They went by 
way of California, making their first 
stop at Honolulu and will arrive at 
Shanghai, China, within the next 10 


They are expected home about 
Sept. 1. 

William Dryer, who for the past four 
years was associated with the Loop store 


days. 


of Hartman’s as their jewelry and 
silverware buyer, recently resigned his 
position with this concern to accept a 
position with the Elmer Richards Co., 
Chicago. Mr. Dryer has charge of sev- 
eral departments including the jewelry 
and silverware departments. 


E. A. Lommatzsch has been placed in 
charge of the Chicago office of the North 
American Watch Case Co. Mr. Lom- 
matzsch for the past six years has been 
associated with this concern at the home 
offices at Mansfield, Ohio. H. H. Her- 
ring, vice-president of this concern spent 
the past week in Chicago calling on the 
trade and introducing Mr. Lommatzsch. 

The Pen Desk Set Co. is a new corpo- 
ration recently incorporated under the 
laws of Illinois with a capital of $30,000 
paid in. They are located at 1800 
Roscoe St. The incorporators are W. 
A. Sheafer, president of the Sheafer Pen 
Co.; G. S. Parker, president of the 
Parker Pen Co.; Thos. Drever, president 
and C. J. Frechette, treasurer of the 
Wahl Co. 

The Emanuel Maltz Co., wholesale 
jeweler, is now located in its beau- 
tiful new spacious quarters on the 10th 
floor of the Mallers building. This con- 
cern has occupied space on the 10th 
floor for many years, but is now 
located exclusively on the Madison St. 
side and in front of the bank of express 
elevators. Their location is very choice. 
All new fixtures have been installed. 

J. Roy Hess, manufacturers’ represen- 
tative, with Chicago headquarters in the 
Jewelers’ Mart, announced last week 
that he had made satisfactory arrange- 
ments with Max Levy, Ine. of New 
York, to handle their line of mountings 
in Chicago. Mr. Hess will represent 
them in connection with the William 
Weiser line of New York that he is now 
carrying. Mr. Hess visits the whole- 
sale trade. 

Mr. and Mrs. Maurice Groen, of Am- 
sterdam, arrived in Chicago last Friday 
to spend a few days here visiting on 
their trip around the world. Mrs. 
Groen is the daughter of F. Friedmann, 
large diamond broker of Amsterdam, 
and was recently married. The couple 
are on a four months’ honeymoon trip, 
and after leaving Chicago will travel 





(Continued on page 86) 
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ANNOUNCING 


THE CONSOLIDATION 
of 
The C.H.Knights-Thearle Co. 


and 
Otto Young & Co. 
with 


The A.C.Becken Company 


—— signifying the 
dawn of a new character 
Of service tothe retail jeweler. 


For the time being, the three organi- 
zations will be operated separately 
except that their resources and 
purchasing power will be pooled 
and their management centralized 


A.C.Becken, dr, will head the 


consolidation as President and 
Chairman of the Board 


A.C.Becken Company - 35 E.WackerDrive 
Otto Young& Co., - 29 E Madison Street 
C.H.Knights-Thearle Co-31 N. State Street 


CHICAG O 
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A.C. BEGKEN Company 
35 EAST WACKER DRIVE 
CHICAGO 


OFFICE OF THE PRESIDENT 


February 1, 1929 


To the Jewelry Trade of America: 


In announcing the affiliation of 
Otto Young & Company and The C, H. Knightes- 
Thearle Company with the A. C. Becken Company, 
I am egubstantially fulfilling a long cherished 
anbition. 


We are bringing under one central- 
ized management the resources, experience 
and ideals of three old, well established 
houses which have entered this consolidation 
not of necessity ~- but solely for the purpose 
of better serving their customers. 


It will be our aim to offer the 
trade a degree of helpful co-operation 
hitherto unapproached and we shall anticipate 
only such progress and reward as may be re- 
flected upon us through the inereased proes- 
perity of those we serve. 


Yours very truly, 










President. 
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Chicago Notes 


(Continued from page 83) 











through the West to California. While 
in Chicago they were entertained by 
Frederick Gottlieb and his wife. 

After almost a month’s court fight 
Louis Goldman, convicted Detroit dia- 
mond robber, was returned to the Mich- 
igan State Penitentiary last Thursday. 
Judge Harry B. Miller denied a writ of 
habeas corpus in Goldman’s behalf and 
ruled that the defendant should be re- 
turned to prison to complete a sentence 
of from 15 to 25 years. Goldman was 
picked up in Chicago right before Christ- 
mas on disorderly conduct. He was 
seen to be following a New York dia- 
mond importer. 

Tom Noonan and S. Simmons, both 
located in the Columbus Memorial build- 
ing, arrived at their respective homes 
last week to find prowlers had invaded 
the flat before they arrived and while 
their wives were out. Tom Noonan of 
the Chicago office of Ostby & Barton 
returned home from a business trip and 
discovered that while his wife was visit- 
ing at the home of his mother thieves 
broke in and relieved them of their 
jewelry, silverware and wearing apparel. 
Mr. Simmons is of the S. L. Simmons 
Co., and he reports only money and 
jewelry was taken from his home. 

An important meeting and conference 
was held early this week by members of 
the Chicago office of J. R. Wood & 
Sons. William Schwab presided over 
the meeting, and introduced R. G. Snel- 
grove, their United States representa- 
tive for Omega watches. Mr. Snelgrove 
brought a complete line of Omega 
watches for each of the representatives 
that had gathered at this meeting. After 
this meeting, Mr. Snelgrove, left for 
Seattle, and other western points where 
he will join their representatives and 
present them with their sample lines, 
and will visit with the trade. Those in 
attendance at the Chicago meeting in- 
cluded: William Schwab, Van Feltus, 
Wesly Jackson, E. R. Leonard, Ben 
Kuhn, Oscar Kuhn, Charles Reardon, 
representatives and members of the Chi- 
cago office force. 

Another important arrest in the 
Sidney A. Rasen holdup was made last 
week when a taxicab driver was taken 
into custody as an accomplice. He was 
named by both Martin and Morgan who 
were previously arrested, as the man 
who tipped them off and the one who 
drove the car. He was also identified 
as the driver of a cab that Rasen used 
when he went to deliver an expensive 
diamond ring to a Miss Bertha Jordan, 
8232 Luella Ave. It is charged that 
he waited outside while Rasen delivered 
the ring, and it is believed he looked 
through a window and saw the trans- 
action. At the time of the Rasen hold- 


up Miss Jordan’s home was also ran- 
sacked and the ring and other jewelry 
taken. 


With the arrest of the man, 
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all of the holdup men have been seized 
and are now in jail awaiting trial. 

Entering a plea of nolle contendere, 
Mark Horwitz, former wholesale jeweler, 
located at 7 W. Madison St., was fined 
$250, and his case dismissed by the Court, 
Jan. 20. The latter part of June last 
year Horwitz was indicted by a Federal 
Grand Jury sitting in this city, charged 
with concealing assets from the receiver 
and trustee in bankruptcy in violation 
of the Penal Sections of the Bankruptcy 
Act. Reporting that he had been robbed 
of a large quantity of merchandise, Nov. 
19, 1927, while traveling from Milwau- 
kee, Wis., to Chicago, Horwitz first 
stated his loss at $14,000 to $18,000. 
Later he claimed the amount to be about 
$28,000, and not until certain creditors 
had caused an involuntary petition in 
bankruptcy to be filed against him in 
connection with which an audit was 
made of his affairs did he announce that 
the loss approximated $45,000. A care- 
ful investigation was made by Rosen- 
berg, Braude & Zimmerman, attorneys 
representing the creditors, as a result 
of which the matter was presented to 
the attention of Assistant United States 
District Attorney E. J. Hess and the 
matter laid before the Federal Grand 
Jury by him. 

Rettig-Stamm-Gruen, Inc., is the new 
name of an old wholesale watch and 
diamond concern, located on the 14th 
floor of the Jewelry Mart, 35 E. Wacker 
Drive. On May 12, 1905, Rettig, Hess 
& Madsen entered into business at 7 W. 
Madison St. Members of the firm were 
Sol Hess, A. E. Madsen, and R. Rettig. 
About 16 years ago R. C. Rettig took 
over the Rettig interests, and Paul H. 
Gruen became associated with the busi- 
ness. The business has steadily grown 
under the leadership of these important 
men. Earl H. Stamm, who for many 
years was engaged in the watch busi- 
ness as representative for the Dueber 
company, and for the past few years 
was Chicago manager for L. & M. Kahn 
& Co., of New York, diamond importers 
is now associated in the business as one 
of its officials. Sol Hess, creator of the 
comic strip “The Nebbs,” preserves his 
financial interests in the concern, al- 
though he will not be actively engaged, 
his other interests keeping him too busy. 
A. E. Madsen will continue to have 
charge of the Minneapolis office. Mr. 
Rettig, as usual will remain in Chicago 
looking after the business here while 
both Mr. Stamm and Mr. Gruen will 
call on their trade through the territory. 
This concern also employs three repre- 
sentatives, Sam M. Leibson, who rep- 
resents them through the West to the 
Pacific Coast; P. J. Genter, Middle West, 
and T. Madsen, North West. 








J. L. Wanner, jeweler, has leased the 
building at 518 Broadway, Paducah, Ky., 
and will move into the new location Feb. 
1. Wanner’s jewelry store is now located 
at 425 Broadway in the Palmer Hotel 
building. The building at 518 Broad- 
way to be occupied by the Wanner store 
will be remodeled and a new store front 
installed. 
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Cleveland 





Rocco & £Gaskell, manufacturing 
jewelers, 306 Huron-Ninth building, will 
move to larger quarters on the same 
floor of this building about Feb. 1, due 
to expansion of business. 

The Sommer Gift Shop, Inc., of Cleve- 
land, has been incorporated for $10,000 
by O. E. Seidel, Edward H. Sommer and 
Elsie M. Sommer, for the purpose of 
doing a general gift shop business. 

Among out-of-town jewelers in Cleve- 
land last week were: A. Pitkin, Akron; 
EK. E. Hall, Chardon; Charles Jeliffe, 
Mansfield; Charles Moyer, Erie; L. W. 
Wyckoff, Chagrin Falls; Mrs. McCarvel, 
Elyria. 

A voluntary petition in bankruptcy 
has been filed in United States District 
Court Jan. 21 by the Meehan Optical 
Co., jewelry and optical supplies, 1864 
E. Ninth St. The total liabilities are 
$1,862 and assets $1,300. 

The annual meeting and election of 
officers of the 24 Karat Club will be 
held on Friday evening, Feb. 1, at the 
Hotel Winton. A buffet lunch will be 
served. In addition to the election there 
are several other important matters to 
come up. 

L. S. Flory of Geneva, Ohio, passed 
away on Tuesday from pneumonia. He 
had been in the retail jewelry business 
for a number of years and recently 
purchased the stock and fixtures of the 
Dickinson Jewelry Co. of that city. 
Burial was in Richfield, Ohio, his old 
home. 

An involuntary petition in bankruptcy 
was filed on Jan. 22 in United States 
District Court against Leonard Berger, 
retail jeweler of 1040 E. 105th St. The 
petitioners and the amounts owing them 
are: Henry Davidson, $591; Seth 
Thomas Clock Co., $31.52; S. Langdorf, 
Inec., $803.19. 

The news that Cleveland has landed 
the 1929 convention of the American 
National Jewelers’ Association occa- 
sioned much satisfaction throughout 
the trade. H. B. McCague, one of the 
committee and former president of the 
24 Karat Club, wired the news and at 
the Wednesday luncheon meeting of the 
organization there was_ considerable 
favorable comment. 

Fred Schobel, retail jeweler, of 8305 
Quincy Ave., was the victim of a window 
smasher last week, in which his show 
window and also the glass door was 
broken. A woman living across the 
street heard the crash of the breaking 
glass and called up police who responded 
with a flying squad and caught the thief 
in the act of looting the store. Police 
believe he is the same man who has 
broken into several other stores in the 
neighborhood recently. 








The J. H. Baker jewelry store on the 
ground floor of the Smith block was 
among the stores damaged by fire which 
swept the town of Rockland, Me., and 
caused the worst conflagration in the 
history of the place. 
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Cincinnati 





Emphatic denial has been made by 
John E. Gerwe, president of Frohman & 
Co., that his firm is involved in any kind 
of proposed merger with any other 
wholesale jewelry company in Cincin- 
nati. There were several stories cir- 
culating through the city that Frohman 
& Co. would go into partnership with 
another concern but Mr. Gerwe said 
there was nothing to the rumors and his 
firm was not considering anything of 
the kind. 

A third member of Gruen Watch 
Makers’ Guild, Cincinnati, Ohio, was 
presented with a watch by officials of 
the firm because of 25 years’ service 
with the company. Miss Frieda Mark- 
graf is the latest recipient. Watches 
were also presented to Harold R. Haerr, 
assistant to the president, and Robert 
Hermann, sales manager of the central 
division. The watches were presented 
during the annual sales conference of 
the firm last week. 

Another window smashing episode in 
jewelry circles was recorded in Cin- 
cinnati when the display opening of 
Frank Rind, 428 Central Ave., was 
broken by thieves, early Wednesday of 
last week. The window was splintered 
with a heavy object and thieves ex- 
tracted watches and rings valued at 
$412. The robbery was effected before 
daybreak and two patrolmen discovered 
the broken pane on one of their rounds 
of the neighborhood. The police last 
week arrested one negro and are seeking 
two more believing them to be respon- 
sible for a series of similar robberies 
in the Queen City. When taken into 
custody the negro was carrying a brick 
covered with newspaper. 








Detroit 


A bomb, exploded in a furniture store 
on Gratiot Ave., caused more or less 
damage to three retail jewelry stores. 
Pearl & Jones, 9509 Gratiot Ave., whose 
store is a few doors away from the 
scene of the explosion, had all their win- 
dows blown out, showcases shattered, 
and merchandise scattered over the floor. 
Soloman’s, another retail jewelry store, 
at 9671 Gratiot Ave., also had his win- 
dows wrecked. The branch retail 
jewelry store, owned by Morris Fried- 
berg, at 9643 Gratiot Ave., had a similar 
experience. No estimate of the loss is 
made, but it is understood to be fully 
covered by insurance. Practically every 
building in the entire block suffered 
damage, and in many instances was 
wrecked, so that they will have to be 
rebuilt. No trace of those responsible 
for the explosion has been obtained. 

Louis Goldman, who was sentenced to 
15 to 25 years in the Ionia reformatory 
several months ago on a charge of at- 
tempting to hold up and rob a New York 
city jewelry salesman near the Ford 
Motor Co.’s plant in Highland Park and 
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who only recently was released on $15,- 
000 bond when the case was appealed, 
lost his fight before the Michigan 
Supreme Court on Jan. 22, and ordered 
returned to the reformatory to complete 
his sentence. He is now behind the 
prison walls once more. Goldman with 
two other men, who also are now serv- 
ing time for the robbery, were captured 
by Highland Park police while the crime 
was being committed. The robbery and 
capture were spectacular and attracted a 
large crowd. Goldman, in a request for 
a new trial stated he pleaded guilty 
while under the impression he would 
be given a light sentence. Both the 
Highland Park and Detroit police were 
unaware they claim, that Goldman had 
been freed from Ionia on an appeal bond 
until they were notified by the Chicago 
police that Goldman had again been 
arrested in that city on a charge of con- 
spiracy to rob another jewelry salesman. 








Kansas City 





According to a recent report dubious 
jewelry auctions, such as afflicted Kan- 
sas City in previous years, were not 
started in 1928, due to the Better Busi- 
ness Bureau’s fight against seasonal or 
periodical “auctions” in the past, which 
brought numerous complaints from the 
public. 

Among the recent visitors in the city 
were: Lloyd LeRoy, Scott’s Bluff, Neb.; 
Mrs. N. Makepeace, Lawrence, Kan.; 
Ralph Hallenbeck, Lamar, Mo.; W. F. 
Czeskleba, Hays, Kan.; C. H. North, 
Blackwell, Okla.; Harry Frost, Pleasant 
Hill, Mo.; Merritt Rice, Ardmore, Okla.; 
George O. Sanford, Baxter Springs, 
Kan.; Samuel Seigel, of Samuels Jewel- 
ry Co., Davenport, Iowa; Myron and 
George Glaser, of Glaser Bros., Pratt, 
Kan. 

The Meyer Jewelry Co. will furnish 
the costume jewelry which will be worn 
by models in the two fashion shows to 
be given by the Southwest Merchants’ 
Council in connection with the spring 
market season. This event will open 
Feb. 4 and continue for two weeks. The 
fashion shows will be given the evenings 
of Feb. 5 and 12. The jewelry will in- 
clude the newest designs for spring and 
early summer. 

Acting on a recent suggestion of an 
insurance company, the Andrews Jewel- 
ry Mfg. Co. will hereafter eliminate the 
word “jewelry” from its firm name on 
parcel post stickers and tags. One in- 
surance company has insisted on this 
procedure and the word has been blocked 
out. A. J. Busekrus, president of the 
Andrews Jewelry Mfg. Co., says that 
new stickers are being printed and will 
be used on packages sent out to cus- 
tomers. The idea of the insurance com- 
pany is that packages containing jewel- 
ry are more of a temptation to those 
who are inclined to steal than packages 
not so labeled. Mr. Busekrus says that 
his company is willing to do anything 
to improve its service, and the elimina- 
tion of the word jewelry is a small con- 
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cession when it comes to lessening the 
chances for loss of merchandise. 








Rochester 





Leon Komisar has opened a retail 
store at 158 Main St. E. 

A. Silverberg, North Side retailer, has 
opened a new retail store at 277 North 
St. The store operates under the name 
of the Lyndhurst Jewelry Shop. Mr. 
Silverberg has been in business in Roch- 
ester for several years. 

Members of the Rochester Retail 
Jewelers’ Association will hold their 
annual organization meeting next week 
at the Powers Hotel when officers for 
1929 will be elected. The meeting was 
postponed from a month ago. 

A resolution thanking Mayor Joseph 
C. Wilson, who is a retail jeweler, for 
the efficient and gracious manner in 
which he has presided over the sessions 
of the City Council during the first year 
of the city manager government, was 
unanimously adopted at the first meet- 
ing of the Council for the new year held 
recently. The resolution was presented 
by Councilman Harry C. Goodwin, and 
was addressed to Vice-Mayor Isaac Ad- 
ler, who put the measure to a vote. 

Yeggs last week broke into the retail 
store of Leon Ozaroski, 300 Ward 
building, knocked the combination from 
the safe and fled with jewelry valued at 
$1,000. The job was discovered the next 
morning by Mr. Ozaroski. Entrance to 
the store was gained by means of a 
skeleton key. 








Milwaukee 


Among retail jewelers in the State 
who called at local wholesale houses dur- 
ing the past week are: Morris Schnei- 
der, Schneider Bros., Burlington; Mr. 
and Mrs. W. S. Sargent; New Lisbon; 
R. G. Peterson, Racine; H. D. Johns, La 
Crosse; and H. C. Doolittle, Jefferson. 

J. J. Charlier, formerly a _ retail 
jeweler at Algoma, Wis., has closed out 
his jewelry business in that city and 
has moved to Milwaukee. 

The W. & E. Schmidt Co., retail 
jewelry concern at Milwaukee, is run- 
ning an auction sale preparatory to clos- 
ing out the jewelry end of its business. 
The firm will devote itself to the selling 
of religious articles, ete. 

A brick was hurled at the jewelry 
store window of Herbert Logemann at 
Milwaukee by an insane man who had 
escaped from the Milwaukee County 
Hospital for Mental Diseases. The man, 
James Fraiser, 63, entered the store and, 
after announcing that he was “going to 
smash that display window,” he hurled 
a brick at it from the inside. His aim 
was bad, however, and the missile struck 
the wall and dropped harmlessly to.the 
floor. Police were summoned. Instead 
of trying to escape, Frasier nonchalant- 
ly walked up and down in the store until 
officers arrived. 
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Los Angeles 


A. S. Fisher, 711 Title Guarantee 
building, has removed to Suite 709, 
where he will have more convenient 
quarters for his watchmaking business. 


George V. Eckstein, vice-president of 
the Bell Jewelry Co., New York, has 
opened headquarters in the Title Guar- 
antee building and is now out in his 
territory. 

Samuel S. Salve, diamond importer, 
711 Title Guarantee building, has en- 
larged his space to double its former 
footage. He left the first part of the 
week for San Francisco. 

Holstein & Blank are now settled in 
their new quarters, at 804 Title Guar- 
antee building, having removed from 
Suite 604. They now have much larger 
quarters and better facilities for han- 
dling their growing business. 

S. Silverman, 438 S. Broadway, is re- 
modeling his store and display windows, 
as, he states, he requires more and bet- 
ter facilities for showing goods. He has 
fitted up a commodious office in the rear 
of the store and installed new furniture. 

Among the out-of-town merchants 
seen here recently were William Niet- 
feld, Oceanside; Armand Jessop, San 
Diego; James R. Dupen, Chico, a brother 
of George Dupen, Hollywood jeweler; 
T. S. Lailey, El] Monte; A. W. Bryant, 
North Hollywood. 

E. V. Saunders, Pacific Coast man- 
ager for the International Silver Co., 
with headquarters at San Francisco, 
after a conference with Managers 
Bridges, Venable, Plate and Baldwin, of 
the four departments here in Los An- 
geles, left last Friday evening for home. 

Irving Newman, formerly a diamond 
broker at 611 Title Guarantee building, 
is opening a new store at Eighth St. and 
S. Broadway. He is installing the latest 
appliances and fixtures and when com- 
pleted will have one of the most elegant 
stores in Los Angeles. He will have his 
official opening Feb. 15. 

W. F. Adams, Carthay Center, walked 
into the International Silver Co.’s Los 
Angeles offices, last week, proudly ex- 
hibiting a button which had been pre- 
sented to him by the company, showing 
Mr. Adams had been 39 years in its em- 
ploy. He has now retired. The button 
is gold, set with a ruby in the center, 
and is appropriately engraved. 

E. A. George, Inc., has opened a 
branch house in San Francisco, where 
Sidney Rose has been put in charge. 
The northern branch will carry identical 
lines as in the parent house. Increas- 
ing trade, in the Northwest, Mr. Belou- 
soff said, compelled the establishment 
of a branch in the North to save freight 
charges and to gain more prompt de- 
livery. 

Second-hand dealers, who sometimes 
trade in jewelry will continue to pay an 
additional fee of $50 over their $40 
“Second-hand dealer” license, because 
the city’s finance committee recom- 





mended filing an appeal to have the $50 
charge 


canceled. Efficiency Director 
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Knox reported that pawnbrokers, who 
deal in jewelry, must pay a yearly li- 
cense of $1,000, so the committee decided 
not to cancel the $50 fee. 

Leon A. Maxwell, proprietor of the 
Broadway Mfg. Co., 215 Chester Wil- 
liams building, reports that his busi- 
ness is increasing so rapidly that he 
contemplates taking in additional capi- 
tal, and probably will take a partner. 
Mr. Maxwell told THE JEWELERS’ CIR- 
CULAR reporter that he was enjoying a 
larger patronage than ever and that he 
believed the present year would be a 
banner year in the jewelry business. 

Election of officers for the year 1929 
of the Southern California Jewelers 
Golf Association will take place Tues- 
day, Feb. 5, and the occasion will be 
marked by a golf tourney and dinner. 
President James Bridges, manager of 
the sterling silver department at the Los 
Angeles offices of the International Sil- 
ver Co., will preside at the election. 
During the afternoon, 18 holes of golf 
will be contested and while no trophies 
are fought for, the outgoing president, 
as has been the custom, will present a 
solid silver cup to the jeweler with the 
low score. The regular spring tourna- 
ment will be held in March but the date 
and place for the contests will be ar- 
ranged by the incoming set of officers. 
After the links have been visited, dinner 
will be served at the Hollywood Country 
Club, on Ventura Boulevard. Following 
dinner, election will be held. A nominat- 
ing committee has been appointed by 
President Bridges consisting of Jack A. 
Roth, Frank Davidson and Perrin Clark. 
It is popularly believed that William 
E. Phillips, now vice-president, will be 
elected to preside for the next year. 








Pacific Southwest 


L. O. Dixon, well known jeweler of 
Oakland, Cal., is preparing to open a 
new establishment early in February 
on Telegraph Ave., Oakland. 

Joseph Samuels died at his home, 619 
S. Oakland Ave., Pasadena, Cal., on the 
evening of Jan. 8, following a sudden 
attack of heart trouble. He had been 
a resident of Pasadena for the past 10 
years, following his retirement from the 
jewelry business in Dallas, Tex., where 
he formerly owned a large store. Prior 
to living in Dallas, he was in the jewelry 
business in Rushville, Ind. Mr. Samuels 
was a native of New York State where 
he was born in 1854. He is survived 
py his widow, Mrs. Nellie Poundstone 
Samuels, a brother and a sister. 











An exhibit of modernistic sterling 
silver as arranged by G. W. Fairchild 
& Sons, Inc., jewelers, Bridgeport, Conn., 
in collaboration with the International 
Silver Co., was held last Tuesday under 
the auspices of the Junior League of 
Bridgeport. The silverware was 
view at the League’s new clubrooms, 
285 Golden Hill St., Bridgeport, and 
admission was by card only. 


on. 
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Pacific Northwest 





The store at 2809% Colby Ave., 
Everett, Wash., is being remodelled and 
will be occupied by Mayer, the jeweler. 

After manufacturing jewelry in 
Astoria, Ore., for the past seven years, 
Edmund J. Carr is leaving, accompanied 
by Mrs. Carr for Oregon City, Ore. 
Burneister & Anderson have engaged 
him as their jewelry manufacturer. 

F. L. Harwood who recently pur- 
chased the jewelry store of Letcher & 
Son, Grants Pass, Ore., is having the 
store remodeled. Mr. Harwood who 
was formerly in the jewelry business in 
Portland, Ore., has settled in Grants 
Pass. 








Federal Notes 


For the purpose of computing the 10 
per cent export tax on fine pearls ex- 
ported from French Oceania, the current 
value of the pearls in the colony will be 
the value established by the Paris special 
bureau for the verification of pearls and 
precious stones minus 25 per cent, ac- 
cording to a decree dated Dec. 20, 1928 
and published in the French Journal Of- 
ficiel Dec. 24. 





* * * 


Suspension of patent rights would be 
the penalty for controlling or using them 
to restrain competition or create a 
monopoly, under the terms of a bill 
drafted in the Senate Committee on 
Patents and favorably reported by the 
committee to the Senate. As originally 
introduced by Senator Dill the bill was 
directed against the monopolistic use of 
radio patents and provided for the for- 
feit of patent rights in case of violations 
of the anti-trust laws. As revised in 
committee the bill covers all patents of 
any nature whatever but provides simply 
for the suspension of patent rights 
during the period in which violation of 
the law continues. The bill sets forth 
that it shall be a complete defense in 
any suit for an infringement of a patent 
to prove that the complainant is using 
or controlling such patent to substantial- 
ly lessen competition or tend to create 
a monopoly. The purpose of the bill, 
as explained by Senator Dill, is to com- 
pel great corporations that desire to 
bring suits for infringement on patents 
they own or control to come into court 
with clean hands. If they are violating 
the anti-trust laws, he said, they cannot 
enforce the patent laws as regards the 
patent used in such violation or in con- 
nection with such violation. The Clay- 
ton Act was especially intended, he said, 
to prevent illegal combinations of 
patents in restraint of trade but it has 
not fully protected the buying public 
or the independent inventors who have 
secured patents in arts related to the 
arts covered by patents owned or con- 
trolled by such trusts ‘and monopolies. 
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San Francisco 





Speaking of business conditions in the 
jewelry trade here, J. H. Spiro said that 
the year started off with things looking 
better. There seems to be a little more 
confidence displayed and business has 
been coming in pretty well. All indica- 
tions point to a January 25 per cent 
better than that of last year. Mr. Spiro 
thinks that the retail jewelers must 
have done pretty well, as his experience 
is that their remittances have been 
prompt this year. 

Among retail jewelers visiting the 
trade here during the past few days 
were: Bert Werner of the Werner Co., 
Fresno; Carl Noack of the C. J. Noack 
Co., Sacramento and Mrs. Noack; Earl 
Bothwell, San Jose; A. J. Wilkinson, 
Tracy; H. A. Jepsen, Petaluma; Mrs. 
P. E. Christensen, Berkeley; J. G. Beard, 
Martinez; L. O. Doxon, Oakland; T. B. 
Monk, Sacramento; A. O. Gott, 
Alameda; Iver Ericksen of the Ericksen 
Co., Fresno; Joe Heermance, Modesto. 








London Notes 


When an American was charged at 
Dover recently with an attempt to evade 
customs duties on two clocks and two 
watches brought over from Calais the 
defense was that the articles were bought 
for friends and that it was thought a 
duty payable the United States end 
would be sufficient. A wrist watch was 
valued at $600 by the traveler whose 
luggage was searched. He was fined 
$2,425. 
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Renewal orders in plate and cutlery 
are keeping some of the Sheffield work- 
shops busy, but it is too early in the new 
year for any real activity to be mani- 
fest. The slack period usually is de- 
voted to stocktaking, repair work and 
renovation in the silver and plate indus- 
try. The past year was not a good one 
for Sheffield silversmiths in the main, 
the demand in the United Kingdom being 
for the cheaper qualities in ware and 
cutlery. 

* * * 

A new metallizing process by which 
materials that are non-conductors of 
electricity can now be electro-plated was 
announced recently by an electro-chem- 
ical process company of London. This 
process, it is claimed, opens up a new 
era in metallizing. Not only can china, 
glass and porcelain now be patterned 
with metal designs of considerable beau- 
ty but the flimsiest of materials such as 
paper, silk, cardboard or plywood, can 
now be plated and given the strength of 
iron. This electro plating, it is claimed, 
provides a surface that is non-corrosive, 
and can be applied to leather, vulcanite, 
bone, rubber, ebonite, basketwork and 
so on. Already, says the firm, the Ad- 
miralty and Air Service have ordered 
articles treated by this new process. 

With a view to learning what effect, if 
any, the alleged marketing of smuggled 
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diamonds from South Africa is having 
at the principal centers of diamond trad- 
ing the Daily Mail recently got in touch 
with large diamond houses. Replies re- 
ceived indicate that the markets are not 
affected in the slightest. Rough stone 
smuggling does not disturb the New 
York trade since the majority of such 
stones first go to Continental Europe 
for cutting. Here in London there are 
not enough of these stones entering the 
market to be noticed. The dearth of 
quality diamonds in London is as great 
as ever and buyers still find much diffi- 
culty in buying what they want even at 
enhanced prices. On the Amsterdam 
market the smuggled diamond bogey is 
the least disturbing influence. 
* * * 

The London correspondent for THE 
JEWELERS’ CIRCULAR recently received a 
letter from James Dixon & Sons, Ltd., 
the Sheffield silverware house, comment- 
ing on the non-dentable silver goods now 
being manufactured by a London firm 


and concerning which this journal 
has published several items. Dixons 
say these new silver goods which 


are made in the one piece are con- 
fined to toilet ware, photo frames, or 
anything that requires loading. The 
articles, says the firm, are filled with a 
substance which appears to be either 
vulecanite or ebonite. They understand, 
however, that these goods do appear to 
be absolutely free from bruises. This 
comment is not without interest in face 
of the claim of the British company in- 
troducing the new ware, that its non- 
denting silverware is likely to revolu- 
tionize the silver industry. 
* * * 


A number of fine jewelry pieces dis- 
tinguished the wedding gifts at the latest 
society nuptials this week—the wedding 
of Lord Burghley and Lady Mary Scott, 
daughter of the Duke and Duchess of 
Buccleuch. The groom is son and heir 
of the Marquess and Marchioness of 
Exeter. Nearly 1000 guests received in- 
vitations, the ceremony being performed 
at St. Clement Danes in the Strand. 
Lady Mary was in white satin and wore 
a pearl necklace as her only ornament. 
Lord Burghley’s parents gave the bride 
a diamond bracelet of modern design, a 
topaz necklace, diamond ring, and a tiara 
and earrings to match. Gifts from her 
own parents included a diamond bandeau 
and pearls, a diamond and moonstone 
brooch and a fitted dressing case. The 
eight bridesmaids wore their diamond 
and turquoise brooches, the gift of the 
groom. 








Allentown 


Wednesday was observed as Com- 
munity Shopping Day among local mer- 
chants. A considerable number of 
jewelers participated in this event by 
offering their wares at specified dis- 
counts below regular prices. 

Webster C. Leid, watchmaker and 
jewelry repairsman, formerly located in 
Room 310, Colonial Theater building, 
has moved to 609 Turner St., at which 
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location he is on the first floor and has 
more room to expand. 

The following traveling men are call- 
ing on the trade in this locality: Henry 
D. Edinger, Irons & Russell Co.; John 
Watson, L. E. Waterman Co.; Kenneth 
Eldredge, the Derby Silver Co.; Edward 
Surgens, Reed & Barton; S. Krefetz, 
Warner Jewelry Case Co.; A. Whitman, 
I. Ollendorff Co., Inc., Charles A. 
Parker, the D. F. Briggs Co., and F. 
L. Avery, Louis Manheimer & Bros., Inc. 

W. W. C. Geary, who conducted a 
jewelry store and optical business in the 
K. of P. building, on Third St., E. Green- 
ville, for several years, has now moved 
into the recently renovated store room 
in the Harley building on Main St. The 
store he formerly occupied was inade- 
quate for his increasing business and he 
was compelled to secure larger quarters 
to accommodate his customers. 

Early Thursday morning, Jan. 24, 
burglars broke into the jewelry store 
of Simon Levene, 112% N. Sixth St., 
and got away with $700 worth of 
jewelry. Entrance was gained through 
a rear window after the thieves had 
climbed over a fence in the back yard. 
This is believed to have been the second 
attempt at robbery here, as a neighbor 
declared that early Wednesday morning 
some one had been heard falling over 
the fence, but was evidently frightened 
away. The screen in the window was 
forced and the window catch jimmied 
open. The thieves evidently crawled 
along in back of the cases in the store 
and made one grab at articles in the 
show window. All the articles stolen 
were from within reach of some one in 
back of the counter, while others on the 
far side were untouched. 








Memphis 





Business on the part of retailers is re- 
ported better than a year ago. Whole- 
salers say collections have been slow but 
in a general way trade is good and there 
is an excellent spring outlook. 

The Canadian Clock Works, formerly 
in the American Railway Express build- 
ing, uptown, now have a place on Poplar 
Ave., near Manassas St. 

P. P. Neill, retail jeweler and Optom- 
etrist, Oxford, Miss., died in that town 
a few days ago. Mr. Neill had been in 
the trade many years and was widely 
esteemed. 








Jack Moore, secretary of the Ohio Re- 
tail Jewelers’ Association, as sent out 
to members the report of the 1928 an- 
nual convention of the association, and 
also a letter calling attention to the fact 
that he has just received word that the 
1929 convention of the American Na- 
tional Retail Jewelers’ Association will 
be held in Cleveland, Ohio. President 
E. W. Chamberlin was in New York 
to attend the meeting of the A. N. R. J. 
A. executive committee, and was accom- 
panied by Bruce McCague of the Cowell- 
Hubbard Co., and Mr. Bowe of the 
Cleveland Chamber of Commerce. 
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Annual Banquet of L. Heller & Son, 
New York, Much Enjoyed 


Ine.. 


HE photograph shown herewith is a 

flashlight taken at the annual ban- 
quet recently of L. Heller & Son, Inc., 
15 W. 47th St., New York. The banquet 
was held in honor of Samuel Heller, 
president, and 
president. 


Milton J. Heller, vice- 
Samuel Heller has just re- 
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Carter Advertising Agency. The out- 
line of the new advertising was enthusi- 
astically received and the men present 
agreed that the new plans embody the 
most effective and unusual campaign 
ever conducted in the watch field. 

Sales demonstrations, general discus- 
sions, suggestions and recommendations 
occupied the balance of the sessions. On 
Friday a special luncheon was served in 











FLASHLIGHT PHOTOGRAPH TAKEN AT BANQUET OF L. HELLER & SONS, INC. 


turned from a two years’ sojourn in 
Europe and Milton Heller was on the 
eve of sailing abroad. 

The executive and sales force pre- 
sented Samuel Heller with a handsome 
grandfather’s clock with the following 
inscription: 

“This Token of our Admiration 
and Esteem Affectionately Pre- 
sented to Samuel Heller By the 
Sales and Executive Force of L. 
Heller & Son, Inc.” 

Milton Heller was presented with a 
malaceca walking stick. 

During the same evening, the concern 
announced that it has formed the Heller- 
Deltah Co., Inc., a division of L. Heller 
& Son, Inc. The new company is to op- 
erate the pearl department of the con- 
cern. The greatly enlarged activities 
of the pearl department, together with 
the expansion it has undergone during 
the past 10 years, has made the forma- 
tion of a separate company desirable. 








Winton Watch Sales Convention Held 
at Waldorf-Astoria 


The sales force and department heads 
of the Hipp. Didisheim Co., Inc., manu- 
facturer of Winton watches, held their 
annual sales convention at the Waldorf- 
Astoria Hotel, on Jan. 8 to 11. The 
first session was devoted to an outline 
of the firm’s policies and plans for the 
new year, and the announcement of new 
models to be added to the Winton line. 
This was followed by a presentation of 
the 1929 advertising campaign and mer- 
chandising plans by Bertram Carter, 
Ray O’Connell, and A. M. Carey, of the 





the famous Astor Banquet Hall—the 
scene of many of the most exclusive New 
York social functions. 

The flashlight photograph reproduced 
below shows the attendance at one of 
the sessions. Reading from left to right, 
the following men are shown: H. H. 
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York); W. R. Sabin (Central States) ; 
Frank Snyder (Chicago); Henry I. 
Cohen (Northwest); Jack Kleville 
(North Central States); Philip J. Parke 
(New York and Pennsylvania); J. P. 
Duffy (advertising manager); Henry P. 
Sengelmann (sales manager); E. J. 
Hiller (treasurer); Henri M. Didisheim 
(president), and E. T. Harman (secre- 
tary). 


Consular Notes 











A firm in Shanghai, China, is in the 
market for cheap clocks and watches. 
Further information may be obtained by 
writing to the Bureau of Foreign and 
Domestic Commerce at Washington, 
D. C., or any of its branches, and re- 
ferring to No. 35666. 

* * * 

Jewelers’ and goldsmiths’ tools and 
machines are desired by a firm in Berlin, 
Germany. By writing to the Bureau 
of Foreign and Domestic Commerce at 
Washington, D. C., or any of _ its 
branches, further information may be 
obtained if reference is made to file No. 
35664. 

k * * 

According to a report of the Bureau 
of Foreign and Domestic Commerce a 
firm in Amsterdam, Holland, desires to 
purchase collar studs and pins. Fur- 
ther information can be obtained by re- 
ferring to No. 35668 when writing to the 
Bureau at Washington, D. C., or any of 
its branches. 

* * * 

Watches and alarm clocks are wanted 

by an agency in Bogota, Colombia. By 








em 





LUNCHEON MEETING OF 


Fried (Central South); Irving Richman 
(New York City); “Billy” Rothschild 
(Texas, Oklahoma and _ Louisiana) ; 
Irving Adler (New England); Thomas 


C. Wright (Montreal, Canada); George 
Epstein (Southwest); F. C. Cockburn 
(Toronto, Canada); Herman Baratz 


(New Jersey and Metropolitan New 


WINTON WATCH SALES 





FORCE 


writing to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
or any of its branches and referring to 
No. 35716, further information may be 
obtained. 








R. L. Averill, Bellingham, Wash., has 
sold his stock to H. Morasch. 
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Getting More Gift Department Business 


Fight Rules Followed by a Successful Western Jeweler 


66 SSUMING that a retail jeweler has studied 
oA iie selling of giftwares in his particular com- 
munity, has carefully weighed the buying 
power of his regular and prospective customers and has 
purchased at the best possible advantage a well selected 
stock of up to date merchandise suitable to their needs, his 
big problem is how to get the business,” said a western 
jeweler who has made a striking success of his gift de- 
partment. 


HERE are eight rules which he outlined as essential 
~~ to success—not ordinary cut and dried generalities, 
but specific suggestions which he has found to be practica- 
ble: 


EE to it that every individual article in the department 

is properly displayed. For instance, when displaying 
short-height goods do not put them just flat on a table, but 
first put a box or something of that sort on the table and 
then put the short-height goods on top of the box. This 
makes these goods look more impressive and is of real help 
in increasing the sales of these items. When special care 
is taken in properly displaying all items in the stock, the 
whole department has a more attractive appearance and 
sales are better accordingly. 


HAVE a “Hostess Registration Book” in which all 

women who buy giftwares for use as bridge prizes, 
etc., register their names. Then, every now and then, run 
a newspaper advertisement in which you give the names 
and addresses of the women who have most recently regis- 
tered in the book. This pleases the hostesses and so makes 
them more friendly toward the department. Also it makes 
other women sit up and take notice and feel that they, too, 
would like this newspaper publicity. So they also come to 
the store and make purchases and sign up. 


LWAYS make all patrons feel that their business is 
tremendously important to the store. Never let a 
prospective buyer feel that the gift department doesn’t 
care whether she buys anything or not. When the patrons 
are always made to feel that their business is important to 
the store, they feel much more like buying and more like 


inviting their friends and relatives to come with them to 
the store. 


ET names and addresses of all patrons and use such 
G iste for circularization purposes from time to time. 
And in all such circularization see to it that mention is 
made of the fact that the recipients of the advertising 
have given the establishment some patronage in the past 
which has been very much appreciated. 


LWAYS suggest to each patron some constructive 

manner in which the customer can use some of the 
additional goods the gift department is carrying. For in- 
stance, if the patron is interested in candlesticks, suggest 
to her some of the ways in which ornamental candles can be 
used as gifts and in home decoration. Or if the patron is 
interested in bridge equipment, suggest to her some of the 
ways in which some of the lamps carried by the store can 
be used effectively in lighting bridge tables and in illumi- 
nating rooms where bridge is being played. And so on. 


ET all department visitors up as close to the goods as 
G roceible. Do not make it difficult, by the use of any 
sort of store fixtures, for the customers to inspect goods 
closely and to handle goods if they desire to do so. People 
always take more interest in goods which they can inspect 
closely. 


GD E always equipped to wrap packages for birthday and 

gift presentation, if the customers desire that sort of 
wrapping. When articles are purchased for gift presenta- 
tion they lose some of their values, in the eyes of their 
purchasers, when they are wrapped in just an ordinary 
manner. 


ORK hard all the time and be personally on the job. 

There is no more difficult proposition in the world than 
to put over a jewelry store gift department to a big success 
by absentee treatment. If the gift department is to be 
made a big success, there must be someone on the job all 
the time, working intelligently and constructively to build 
up more business for the department. 
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Gifts for ‘Discriminating Buyers 





Moroccan bag with unusual 
thong catch. In red, blue 
and tan 





Ash tray, “The Dancing Flute Player,” 
in bronze with flutes of real ivory. Base 
of green Brazilian onyx 





“The Blind Bow Boy” in bronze 
makes a very graceful ash tray 











Chinese box richly hand carved 
with beautiful designs in all 
red and red and black 





Adjustable reading 


French glass base blown into iron frame; lamp, bronze finish: 
parchment shade; base is also illuminated semi-transparent mica 
shade 








Imported majolica 
cracker jar in peasant 
; ware with wicker han- 

















Mexican glass water set con- dle 

sisting of saucer, pitcher and 

tumbler of crude Mexican 

glass; light green or light “Soul of the Book” book ends; green or 
black metal 


blue 
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i | WHOLESALE — $16.00 DOZ — 
BLANC, NATUREL | an range 
RACHEL NO. 1 >| RETAIL ——— $2.00 EACH | 
RACHEL NO. 2 }_ (LESS USUAL DISCOUNT ) _ | 
c CS My INC . ¥ 
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NEW FIELD OF PROF 
FOR THE JEWELER 


a, volume. A, e COTY Powder 
Bonbonniere, 27 2¢s artestic beauty be- 
longs with the gewelers ‘stock. offers 
a real opportunity to share in the 
vast COTY market of thirty 
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WILL REFER YOU TO THE LOCAL DISTRIBUTOR 
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COTY POWDER 
BONBONNIERE 
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ee COTY Face Powde: 
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ODEURS 


LORIGAN "PARIS, CHYPREE 
EMERAUDE STYX 


AND LAIMANI 
SHADES 
NATUREL AND RACHEI 

Woz. 240.00, xefa2l $5.00 
( LESS USUAL DISCOUNT ) 


COTY WILL BE PLEASED TO SEND CATALOGUE AND PRICE LIST DIRECT ON REQUEST OR 
COTY inc 714 FIFTH AVENUE, NEW YORK 
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Gifts for the Home 





This is Gwendolyn, _ the 
“Whatsat” pottery elephant. 
A unique cactus holder 





Replica of Early Italian Renais- 
Globe lamp supported sance piece, made of composition; 
by jauher te aa narrow pleated shade 

i 





Hundred-year-old chest, depicting Chinese scenes, finished in dull lac- 
quer; Cloisonne dish in various colors, and water jug of bright old 
copper engraved in Chinese floral design 








Crude hand _ thrown 

flower vase, 8% inches 

high; copy of old 
whiskey jug 

















ingens yt ler Ag — Hand cut glass ash tray in amethyst, 
titions, very highly lacquered. aquamarine, amber, jade and crystal 
Comes in wide range of col- 

ors 
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lhe New 
FAN LAMP 


Bana 



























NO L-225 
; 
225 Fifth Ave. HANDBOOK TO | 
ee RECOGNIZED DEALERS | 
Sranhart will display at the following Gift Shows 

Palmer House Chicago Ambassador Atlantic City- 

Statler Hote! Boston 
Manufacturers 


of 
Pewter, 
Silver Plated Ware, 
Metal Electrohiers, 
Decorated Glass Shades, 


Cut and Engraved 


1 Laine ge ANB ee 


ie ae lel cabal wien Pcie S - eaae 


Crystal Glass, 
Fancy Colored 
Blown Glass 





ta Aa aie Maa ia al ae. Ea oat = 


No. E3011. ELECTRIC LAMP, 3 LIGHT 


Height Overall, 26 inches BE ’ , ’ } 
Crystal Engraved Glass Base Che airpoint Corporation ; 
Butler or Egyptian Finish RNew Bedford, Mass. 





No. 235. 17 inch Camden Shade. 






43-47 West 23rd St. - - + + + + New York City 
228 Coristine Building, St. Nicholas St. - Montreal, Can. 
6 Peat Se = © = se &e se San Francisco 





Decoration: Hindustan 





This lamp is also made with an Onyx Base No. E3012 


























att AEA Ni tts 


sl Bi Die ata Si Sal 


Te a ee 


January 31, 1929 


Quaint Figures 
made by peasants 
of the Val Gar- 
dena in the Alps 
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during the long 

winter evenings. 

Whole families 
work 


The Lure of Peasant Art 


Pottery Vases and Figures from Life Delight Shoppers 


E hear a great deal about “peasant” 
art, things made in a crude, some- 
times vivid fashion, things that were 
made originally by peasants in Spain, 
Italy, Czechoslovakia, Germany, the 
Netherlands, things such as_ pottery 
vases and bowls, textiles, laces, wooden 
novelties: But seldom do they really 
belong in the class of art for it is their 
very crudeness that appeals to us. If 
you should be an interested shopper for 
things entirely different and you should 
have wandered lately imto the gift de- 
partments of the country’s department 
stores or large jewelry shops your fancy 
would have been caught by a product 
of peasant skill not easily equalled— 
carved wooden figures from the Tyrol. 
During the long winter evenings of 
the Tyrol the Italian peasants of the 
Val Gardena which is situated in the 
Alps near Trent, spend their time 
carving little figures from wood. It 
must have been hundreds of years ago 
that the people of Val Gardena first 
began to make their figures from the 
seasoned wood of the coniferous forests 
on the Alpine slopes; for many years it 
has been the nightly occupation of some 
hundreds of families. 

After the hard labor in the fields, at 
the anvil and in the homes, the family 
gathers around the fire to work with 
infinite patience on the little wooden 
objects. Each family has its own figure 
and each member of the family from 
the father to the youngest child con- 
tributes his share of the work. A 
peasant carves his figure over and over 
again. When he dies his sons carry on 


Seeking Unique Gifts 


the work and if the family should die 
out the figure passes with the last of 
the line. 


All the carvings, some of which are 
made up of two or three figures, are 
cut from a single piece of wood. The 





An example of Peasant Art 


peasant workmen bring a wealth of de- 
tail to their craft and endow each figure 
with a warm, natural life. 


The art has developed into an indus- 
try for since each member of the family 
works on one particular figure they may 
be purchased by the dozens. The moun- 
tains surrounding the valley have al- 
most entirely cut it and its six thousand 
inhabitants off from the outside world, 
and only lately, as the result of the 
construction of a railway connecting it 
with the main Brennerien trunk have 


modern ideas and customs begun to 
penetrate Val Gardena. 

Centuries ago when the people of the 
valley first practised their craft, like the 
primitive artists of all times, they took 
their subjects chiefly from religion. A 
remnant of this may still be seen in a 
few figures of Christ crucified, or a 
peasant lying in devotion at the foot of 
a cross, or an old grandmother wrapped 
in rags with a rosary falling from her 
knotted fists. But for the most part 
the subjects chosen by today’s peasant 
craftsmen are drawn from the hard 
working lives around them. A tired, 
sweaty blacksmith his shoulders weighed 
down by his heavy hammer, a beggar 
huddled in his rags, a wood-chopper 
dressed in the costume of the Tyrol, a 
hunter, his shoulders hunched up, his 
gun ready, his eyes alert for game, a 
little boy stealing some goats’ milk in 
his hat, rollicking musicians their 
mouths wide with song, a man and a 
woman straining in front of a plow 
with a second man guiding them, a 
shepherd boy with his sheep, a woman 
pedler pulling her goat, a little girl 
watching a mother sheep with her lambs. 
The wooden figures tell a complete tale 
of the peasant’s life. A hard working, 
poverty knowing life it is with hunger 
and suffering not unfamiliar but the 
story tells also of homely simple gaiety 
and unaffected joys. 

The peasants chief pleasure is music 
and singing and dancing. For what 
other reason should he picture so often 
and so well the music makers of the 
town? Here is the singing woman with 
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- Carr Craft Pewter 


The Demand Today Is for New and Original Ideas in Pewter, 
As Well As for Reproductions of Famous Old Examples of Pewter 





Be Sure and See Our Line of Distinctive Items 


Before Placing Your Spring Orders 








Visit Our Display at the 


Eastern Manufacturers 
and 
Importers Exhibit 
Palmer House, Chicago, IIl. 
Rooms 721-722 
Feb. 4th to Feb. 15th, 1929 
Walter F. Wegert 


Visit Our Displays at the 
Associated Eastern Exhibitors 


Ambassador Hotel, 
Atlantic City, N. J. 


Feb. 20th to Feb. 26th, 1929 
Room 216 
Hotel Statler, Boston, Mass. 
March 4th to 8th, 1929 
Room 435 














Other Lines Charles J. Paquette 
wet : ” 
sii ne ‘or igglaag No. 3101 Pewter Bowl —_o 
Boudoir Sets Largest Assortment of 
a aa aml “Where Novelties Originate” ™ fr dead — 
New York Salesroom 
Pio BM. W. Carr & Company, Inc. if cou tame 
Fifth et talline Manufacturers Since 1869 807 Title Guarantee Bidg. 
New York, N.Y. West Somerville Massachusetts —_ Ls Angeles, California 
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The Jewelers Publishing Corp., 239 W. 39th St., New York 
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her guitar and next to her is a man 
with a long wicked mustache carrying a 
staff in his hand and an accordion on 
his back. Here is a fat laughter loving 
bass viol player, and here an old wizened 
fiddler with ecstasy in his face as he 
hugs his violin under his chin, and final- 
ly here is a whole miniature band of 
tiny six-inch men. The drummers, the 
stringed instrument players, the horn 
and pipe blowers with the leader in 
front poising his baton. Each figure is 
individual, carved with great under- 
standing of character and cariciture. 

The artists of Val Gardena know 
their figures so well that each wrinkle 
in the homely faces, each fold in the 
ragged clothes are written with famil- 
iarity and sympathy. Some of the finest 
of the figures are done in unstained 
wood while others are made naturalistic 
with colors. The hues of the skin and 
hair are splendid. The wood itself seems 
to palpitate with life, it expresses move- 
ment, thought, emotion; the wood al- 
most smells lifelike. The facial expres- 
sions and the expressions of the complete 
figures are developed in each line and 
wrinkle with painstaking, loving thor- 
oughness. It is an art that is a perfect 
expression of a people. 








Appealing to a Special Class 
of Gift Buyers 


HERE is one class of people in every 

city who should be regular visitors to 
the gift department of the jewelry store 
and yet who are frequently overlooked 
by the department in its promotion 
work. These are the folk who are artists 
themselves or who are interested in art 
or who are studying art. Included in 
this class should be all the local folk who 
go in for-china, oil or water color paint- 
ing; for rug making; for basket weav- 
ing and so forth and all the instructors 
and pupils in the art classes of the local 
schools. 

Such folk should be brought to the 
gift department every now and then by 
means of arranging special trips for 
class members and by calling up or 
writing to individuals and appointing 
special times for their visits. General- 
ly, an emphasis on the new art goods 
shown by the department and a stress- 
ing of the fact that everyone who is 
interested in art should keep up with 
the times by visiting the department, 
will be sufficient to bring the folks in 
large numbers. 

Perhaps there won’t be so many sales 
to such people but it will, just the same, 
be distinctly advantageous to the depart- 
ment to have such visitors for these 
reasons: 


First—The fact of having such 
folk who are recognized as local 
art leaders, frequently visiting the 
department will add to its prestige 
and increase business accordingly. 

Second—Such folk will do a lot 
of talking and thus give the de- 
partment a splendid volume of ad- 
vertising which will help business 
greatly. 
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Third—tThe visits of schools and 
of clubs, etc., can be played up by 
the store in its regular advertising 
with good results in attracting at- 
tention and in making more peo- 
ple wish to visit the department. 


Getting more of this class of people 
to visit the department will be found 
very helpful indeed from every angle. 
Try it and see—F. H. W. 








Selling Gifts for the Sun Parlor 


HAT are the most appropriate 

articles carried by the gift depart- 
ment of the jewelry store for use in sun 
parlors? : 

Sun parlors are quite the thing in 
many cities and the people who have sun 
parlors are very proud of them and will 
spend a lot of money fixing them up. 

In view of this, then, it would be a 
good piece of business for the gift de- 
partment to every now and then espe- 
cially feature the articles which it has 
in stock which are particularly adapted 
to use in sun parlors. Such articles 
could be played up by means of window 
displays and by means of displaying 
them attractively on counters devoted 
to only such goods and also by. adver- 
tising them rather extensively. 

Some of the goods which could be 
played up this way would include play- 
ing cards and bridge equipment, candles 
and candlesticks, magazine and book 
holders, book ends, leather goods of vari- 
ous kinds and so on and so forth. 

In staging the window displays it 
would make an interesting feature for 
the store to arrange a window to include 
all the various articles which should be 
found in the ideal local sun parlor. 
There should be a card attached 
to each article thus displayed giving the 
price of the article and also calling at- 
tention to the manner in which it would 
be used. Perhaps the store could offer 
all the goods in the window at a price 
considerably lower than the cost of the 
goods if purchased separately. 

Featuring this class of goods would 
be a novelty for many stores and so 
would be particularly effective in build- 
ing more business. 








Getting People to Come in 
and Look Around 


ANYTHING that will help bring people 

into the gift department of the store 
and make them feel that they are free to 
come and go at any time without being 
under any obligation to-purchase, will aid 
in building up a connection for this section 
of the business. It will aid, too, in break- 
ing down the reluctance that most folk feel 
about going into a jewelry store for a look 
around and nothing more. 

One store that handles a fine line of art 
pottery, arranged a special exhibit of such 
goods, and as an unusual attraction that 
brought in a great many visitors during the 
few days that it was in progress, had a pot- 
ter actually at work in the store. 

People like to know how things are made, 
and there was a chance not only to show 


.dow and in the store itself. 
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the potter’s wheel, which has altered but 
little since ancient times, but to impress 
each one who saw the exhibit with the in- 
finite care and artistic craftsmanship re- 
quired to produce even the simplest forms 
of bowls and pitchers and vases from the 
unpromising looking clay out of which they 
are fashioned. 

This exhibit afforded a splendid oppor- 
tunity for advertising in the local paper and 
for the use of telling show-cards in the win- 
Special invita- 
tions were also issued to the members of 
the local women’s club, to school teachers 
and pupils of a young ladies’ college in the 


neighborhood, and to several similar groups 


and organizations. 

The response to these invitations was 
quite gratifying, and apart from a number 
of sales made directly as a result of the ef- 
fort, each one who visited the store at this 
time came to know it and its gift section 
better. Many who had never heard of the 
department before were so pleasantly treated 
and found the stocks on display so interest- 
ing, that they will have no hesitation about 
returning whenever they are in search of 
gifts a little bit out of the ordinary—Mary 
Hotm LEa. 








New Fields of Profit for the 
Jeweler 


Millions of-dollars are being spent in 
beauty creations. Why shouldn’t the 
jeweler share in this rich field? Why 
shouldn’t he swell the volume of his busi- 
ness with beauty products which legiti- 
mately come into his class of merchan- 
dise? 

After all, there is a strong link be- 
tween jewelry and beauty creations, and 
it is just where these two meet that the 
jeweler can take his profits. Some of 
Coty’s most popular creations belong 
just as logically in the jeweler’s shop as 
in the drug and department stores where 
they are bought by thousands of women 
daily. The dainty compact is an example 
of this. Beautifully designed, exquisitely 
made in a smooth, polished platinum 
tone metal, slim as a watch, it has all 
the finish of fine craftsmanship which 
distinguishes products of the jewelry 
trade. Another is a powder bonboniere, 
of artistic Lalique glass, encasing a 
satin pouch filled with face powder, the 
most popular the world has ever known. 

These two articles have a powerful 
selling appeal of their own, which has a 
buying market of over thirty million 
women. In this market every jeweler 
can and should share if he opens his 
mind to these new fields, these new pos- 
sibilities, to his increasing profit and 
advantage. 








Leslie A. Lyons has purchased the 
fixtures and stock of the C. L. Dotson 
store, which was located on N. Washing- 
ton St., Crawfordsville, Ind., and has 
moved the business to the Lyons Music 
Store, 112 S. Green St. Mr. Dotson has 
been in the jewelry business at Craw- 
fordsville for several years. 
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Dry as a Camel 





The Hog Stage 
has been reached 


At the bottom of 
the glass is a 
monkey to indi- 
cate that when 
the glass is 
drained — you’ve 
made a monkey 
of yourself. 





Early English Waterford Liquor Set—No. 6903/S 


Representative, 


MARY RYAN, New York, Chicago 


HAPPY HOUR HIGHBALL 





ee eee 


Now you get a 
kick out of it 


Ah, now cocky 
and full of pep, 
vim, and vigor 


se, 
F. PAVEL & CO. 
15 West 37th Street, New York, N. Y. 


Send for Illustrated Leaflets Showing Above with Prices 


Telephone: Wisconsin 8791 








Early English Waterford Crystal Candelabra 








“ ”~ 
For your ver 
‘ J best clientele 


“DuB ”? Goblet 
uBarry” Goble HAWKES 


$600.00 per be Net ROCK 
- CRYSTAL 


MART hostesses . . . 

your most fashionable 

patrons, will take to 
this crystal. Evident proof 
in the constantly growing 
popularity of HAWKES 
ROCK CRYSTAL among 
fashionable jewelers’ pa- 
trons. Meet this new de- 
mand of your best patrons. 
Goblets up from $14.50 per 
dozen net. Other items, 
other prices . . . covering 
a wide selection both ways. 


T. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 


Pacific Coast Office 
140 Geary St. New York Office 












San Francisco 542 Fifth Avenue 


Grand Prize—Gold Medal Paris 


Producers of 
Rock Crystal t 
for Nearly Half 4 4 


a Century HAWKES 


















Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Enowarp Henry Kraus, Professor of Coyeinguety and 
ieusiney and Director of the Mineralogical boratory, 
University of Michigan, and Epwarp F. Horpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1, Valuable statistica on production and occurrence. 

2. Full discussion of cutting and polishing of gems. 

3. Full treatment of manufactured stones, includi detailed dis- 
cussions of artificial rubies and sapphires, glass imitations, 
bakelite, etc. 

4. Numerous tables of gems arranged according to various 

properties. 

Map showing world occurrence of gem minerals. 

Summary Table for ready reference. 


Order your copy to-day from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 


nw 
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Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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A group of crystal glass goblets of American workmanship decorated with light stone wheel cutting 
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; Colored and Crystal Glass featured 


Attractive Displays at Pittsburgh Pottery and Glass Show, January 7-19, Suitable for 
the Jewelry Store 


HE Pittsburgh Pottery and Glass Show, which was 

held at the Fort Pitt and William Penn hotels Jan. 

7-19, proved an excellent opportunity for jewelers 
to study the latest offerings of manufacturers and select 
those lines most suitable to their respective glass depart- 
ments. 


ROMINENT in the display was a wide selection of 

colored glass treated in various ways, and fine crystal 
ware in a variety of shapes and patterns. Crystal and 
colored glass in combination seemed very popular, and 
colored bowls with crystal stems and feet and colored 
stems and feet with crystal bowls were presented in many 
styles. 

One of the medium priced decorations on bowls, plates, 
vases, etc., is the application of decalcomania designs. 
These are carried out in floral effects as well as conven- 
tional designs and some have geometrical patterns grace- 
fully entwined with garlands of flowers. The floral de- 
signs are quite delicate in treatment and artistic in con- 
ception, while the color schemes are delightfully har- 
monious. 

Other colored glassware is gracefully illuminated with 
gold encrustations of fine lace-work traceries. Some are in 
white gold, others in the yellow or red gold. One pattern 
has white gold borders and festoons with a medallion be- 
tween the festooning of red gold. The effect is very 
charming; the contrast of the two colored golds made a 
very pleasing effect. The gold decorations are quite preva- 
lent and vary in price considerably. 


N colored specialties suitable for the jewelry trade, a 

diamond shaped vanity box for the up-to-date made- 
moiselle was shown. Its lid was ornamented with a gold 
lace-work pattern of great artistry, covering the lid quite 
liberally. Inside the box are compartments for powder 
puff, lip stick, rouge, etc. The compartments are equipped 
with high class cosmetics. To go with these are cigarette 
stands to hold a package of cigarettes and matches. Co- 
logne and perfume bottles are part of the scheme so that 
the young woman wishing to equip her vanity bureau with 
all the toilet accessories can do so in one design and color 
should she so desire. This line would be an excellent one 





for a jewelry store, and the best part about it is that al- 
though it is a very handsome line it is one of very mod- 
erate price and will yield an excellent profit to the jeweler. 


NE firm exhibited a beautiful and varied line of stem- 

ware in combinations of crystal and colors. The crys- 
tal bowls are decorated with fine stone wheel cut designs 
which are highly polished, giving a close approximation of 
rock crystal cutting, although they are not copper-wheel 
engravings. They have delicate stems of an artistic shade 
of green. The stems are also cut. This is a moderately 
priced line but distinctly a class of ware that jewelers 
should handle. 


} ASES and lamps in all shades of popular colors as 
well as crystal were displayed, and the decorations 
were along the same lines as those carried on the stem- 
ware. In this the manufacturers are carrying out what 
THE JEWELERS’ CIRCULAR stated in its issue of Nov. 15, 
1928, namely, “that stemware is the basis of glass equip- 
ment for the hostess’s table.” 


N these articles which appear each fourth week it is 

the writer’s object to point out that jewelers who are 
not selling glassware are missing golden opportunities for 
profit, and also to inculcate in the minds of the retailers 
that there are quantities of glass items, both crystal and 
colored, decorated and plain, that are of the utmost refine- 
ment but are not necessarily high priced. Prices are 
gaged according to the amount of work and the quality of 
such work, but that does not mean that low priced mer- 
chandise is not just as salable and even desirable in many 
cases. One must bear in mind that the percentage of peo- 
ple earning $5,000 a year and upward is very small, as the 
income tax returns will show, and that $3,000 salaries are 
far greater than the $5,000 ones. The money from the 


$3,000 people is just as good as the millionaires, and there 
are hundreds of thousands of the former to the tens of 
the latter. 

If readers are interested in any lines described herein 
THE JEWELERS’ CIRCULAR will be glad to give additional 
information. 
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Japanese 


work on ivory 


Below Left—Spanish 
fan with silhouettes of 
members of the Royal 


Fan with 
boating scene, lacquer 
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Below Right—Dutch 
fan with Chinese 
scenes, middle of 18th 
century workmanship. 
These fans are now in 
the Metropolitan Mu- 





Family; end of _ the 
18th century  work- 
manship 







seum of Art, 
York. 


Fans again in “Fashion's Favor 


Opportunity Here for the Gift Department to Cashin on Vogue for Artistic Creations 


By CATHERINE B. ELY 


its return to favor, the opportunity has been opened 

to retail jewelers who have gift departments to 
take advantage of this occasion to add to their lines an 
accessory which fits in nicely with other high class gift 
offerings. Almost an obsolete accessory for some seasons, 
save for infrequent appearances in theatrical settings, 
fans are again at the front and are being displayed in 
the finest Fifth Avenue, New York, establishments. Fans 
of sheer material, matching the evening gown, are the 
choice of the couturier for the formal season, but also 
there is the fan of satin and velvet to offer variety to the 
collection of tulle and lamé. Satin fans, launched by 
Chanel, always match the chiffon dancing frock with which 
they are to be carried. 

An attractive new shape is a circular design. This is 
of tulle and sequins on a frame of shell, and is intended 
for the young. No less appealing is the matron’s choice, 
a lustrous black velvet on a carved ebony frame. 

The oft-mentioned fan of lamé in leaf shape is a popu- 
lar one at the present time. Then there is Chanel’s autumn 
version of the fluffy, delicate type in tulle. Lace in black 


T is romantic fan is flourishing once more. With 





or beige also figure in the wide realm of the latest fans. 


HE fan serves a double purpose—that of use and or- 

nament. It is both an implement of service and a 
highly decorated art object. It is equally effective in a 
lady’s hand or upon her wall. As a useful contrivance it 
refreshes the senses, hides embarassment, aids the flow 
of social talk. As a curio it may decorate an interior or 
heighten the effect of a beautiful gown. It adapts itself 
to any occasion and environment, for it may be plain and 
substantial or extremely elegant and costly. These are 
just a few of the selling suggestions that the gift depart- 
ment manager can offer prospective customers. 


ODERN home decorators and purchasers of art ob- 

jects may gain inspiration from artistic fans in the 
blending of color and materials. Beautiful fans reveal the 
play of fantasy, the taste for elegance, the skill in minute 
effects. The fan is the symbol of pleasure and refresh- 
ment and yet the object of careful, thoughtful workman- 
ship. With this background a jeweler has other selling 
arguments to bring to the attention of customers who fre- 
quent his gift department looking for artistic gifts. 
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The pageant of life unfolds in 
fan-paintings and carvings at the 
Metropolitan Museum of Art, 
New York. Peasant, king and 
courtier, toilers upon land and 
sea, children, birds, animals, 
lovers, shepherds, warriors, all 
enter into the fan-panorama. 


ANS of beautiful workman- 
ship and material deserve de- 
tailed attention, because they sug- 
gest ideas for design in modern 
homes and because they pleasing- 
ly illustrate the occupations of the 
nations which produce them. 
Many fine specimens of fans of 
the past are to be found in the 
Metropolitan Museum of Art col- 
lection. A splendid Japanese fan 
arrests the eye by the boating 
scene which decorates: it. Upon 
rich creamy ivory is applied a gor- 
geous waterscape of gold and red 
lacquer and iridescent pearl ma- oe 
trix. The rural picnic covers the . 
fan in sweeping lines, comprising 
the river between fertile banks, 
sedgy islands where water-birds 
hover, a sailboat in the distance, and in the foreground a 
large rowboat wherein sits a joyous company of Japanese, 
and stands a rower plying a vigorous oar. The occupants 
of the boat, clad in lacquer, gold and matrix, chatter gaily 
as they eat fruit and enjoy the sights. This fan is a 
superb objét d’art for decorative purposes. 
A Chinese sunshaped ivory fan on a long stick has 
carving of exquisite lace-like beauty. Another Chinese 


fan shows what a designer can do with silver filigree, 
producing a little chef d’euvre which scintillates irides- 
Some Chinese genius 


cent color like icicles in sunlight. 





Upper Left—Lacquered wood Indian fan 


Upper Right—Italian painted fan with 
view of the Coliseum 


Lower Right—French horn fan of the 
early 19th century 
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Chinese Sun Shaped fan on long stick with 
carving of exquisite lace-like beauty 
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expressed his love for minute 
beauty in this dainty treasure. 

An Indian fan of lacquered 
wood has Oriental designs of in- 
tricate finesse and subtle coloring 
—color and pattern interwoven in 
kaleidoscopic effects of green, red, 
gold and black. The decorative 
possibilities of lacquer in small 
art objects are displayed by this 
fan. 


HOWING Oriental influence, a 

Dutch fan has Chinese motifs. 
Painted on the mount of the fan 
are two Chinese ladies in brilliant 
costumes, birds upon _ tropical 
trees, a duck serenely floating on 
blue waters, and large insects and 
butterflies fluttering around. One 
of the ladies plays the lute with 
gusto, the other carries a plate of 
fruit and flowers to an inlaid 
table already supplied with floral 
offerings and decorative jars. A 
small lively boy in a red blouse 
skips the rope. This colorful 
scene is skilfully worked out in 
paint, silk and feathers. The fan 
has its sticks and guards made of carved, pierced and 
gilded ivory. 

Italian decoration on a painted fan effectively displays 
a view of the Coliseum set in an oval, surrounded by birds 
and flowers against a black and white ground. 

Silhouettes distinguish a Spanish fan—the stately pro- 
files of King and Queen flanked by the side-views of little 
princes and princesses with turned-up noses and frizzed 
coiffures. Painted garlands of forget-me-nots and ribbons 
connect the various members of the royal family. The 
museum collection is well worth the study of jewelers. 
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HE utmost in 
eficiency, 
beauty and 
merchandising 
appeal, is em- 
bodied in outside 
and inside creations 


by “MICHIGAN.” 
“MICHIGAN” will give you a 


new lease on life—new profits—one 
contract covers everything . . . store 
front, alterations, fixtures, lighting, 
everything. We assume all responsi- 
bilities. At the specified time we will 
deliver to you a complete, modern, 
scientifically built store . . . a merchan- 
dising shop built on experience and 
knowledge of what attracts purchasers. 


YOU CAN PAY THE COST OUT 

OF YOUR EARNINGS. Let us tell 

you about our special payment plan. 

Whether yours is a modest little store 

or a spacious store—a large institution 
. we can serve you—well. 


You can DOMINATE YOUR COM.- 
MUNITY ... your store can be made 
the talk of the town. Write now for 
further particulars. No obligation. 























©: 





How does 
YOUR store 
compare ? 


Roane 





sie Stain 




















INSIDE and OUTSIDE . . . A MODERN STORE 


These photographs show the new Art Moderne both inside and 
outside . . . the store of Finlay-Strauss, Jamaica, L. I., made THOR- 
OUGHLY MODERN inside and outside by “MICHIGAN.” That 
the windows attract patronage has been proven—that the inside 
arrangement commands attention and admiration is another 
proven fact. 

How does YOUR store compare with this Jamaica branch of 
Finlay-Strauss? We can help YOU as we are helping jewelers 
throughout the United States. 


“America’s Largest Builders of Complete Jewelry Stores” 


MICHIGAN STORE FIXTURE CoO., 


INCORPORATED / 
“Building Better Stores Throughout the Nation” 
Factory and Main Office, New York Office, 


3000 E. Jefferson Ave., Detroit, Mich. Salmon Tower Bidg., 11 W. 42nd St. 
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Successful retailing today re- 
quires constant study and at- 
tention. Wise storekeepers will 
be on the alert for ideas which 
help them succeed. 


Read the Storekeeping De- 
partment of the 
CIRCULAR every week for up to 
the minute selling suggestions. 
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“‘Ualentine s “Day 


Opportunities Galore for the Enterprising Merchant 


By FRED E. KUNKEL 


hearts of both young and old, and has an innate 

gripping appeal for most humans. St. Valentine’s 
Day, therefore, presents a striking opportunity for the 
live jeweler to cash in on this event through clever window 
and store displays, and 


7 is romance of Valentine’s Day lingers long in the 


mother, wife, sweetheart, relative and friend. 

The sentiment of Valentine’s Day can also be linked 
with good selling copy to be used in the newspapers, or 
even in direct mail advertising, with such thoughts as 
“They made Valentine a Saint—he always remembered the 

little things that mean 








through ‘unusual news- 
paper copy which broad- 


so much to a _ lovely 
|| lady.” Many other his- 








casts a timely sales mes- 
sage to the public for 
buying consumption dur- 
ing a time when senti- 
ment spins the necessary 
web of romance to make 
them forget the knot 
tied in their  purse- 
strings and to make them 
unfold the lined golden 
fleece. 


























old custom is the annual 
bequest to jewelers be- | 
stowed by St. Valentine’s 4 
Day, and this event is 
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= torical sentiments can 
also be dug up and 
woven into the web of 
romance and throbbing 
heart appeal which is 
spun about Valentine 
Day to create more effec- 
|| tive sales appeals. 











ff PT phrases can 

also be turned to 
fitting advantage by 
linking the event with 
stellar selling methods, 
| | for in the strategy of 
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| I | “love” and the ringing 







































































= ie | neatly-turned phrase has 
es N a most potent appeal and 











each year to be recog- a | YAR 
nized as a day of ex- Bi 


pressing sentiment in a || 
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concrete form through 
gift giving, so that it is 
not a difficult task for 
the alert jeweler to turn the public mind in the direction 
of “saying it with jewelry for ‘your Valentine.’ ” 

In fact, at this time of the year gifts and presents in 
many guises exchange hands, and very often the best ex- 
change is in the form of jewelry for sister, daughter, 


Large red heart makes a timely display piece 


magnet to win sales. 
Some suggestions along 
this line follow: 

“No fuss or feathers, no Cupids or hearts—just a warm, 
friendly greeting—on St. Valentine’s Day”; “Kindly Ac- 
cept This Token of My Love and Esteem”; “Thinkin’ a 
little, wishin’ a little, far off and blue; hopin’ a little, 

(Continued on page 107) 
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USE! 


Kings’ Service and “Cash In” Too 


Whether your business 
is large or small — 
whether it is young or 
old, cash or credit — 
whether or not you 
have your own adver- 
tising manager—Kings’ 
Service can increase 
your volume sales and 
profits. 


A few of the outstanding achieve- 
Kings’ 
Selling Service—and there is much 
more to tell you than space per- 
mits of mention here. 


ments accomplished 

















by 


$40,000 sales for Wm. Du- 


pen, Sacramento, 


from a $40,000 stock. 


$17,000 sales 


Chattanooga, Tenn., 


original $20,000 stock. 


Calif., 


for Conroys, 


from 


$85,000 sales for Bagleys of 


Duluth, Minn., from 
000 stock. 


$150,- 


exclusive 
retail 


The only 


service for 


selling 
jewelers 


operating on national scale. 


retail s 
service 


$35,006 sales for Li 


Sons, Trenton, N. J., 


$60,000 stock. 
$15,000 


sales for 


An individual 





elling 


(Not Auction) 


itze & 


from 


( x le 


Jewelry Co., Lakeland, Fla., 


from original $30,000 


$40,000 sales 
Son, Tacoma, Wash., 
original $85,000 stock. 


stock. 


for Vaeth & 


trom 


FILL OUT AND MAIL US THIS COUPON NOW! 


Size 
Purpose of 
Preferable Opening 
Firm Name 


Citv or Town.. 


Upon receipt of this coupon we will send you free details and 


PC Cc s See Sek eee KE ROn TOR Re ee ea a wb ew ehis 


estimates without obligations on your part. 








Lumber Ex. Bldg. 
Minneapolis 
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‘ 
4 
ft 
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666 O’Farrell St. 


San Franc 


isco 


This “=~ 


Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 





, Reg. 
guarantees you genuine diamonds 


Carry one initial ring as sample 
Electros Free 


2 DIAMONDS 4/100 each 
Green or White Gold 


A — Retail Same Price 


i +4 Order on five days’ memo. when 
f =owith you have a sale in sight. Orders 
m) large filled same day received. 
y Diamonds 4/} emblems and initials en- 
$35.00 ad 
No. 6183 crusted on ruby a onyx on 


Without hand at all times in every finger 
Diamonds size. 

615 Retail Display Emblem Cards for your 
Trade Mark window in original colors free upon 
request. 





Enameled in colors to match the center stone 


Fine, dark, genuine amethyst—14K white 
gold—genuine seed pearls, strung on a 
strong wire. Fully guaranteed. 

This style ring can also be had in larger or 
smaller size stones including gircons, topaz, 
opals, rubies, golden sapphires, Ceylon sapphires, 
cameos, double head cameos, crystal emeralds 
and crystal sapphires. 

Also be had with Imitation Stones 18/13 oval, 
all colors, $9.50 list. 











6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 
Next size larger stone, $2.00 additional 
BUFFALO JEWELRY MFG. CO.. 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 














“Changeable Ring” 
Patented U. 8. A. 


49 MAIDEN LANE 


‘‘Baguette-Like’’ 
Platinum Mountings, Wedding Rings 
and Spectal Orders Petented U. &. 4. 
Tel. John 5892 NEW YORK 


KLASS & CO. 


Manufacturing Jewelers 

















We specialize in 








Pearls and Stone Beads 


restringing and matching ¢ 


La Vie Pearl Company 


65 NASSAU STREET (Cortland 0650) NEW YORH, N.Y. 






s 








Pat. Feb. 20, 1817 


The 


Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York 





Pat. May 25, 1920 














PRACTICAL COURSE IN 


JEWELERS PUBLISHING CORPORATION, 


ADJUSTING 





Price $1.50 










239 West 39th St., New York 
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Cashing [n on St. F-atentines Day 


(Continued from page 105) 


sighin’ a little, lonesome for you—is my Valentine’s Greet- 
ing.” 

Yes, Valentine’s Day is the day when hearts are trumps, 
and the more sentiment that can be injected into your sales 
message and into your advertising copy, or into your win- 
dow and store displays, and into your store selling methods, 
the more sales you can ring up on your cash register. The 
following thoughts have proved worthy of their weight in 
gold: 

“Again . . . as in those happy years . . . the jewel- 
ry you give or whisper tender, tender messages and brings 
with it happy memories”; “jewelry is the Perfect Valen- 
tine!”’; “Jewelry Best Conveys the Sentiment that is At- 
tached to Valentine Day”; “The Quickest Way to Every 
Woman’s Heart”; “You’ll Find No Happier Expression of 
Thoughtfulness, nor one that will live longer in her mem- 
ory than by saying it with jewelry on Valentine’s Day”; 
“For My Valentine—Say It with Jewelry—A Lovely Trib- 
ute”; “The Most Expressive—the Most Appreciative— 
Jewelry Is Cupid’s Message’; “Hearts Are Trumps on 
Valentine’s Day”; “An Evidence of Thoughtfulness on 
Valentine’s Day’; “A Token of Sweet Remembrance and 
Happy Reminiscences”; “Gifts that Carry a Tender Greet- 
ing”; “The Loveliest Gift of All—the Easiest to Buy—for 
Her Valentine.” 

These novel goodwill and sales promotion stunts are 
bound to bring in myriads of sales for Valentine’s Day 
for the live, aggressive and progressive jeweler who goes 
out after the business early and late, and who doesn’t stop 
to twiddle his thumbs until the day after. 


+ ft poate displays and good newspaper advertising, 
with good display cards, were all used by the Kay 
Jewelry Co. in Washington, D. C., last year with telling 
effect to herald the event, with the net result that an ex- 
ceptionally heavy response developed to demonstrate the 
wisdom of making a strong drive for this seasonal busi- 
ness. The inscription 


“For Valentine Day 
—Give Her A Gift from Kay” 


in a heart shape in the window, with a red background and 
yellow letters, formed the fetching window display feature 
during the early days of February and leading up to the 
big day itself. 

The newspaper advertising was entirely made up of 
heart shapes, a dozen small hearts surrounding one large 


heart being used to tell a good selling story about Valentine 
gift jewelry. 

Another stunt used by the Kay Jewelry Co. was to ap- 
peal to the men in its advertising to “do something differ- 
ent this year—‘Give your sweetheart, mother, sister, wife, 
a beautiful Valentine gift in jewelry!’” A box of candy 
was also given free with every purchase. 


F all the holidays and seasonal events which occur dur- 

ing the month of February—and there are many mer- 
chandising events for all merchants during this month, 
running the gamut of February sales, Washington’s and 
Lincoln’s birthdays, February party favor promotions, Na- 
tional Truth Week, National Pay Up Week, Ground Hog 
Day, Odds and Ends Sales, Advance Spring Showings— 
the stellar star of them all is VALENTINE’S DAY. It is 
the ace of hearts, and hearts is trumps. The jeweler who 
is striving to increase his monthly and annual sales volume 


event. 


HE red heart may be used in a large variety of ways 

in the window decorations, a single giant specimen, 
as the illustration indicates, being the sole decoration, or 
numerous smaller hearts may be pleasingly combined with 
it in creating the right atmosphere for the event. 

The heart may be cut out of heavy red cardboard, and a 
frill of silk or crépe paper may be added, or a fringe, if 
desired. The dart is made of a slender strip of wood, the 
head and feather being represented by gilt paper or card- | 
board. A ribbon bow is attached at the top, either at the 
center as shown, or at one side, the ends being allowed to 
drape down into the window and over the floor or steps. 
Forget-me-nots may be used as the proper floral decoration. 
The heart may also have silk cords, gold cords, beads or 
necklaces festooned over it as well. 

Price tickets may be in the form of red hearts, and the 
heart may appear in various ways on the showcards. The 
trays used in the display may be heart-shaped, as may be 
the steps or risers, the mats and other fixtures of the 
display. 

One jeweler had a similar display in which the large 
heart was made of puffed silk. Another used a rounded 
heart, a silk bag stuffed with cotton batting forming it. 
Another had a heart formed of flowers and foliage. 

Jewelers may increase the sale of jewelry by offering it 
as an adjunct to the Valentine. “Send a gift that lasts 
with your Valentine,” would be a good slogan to accom- 
pany such offerings. 





Watch the Storekeeping Department for the Following 
Forthcoming Interesting A rticles— 


“$750,000 Business Done in a Store Space of 
20 by 30 feet.” “A Record System for Know- 
ing the Profits and Losses in Jewelry Repair 
Department.” “Modern Art in Store Deco- 


“Livening Up the Doldrum Months 
“Holding Old and 
“Celebrating a 


ration.” 
—February and March.” 
Making New Customers.” 
Birthday in a Big Way.” 














Inviting store 
front of S. JL. 
Levy, Buffalo, N. 
Y. Displays are 
always timely 


“The place for 
the head of the 
store is right out 
on the floor, not 
back in the of- 


fice”’ 
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“Courtesy must 
be backed up by 
service plus and 
quality merchan- 
dise,” says Levy 


This jeweler’s 
“article-price” 
ads appear two 
or three times 
each week in the 
newspapers 








Holding the 


6¢ A NEW customer is comparatively 
easy to get. Advertising will 
bring the trade in. But a new customer 
is not so easy to hold once got, and 
the same goes for the old customer. I 
believe that at least half of the retail 
jeweler’s advertising efforts should be 
exerted in keeping old patrons.” 

The above dictum was pronounced by 
Sol L. Levy, and he ought to know for 
he has been making new friends and 
clients as well as keeping his old ones 
for 27 years. Ever since 1901 Levy has 
been recognized as one of the leading 
jewelers along Main St., Buffalo, N. Y. 

In 1901 Levy started in retailing 
jewelry for himself at 348 Main St., A 
few years later, progressively moving 
uptown with the modern march of busi- 
ness, he removed to 483 Main St. Still 
keeping in the vanguard of the commer- 
cial procession, he bought a building of 
his own and moved into it at his present 
site, 521 Main St., about two and a half 
years ago. 

As Sol Levy sees it, this matter of 
keeping old customers is a case of con- 
stantly rendering service plus, of giving 
personal attention to and always coming 
in personal contact with his old clients. 





As it works out in practice, evolved 
from Levy’s merchandising theories, at 
Levy’s you’ll always find Sol himself 
right out on the floor greeting the in- 
coming patrons and seeing that the out- 
going ones leave his shop satisfied. 


S Levy says “The place for the head 

of any retail establishment is right 
out on the floor, not back in the office. The 
office is the place where authority dele- 
gated by the head should function. The 
store floor is the place for the owner and 
operator. 

“In this connection I might add that I 
don’t believe in meddling with my sales 
force, however. I do believe in occupy- 
ing a central position right in the thick 
of things, where I can keep an eye on 
my sales force and at the same time keep 
my other eye on my patrons.” 

Last year Levy instituted an optical 
department, and this new branch is as 
fully equipped and as efficiently staffed 
as the most modern optical specialty 
shop. For, as Levy says, “There is no 
use putting in a little optical department. 
It is better to have none at all than an 
incomplete one. If you’re going to have 
an optical branch you might as well have 


Old and 
aking ACew (ustomers 


Buffalo Jeweler Tells How He Does It 


a complete, efficient one, or it won’t 
work.” 

Regarding his repair department, Levy 
also has definite ideas. 

First, he believes that the jewelry re- 
pair department should be located right 
near the entrance for the quick service of 
repair patrons. 


HEREFORE, at Levy’s, one finds his 

workshops housed in two triangular 
booths attractively made and situated at 
either side of his entrance. These two 
becoming workshops actually add to the 
beauty of his store’s interior and ap- 
proach in that they balance one another 
and at the same time balance the en- 
trance, one to each side. Three experi- 
enced, capable, reliable repair men man 
this department. 

Second, Levy’s repair department is 
equipped to handle all types of jewelry 
repairing, and thus Levy is never forced 
to say that disastrous, trade-losing say- 
so: “I’m sorry, but we can’t fix that here. 
You'll have to take it to so-on-so’s.” 

A unique feature about Levy’s shop is 
that for nine years it was a strictly cash 








(Continued from page 108) 
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store. From 1901 until 1910 Levy’s op- 
erated exclusively on a cold cash basis. 
Then, overnight almost, in 1910, Levy 
changed to a credit store, almost as ex- 
clusively credit today as it was cash- 
and-carry twenty years ago. 

Some of Levy’s axioms, jotted dcwn at 
random, read somewhat as_ follows: 
“Keep your old customers. Courtesy 
alone is not enough; it must be backed 
up by service plus. Of course, you must 
have quality merchandise, but also you 
must have the right price. Never cut 
prices and never ‘switch’ in your adver- 
tising and merchandising policies.” 


Each and every one of these policies, 
however, is determined, defined and only 
made possible by adaptability. 

Shining samples of Levy’s adaptability 
are afforded in many scintillating in- 
stances, 

One case illustrates itself in Levy’s 
three changes of location. Each change 
was required by a definite change in the 
trend of the mass shopping element. 
Each change was a change from a dis- 
trict that was in the center of the mass 
shopping class to a new section in the 
new center of the new mass shopping 
class. 

Another case proves itself in Levy’s 
overnight change in policy from an ex- 
clusive cash store to an almost as exclu- 
sive credit store. This was adaptability 
to a new merchandising current; it was 
adaptability taken advantage of at the 
time when the new trend first came in, 
when the country “went credit” after 
having been cold cash for years. 

A third example of Levy’s successful 
adaptability presents itself graphically in 
his advertising. 

Levy advertises in three ways—news- 
paver, direct mail and billboards, the lat- 
ter for two months during the holiday 
season. 

Sol L. Levy says that his shop is essen- 
tially a shop for the masses. He makes 
no attempt to get the class trade, al- 
though he has a good proportion of it. 
He said: “If a jewelry shop is essentially 
a high-class, high-priced store catering 
to the class element, institutional adver- 
tising is the correct copy. The high- 
class, intelligent class element under- 
stands institutional advertising and is in- 
fluenced by it and interested in it. 

“But if a jewelry shop is fundamental- 
ly a high-class, low-priced shop, ostensi- 

bly selling to the masses, such as my own 
store, institutional copy won’t go. The 
masses don’t understand it. And what 
the masses don’t understand they don’t 
like. 

“That is why I have settled upon 
article-price advertisements. To get the 
masses you must show them something 
definite and you must tell them the price. 
These are the two things they are most 
interested in, the article and the price.” 


Oe ae 





DISPLAY which aroused consid- 
erable attention was shown a short 

time ago in the store of Marcus & Co., 
New York. The center of attraction 
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Two or three times each week his 
“article-price” ads appear in the Buffalo 
papers. They are always large, spacious 
and bold in appearance and layout. But, 
basically, they are an appeal to the 
masses in the only language they under- 
stand and like. They are illustrative ads 
showing the merchandise for sale and in 
each case giving the price. 


In addition to this illustrated, price- 
marked newspaper copy Levy utilizes the 
mails, but only in an advertising attempt 








Holding Old 


Customers 


OOD will is built up by effort and time 

and must be nurtured carefully. Mak- 
ing customers is one thing and holding them 
is another. “A new customer,” says this 
jeweler, “is comparatively easy to get. Ad- 
vertising will bring the trade in, but a new 
customer is not so easy to hold once secured, 
and the,same applies to the old customer. I 
believe that at least half of the retail 
jewelers’ advertising efforts should be ex- 
erted in keeping old patrons.” 








to weld his old customers closer to his 
shop. 

Once each year he himself writes up 
his own letter and mails it to every cus- 
tomer on his books, new and old, but not 
one letter goes to a person not on his ac- 
counts. Last year (1927) he sent out 
34,500 letters, which gives some faint 
idea of the enormity of this jeweler’s 
trade. 

He augments this annual, wholesale, 
direct mail broadside, a letter which is 
typically Levy, since Levy himself writes 
it, with two other mailings which he sys- 
tematizes in unique fashion. 

Levy is strictly impartial among his 
patrons, so unbiased that he numbers 
them. They now number from 1 to cus- 
tomer number 34,500. Annually he mails 
to a portion of these in two mailings 
aside from his one complete mailing and 
he accomplishes this supplementary 
mailing as follows: 


Take the year 1927 as a sample. Levy 
sent out 34,500 letters to all his old cus- 
tomers. Then at two other intervals he 
mailed select literature got up by his 
own hand to several thousand names on 
this list. These customers represented 
the AA-1 customers. 


Levy completes his advertising by 
using 36 large-sized billboards, starting 
each Nov. 1, and continuing until the end 
of the holiday season. These boards are, 
of course, strategically situated around 
the city, and Levy believes them an ex- 
cellent Yuletide season sales stimulant. 
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was a replica of the famous Kohinoor 
diamond. In one of the usually plainly 
arranged windows was a miniature 
stage representing the theft of the fa- 
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All his advertising is exactly the kind 
of copy the mass element likes, insists 
on, and is impressed by, article-price ads, 
copy carrying cuts of tangible, definite, 
individual items with the price always at- 
tached. 

Second, he adapts his advertising in 
two ways to cover his field completely. 
His direct mail, comprising fully one-half 
of his advertising, he uses to tie up his 
old patrons. His newspaper and bill- 
board advertising he depends upon for 
his new trade. 

While on the subject of advertising it 
is highly pertinent to remark that Sol L. 
Levy thinks the direst, most devastating: 
danger confronting the retail jewelry 
trade today lies in the advertising-mer- 
chandising field. To quote Mr. Levy: 

“Switching is the greatest, gravest 
evil in the retail jewelry business today. 
Altogether too many jewelers today ad- 
vertise spectacularly merely to get peo- 
ple into their store. They advertise arti- 
cles for sale at fabulously low prices, 
and when the patron enters the store he 
finds one or two conditions. 

“Either the jeweler is ‘sorry, but we’re 
all out of that item right at present,’ or 
the jeweler completely ignores the 
patron’s request to see the advertised 
articles listed at the unbélievably low 
prices and proceeds to show these pa- 
trons higher-priced articles. 

“Similarly, in either case one of two 
actual states prevails in the store. Either 
the jeweler hasn’t the stock in his store 
that he advertised—maybe never had it 
in stock at the low prices he advertised 
it for sale at—and didn’t have it in when 
he advertised. Or he has it in, but won’t 
show it.” 

Levy’s today does a 90 per cent credit 
business and says that in this connection 
he much prefers city trade to urban 
patronage, although he doesn’t slight the 
latter. His preference for the city trade 
is, of course, easily explained on the 
grounds of proximity. It is easier to 
check credit on a person living in your 
own city than it is to collect urgan ac- 
counts and bills. 

Regarding credit also Levy sees a 
present trend toward close approach to 
the credit saturation point in the jewelry 
business. As he says: 

“T don’t think much of the future of 
the credit business in the jewelry trade 
if all the jewelers strive to get into it. 
All jewelers are not fitted, either physi- 
cally or financially, to conduct a credit 
business. The sorry part of it is that 
the great majority of them think they 
are and then take the leap. 

“To conduct a credit business success- 
fully presumes a vast amount of capital 
from the very outset to enable the busi- 
ness to weather the initial rough weather 
that it is bound to encounter in the form 
of debts, unpaid bills and heavy, com- 
plete stock. 

(Continued on page 114) 


mous diamond from Mohammed. Nadir 
was shown creeping across the room 
after the jewel. Hundreds of passersby 
on busy Fifth Ave. stopped to gaze upon 
the interesting display. 
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FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 





Prompt Returns on 
Precious Metal 


Scrap 


Estimates are accurate 
and settlements are 
prompt when you ship 
your old jewelry, filings, 
polishings, and sweep- 


ings to us for refining. 


Spyco Smelting 
& Refining Co. 
51 South Third Street 
Minneapolis — Minnesota 
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SERVICE 
Is Represented in 
Our Check 


REFINING 


We Reclaim Every 
Grain of Value 
C) 

Ask Any Old Time 





General Office 
. 62-72 West 47th Street, New York City 































F N° higher “Certificate of Qual- 
ity” can be given to any 

product than that “It is made 
from Handy & Harman 

4 Sterling Silver.” 








a h. € 
very phrase 
“Sterling 
Silver” means 
what it does to the 
American people be- 
cause we have set and 
maintained § uncompromising 
standards for the fineness of 
every ounce of our large Sterling 
output, which is used by almost all of 
the Silversmiths on this Continent. 


HANDY & HARMAN 
Executive Offices — 57 William St., New York City. 


Bridgeport, Conn., Plants— Providence, R. I. 
Fulton and Gold Sts., New York City 
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LVational Academy of Sctences 


Favors Calendar Revision 


ED by Dr. George K. Burgess, of the 
Bureau of Standards, a delegation 
of Government scientists, meteorologists, 
astronomers, horologists, and _statisti- 
cians appeared recently before the House 
Committee on Foreign Affairs in sup- 
port of the Porter resolution recom- 
mending that President Coolidge either 
propose an international conference for 
calendar simplification or accept an in- 
vitation on behalf of the United States 
to participate in such a conference. The 
witness list included Dr. Burgess, Dr. 
Max O. Lorenz, of the Interstate Com- 
merce Commission; Dr. C. W. War- 
burton, Director of Extension of Work 
of the Department of Agriculture; W.S. 
Eichelberger, Director of the National 
Almanac, U. S. Naval Observatory, and 
Ethelbert Stewart, Commissioner of 
Labor Statistics, Department of Labor. 
Dr. Fred E. Wright, of the National 
Academy of Sciences, also is on the 
witness list. All are members of the 
National Committee on Calendar Sim- 
plification, of which George Eastman is 
chairman, and which is cooperating with 
Chairman Porter of the Foreign Affairs 
Committee in presenting the case in 
favor of the proposed conference. Mr. 
Eastman and Dr. Charles F. Marvin, 
chief of the Weather Bureau, the vice- 
chairman of the National Committee, 
who was present Jan. 7, have already 
told the House committee that a strong 
body of public opinion in this country, 
particularly in industrial and commer- 
cial quarters, is in favor of calendar 
revision and the calling of such a con- 
ference. 

Dr. Burgess told the committee he was 
appearing as chairman of the Govern- 
ment scientific group in the national 
committee on calendar simplification 
and as chairman of the Research Com- 
mittee of the National Research Coun- 
cil, a subsidiary of the National Acad- 


emy of Science, a semi-official organiza- 
tion which, he said, favors the calen- 
dar change. 


HE National Academy of Sciences 

and the National Research Council 
are in favor of the simplified calendar 
as well as the Porter resolution, al- 
though the Department of Commerce 
goes on record merely as favoring the 
resolution, Mr. Briggs said. He pointed 
out to the committee the fact that a 
traveler who crosses the 180th meridian 
loses the continuity of the Sabbath just 
the same as the continuity of the Sab- 
bath would be lost in its succession 
through the week of seven days at the 
commencement of a new year in the pro- 
posed calendar. It is desirable, Mr. 
Burgess said, for the conference tc be 
held with an attitude of open-minded- 
ness toward the consideration of any 
conceivable calendar that may be pro- 
posed and for the consideration of any 
other question that anyone may wish 
to interpret. 

W. E. Eichelberger, of the Office of 
the Almanac of the Department of the 
Navy, stated that everyone coming home 
from the Philippines will have eight 
days in the week in which he crosses 
the 180th meridian. 


EWISH anniversaries, he explained, 

wander through different dates of 
the calendar year. If the Jew who sits 
in one spot, he said, is not willing to 
change his Sabbath five times in four 
years as the traveler does every time 
he makes a trip, let him have a Sabbath 
that wanders through the week as the 
other Jewish celebrations do through the 
different days of the year. No day will 
be dropped from the proposed calendar, 
only a name being dropped, he said. 
Fred E. Wright, of the National Acad- 


emy of Sciences, said that whenever 2 
comparison of a growth, or change, or 
development, or any other phenomena 
is necessary, it is found among scien- 
tists that the calendar in present use 
is very burdensome. He stated that the 
National Academy of Sciences favors a 
change in the calendar looking to a 
calendar of 13 months. 

Easter, Mr. Wright explained, could 
be simply designated as the Sunday be- 
tween a certain group, and in that way 
avoid changing dates for the celebration 
of that event from year to year. He 
stated that the formula for calculating 
Easter was devised by a conference at 
Nicea with reference to the moon. The 
revolution of the moon is not commen- 
surate with the revolution of the earth. 
An international conference, Mr. Wright 
suggested, could just as well fix Easter 
as a certain Sunday each year, since 
an international conference agreed upon 


_it in the first place. 


EPRESENTATIVE BLOOM of New 

York city, at the outset of the hear- 
ing, reserved points of order against the 
consideration of the proposed change in 
the calendar. He said the committee 
is not vested with power to consider such 
matters, and that Congress, under the 
Constitution, has no right to abridge 
religious rights such as this, which, he 
says, would affect millions of people of 
the Jewish faith. He submitted to the 
committee a calendar chart, planned and 
designed by him, to show what he termed 
“the wandering Sabbath” and “the ac- 
cumulation in six years of seven blank 
days, equaling one week.” 


HE four points of order made by 
Representative Bloom will be consid- 
ered by the House Committee in execu- 





(Continued on page 118) 
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Chicago customer writes: “We are highly gratified with the result 
of this shipment and you will assuredly receive more of our 


business in the future!” 


SWEEP SMELTERS, 


BIRMINGHAM, ENG. 











The Bench That 
Gives You Most! 


TWO FRONTS, 
REVERSIBLE 





HARD MAPLE TOPS 
WASHABLE 


SECTIONAL IRON LEGS 


The top is the same front and rear, so that 
the bench is really two benches in one. The 
transformation is complete whenever you want a 
new one for the old working front of your bench. 

Every worthwhile shop, large or small in the 











LEIMAN BROS. 


PATENTED 


Get the 
Catalog 


land uses them. The material is especially CHAB 
selected with its close-grain, hard maple for the DETA BLE 
top—and then heavily shellacked to allow for aero 
washing and cleaning. Altogether a most desir- THE LATEST 
able bench for the factory, workroom, store or IMPRO MEN 
home. Get the catalog telling all about them. VE TS 
VALUABLE 






ARTISANS’ WORK BENCH 
LEIMAN BROS. 


Full width drawers 
Non-rustable tool pans 
Filing Pin 
Arm Rest 


23-B WALKER ST., NEW YORK 
Makers of Good Machinery for 40 Years 
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18 You Have No City Gas 





Use the mia Acetylene Torch 36 


Get a small Presto tank from most any garage, 
connect it to the Torit No. 36, and you have a 
wonderful outfit for Soldering, Melting, Light 


Brazing, etc. No compressed air is required. 


The Handy Torit No. 36 consists of a small torch, 


4 different tips, 5 feet rubber tubing, $7.50 


and connection for Presto tank. PRicB 


You may order from your Dealer, or 


ST. PAUL WELDING & MFG. CO. 
\ 166 W. 3rd St. — St. Paul, Minn. 











NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 
709 Sansom Street, Philadelphia 








PRACTICAL COURSE IN ADJUSTING 


Price $1.50 
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tive session at a later date. They read 
as follows: 

(1) There is no rule of the House of 
Representatives authorizing the Com- 
mittee on Foreign Affairs or any other 
committee of the House or of the Sen- 
ate to report or even consider legisla- 
tion affecting a change in the calendar. 

(2) There is no provision of the Con- 
stitution authorizing Congress to legis- 
late on the subject of changing the 
calendar. Note Article Ten of the Con- 
stitution. 

(3) Congress is positively forbidden 
by the Constitution from making any 
law respecting any establishment of re- 
ligion or any law that would prohibit 
the free exercise of religion. Legisla- 
tions changing the date of the Sabbath 
surely affects the religion of hundreds 
of millions of people. 

(4) There is no power given to Con- 
gress by the Constitution to pass any 
law that will alter or nullify the laws 
of any State of the Union. 








New Edition of “Junior Watchmaker” 


NEW edition of the Junior Watch- 
maker, a treatise on the lever es- 
capement by A. Gideon Thisell, formerly 
instructor with the Elgin National 
Watch Co., has just been published. This 
little volume which has received the fa- 
vorable recommendation of several horo- 
logical schools, elucidates the principles 
and action of the escapement in an 
easily understandable form. The book 
in fact is written about as plainly as it 
is possible to write a technical treatise 
of this kind and was first published in 
the Horological Department of THE 
JEWELERS’ CIRCULAR. 


The volume is divided into 18 short 
chapters including an interesting in- 
troduction. The chapters are as follows: 
“The Mainspring and Cleaning,” ‘The 
Pallet Stones,” “Banking to Drop and 
the Correct Lock,” “Impulse Angles, 
Draft; Drop; Inside and Outside,” “The 
Swing of the Pallet and Balance Jewel 
Fitting,” “Friction of Balance Pivots,” 
“Jewel Pin Settings,” “Roller Shake,” 
“Holding the Watch Properly to Test 
Escapement Shakes,” Safety Action of 
the Jewel Pin,” “Adjusting the Let-off,” 
“Jewel Pin Size and Fork Jumps,” 
“Half Time,” “Slide,” “Beat,” “Motion 
of the Balance,” “Tests and Rules,” “Re- 
setting Broken or Missing Pallet 
Stones.” 








To Remove Names lrom Watch Dials 


In order to remove names from watch 
dials, enamel powder made into a paste 
with either water, oil or turpentine may 
be used. The best method is to use 
diamond powder. A little of the powder 
made into a paste with fine oil, on the 
end of a copper polisher which has been 
rounded off, will rapidly remove any 
letter or number on a dial. When erased 
the surface is left a little dull; by using 
the same powder but with a greater 
quantity of oil, and applied with a stick 
of pegwood, this will brighten the sur- 
face to a great extent. 
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IV atchmakers Certified by 
Florotogival [nstitute 
of America 


At a meeting of the Examining Board of the Horological Institute of America, 
held in Washington, D. C., recently, the following watchmaker’s certificates were 


granted: 
CERTIFIED WATCHMAKER 
Name Employer Address 
Charles A. Butikofer....... . Beckwith-Range 
Serre Tampa, Florida 
eS eee (EE kad keseiaw ade ons akon Los Angeles, California 
L. Leslie Maurer........... Wittman Jewelry Co........ Reading, Pennsylvania 
JUNIOR WATCHMAKER 
Name Employer Address 
Judson H. Bogue........... er Perry, Oklahoma 
William Reynolds Dean..... MOU ete Ea eta so Sia RAO Stayton, Oregon 
Hawara BP. Get2.....0...5- ey ot ah; es re Manhattan, Kansas 
Hari Mi. Jommeem............ pS ae Elgin, Illinois 
Hravik ©. Bowery... cs .se ses Co ie OWES ois nc His cele McArthur, Ohio 
George H. Musser.......... aS eee Long Beach, California 
George Quadretti........... M. Quadretti .......... nee Shelton, Conn. 
Lawrence Stene ............ Migms Geloed ... 2... ccccsce Elgin, Illinois 
Guy Taylor Swindell........ R. Lee Stewart............. Washington, D. C. 
Herbert C. Whitney......... C. As TOMpEMGs «.6.5:5.0565005 Lake City, Florida 





Clocks and Watches Produced in U.S. A. 


EARLY $82,000,000 worth of clocks 

and watches according to the United 
States Department of Commerce were 
produced in the United States in the 
year 1925. The production of these 
wares in the United States says the 
report, is almost equal to the combined 
production of Switzerland and Germany. 
Switzerland’s exports of clocks and 
watches in 1925 was $58,438,534. Ger- 
many in that year exported watches and 
clocks valued at $18,641,112. It is said 
that three-fourths of the German pro- 
duction goes into export trade. Ap- 
proximately then the German produc- 
tion in 1925 was $25,000,000. 


The production of watches is almost 
twice that of clocks in the United States. 
The best markets for American clocks © 
and watches in 1925 are listed here in 
the order of their importance. 


Canada New Zealand 
Australia Japan 
United Kingdom Mexico 


Union of §. Africa Cuba 


India Argentina 
Philippine Islands Colombia 
Brazil 


It is believed, according to the article 
that, with greater effort the foreign 
outlets can be broadened considerably. 





Technical Notes 


There are various methods of remov- 
ing enamel from articles of jewelry. 

No. 1—Place enough hydrofluoric 
acid in a wax cup to cover the article; 
in a few hours the enamel will dissolve 
and may be readily brushed off. You 
should be very careful in using this acid 
as it produces very painful burns if 
allowed to come in contact with the skin. 

No. 2—Make a paste of powdered 
fluorspar and sulphuric acid and cover 
the article with it, which will remove the 
enamel. This is also dangerous and the 
fumes should be avoided as well as 
avoiding handling the substance, which 
is in reality hydrofluoric acid. 

No. 3—Place a few small pieces of 
sodium cyanide on the article and heat 


all to a red heat, then cool in the regu- 
lar pickle; this will quickly remove the 
enamel. It is also the safest method to 
follow in removing enamel by chemical 
means, although the fumes should also 
be avoided. 

Rust or rust spots on a hairspring 
have the effect of weakening the hair- 
spring at those places. Such an effect 
tends to decrease the elasticity of the 
spring and cause the vibrations of the 
balance to vary. As the rust weakens 
a spring, the result will be a loss in 
time. The best remedy for a rusted 
hairspring is to put in a new one in- 
stead. Altering the timing screws will 
not cure the fault, as the rust would 
keep on “eating” the spring until no 
elasticity was left—result: stoppage. 
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SILVERWARE 
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MESH BAGS 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








United States Patents 
Issue of Jan. 22, 1929 
FASTENER FOR a ae al 


Buffalo, N. 
70,870. 


1,699,887. 
AARON A. GOLDSTEIN, 
Filed Nov. 238, 1925. 
1 Claim. 

A fastener for bracelets of the flexible 
fabric type, formed of a strip of sheet metal 
having one end bent to form a hook and 
formed with side flanges turned inwardly, a 
metal plate secured between the inturned side 


Serial 










5+ 4 


edges of said strip and retained by said 
flanges, said plates having a _ rectangular- 
shaped lug struck therefrom to project in- 
wardly and engage and grip the surface of 
the end of the fabric strap inserted between 
the flanges. 


1,699,956. CIGARETTE HOLDER. NIcH- 
OLAS J. DARROW and JOHN FRED FRENCH, 
Olathe, Colo. Filed March 3, 1928. 
Serial 258,918. 7 Claims. 

A device of the character described com- 
prising a resilient, arcuate body formed with 





an opening throughout its entire length, and 
a plurality of radially extending ribs dis- 
posed within the body. 


1,699,960. SAT ETY CATCH FOR 

BROOCHES, EMBLEMS, ETC. Lronarp 

C. FARRAR, New York. Filed Aug. 3, 
1928. Serial 297,130. 2 Claims. 

In a clasp pin, the combination comprising 

a discontinuous skeleton frame, a swinging 

pin member slidably mounted thereon and 

means on the respective terminals of said 





support for preventing the accidental dis- 
placement of said pin from the support when 
the portion of the pin intermediate its ends 
is in engagement with a flexible support and 
the end of said pin is under tension and 
resting on said ring. 


1,700,084. WRIST-WATCH BRACELET 
RUDOLPH J. SCHWARZ, Providence, R. I., 
assignor to American Standard Watch 
Case Co., Providence, R. I. Filed Feb. 
11, 1928. Serial 253,748. 8 Claims. 

In a wrist watch bracelet, a keeper, an 
expansible and contractible device composed 
of movably connected members foldable one 





“ 


on the other, means to connect the ends of 
the bracelet to the device, a single means 
to movably connect the device and thereby 
each of the bracelet ends to the keeper, and 
means to latch the device to the keeper. 
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Filed Aug. 24, 1928. Serial 


Chicago. 
Term of patent 14 years. 


27,952. 


United States Trade-Marks 
Issue of Jan. 22, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act ol 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the _ ten-year 
“proviso” are registrable under the provision 
in Clause (b] of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 274,259. CrneR Mra. Co!, .New York. 
Filed Oct. 25, 1928. 

For Gold Ring Mountings, Stone Rings, 

Wedding Rings, Scarf Pins, Necklaces, Cuff 


Links, Bracelets, Diamond Rings, Platinum 
Rings, Signet Rings Earrings Lavallieres 
Claims use since Jan. 1914. 


Registered Jan. 22, 1929 


11,460.—Title: GLIMPSES OF THE MOON. 
For Jewelry. Marcus & Co., New York. 
Published May 1, 1928. 


11,461.—Title: TALISMAN. For Jewelry. 
Marcus & Co., New York. Published 
Sept. 1, 1928. 

11,462.—-Title: GALAXY. For Jewelry. 


Marcus & Co., New York. Published 
Aug. 1, 1928. 8 

11,463.—Title: DIADEM. For 
Marcus & Co., New York. 
July 1, 1928. 

11,464.—Title: R. S. V. P. 
Marcus & Co., New York. 
June 1, 1928. 


Jewelry. 
Published 


For Jewelry. 
Published 








Announcement has been made by ‘Rob- 
ert S. Salles, manager of the Jewel 
Shop, 1018 Canal St., New Orleans, La., 
that J. L. Bynum has been put in charge 
of the watch and clock repair depart- 
ment of this shop. Mr. Buynum is a 
graduate of the Bradley Polytechnic In- 
stitute of Peoria, Ill. Mr. Salles, pro- 
prietor of the Jewel Shop, reports that 
his business showed an increase for 1928 
and,that he views the outlook for 1929 
as very favorable. 
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Holding the Old and Making New 
Customers 
(Continued from page 109) 








“A successful credit business also pre- 
sumes an additional financial burden that 
is also a physical strain. It necessitates 
an experienced, efficient credit depart- 
ment under the capable supervision of a 
credit expert. 

“Tt looks to me now as though the re- 
tail jewelry credit basis is fast narrow- 
ing down to a survival of the fittest. 
After the fittest have survived jewelry 
credit will again resume normalcy and be 
a most potent factor in the trade. But 
it won’t resume normalcy until many 
small jewelers, totally unfitted to carry 
on a credit business, have suffered many 
heartbreaks and house breaks.” 








Lancaster 


The following representatives called 
on the local wholesalers recently: Leo 
Henle, of Sussfeld, Lorsch & Schimmel, 
New York, and George Wiltshire of W. 
R. Cobb & Co., Providence, R. I. 

F. A. Peters, of H. S. Meiskey Co., 144 
N. Duke St., was married last Thursday 
to Miss Sophie Westernberger, of this 
city, and left with his bride immediately 
after the ceremony for a honeymoon of 
a week or ten days. 








Atlanta, Ga. 


Among those visiting Atlanta during 
the week were Mr. Bibb, of Dunlap & 
Bibb, Griffin, Ga.; P. A. Hughes, Com- 
merce, Ga., and Mr. Walters, of Pekor’s, 
Ine., Columbus, Ga. 

Mr. Ball, Mr. Norton and Mr. Hay- 
wood, of R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., were .in Atlanta, 
Ga., last week, and during their visit 
here, Mr. Ball gave an interesting talk 
on “Period Silver,” to the sales force of 
Maier & Berkele, Inc. 

Jacobson & Rosenstein have purchased 
the shop formerly operated by Gold- 
wasser Bros., 175 Peachtree St., and will 
operate it under the name of Sterling & 
Co., it is announced. The shop has been 
completely remodeled, and new stock 
has been added with the idea of making 
it one of the most up-to-date jewelry 
stores in the city. Sam Samel will be 
manager of the store, while Leon Taylor 
will be in charge of the repair depart- 
ment. Goldwasser Bros. have opened a 
small shop in the Candler building fol- 
lowing the sale of their Peachtree store. 








The firm of Williams & Son, Inc., 
Seneca Falls, N. Y., has been incorpo- 
rated with capital stock of $20,000 to 
uvperate a jewelry store. Among the 
incorporators are Clarence H. Williams, 
Henry T. Williams and Frederick W. 
Williams, all of Seneca Falls. 
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ag ae 
— “Noew 
Sonia “29” 





dial and its high-lighted hand carved solid Js 
4 mahogany case! And of course there is 

the famous spirit level in the dial and ad- 

justable feet to enable anyone to keep its 

pendulum in beat. 


Lo famous in the jewelry trade, the 
Sonia Chime movement now appears 
in a new beautiful case. What a wonder- 
Ne ful clock it is with its artistic two color 


Sonia No. 29 is priced to retail at $90.00. Other 
Sonia Chimes at $55.00 and $75.00. Write to 
_) The Ansonia Clock Company, 12 E. 41st Street, 


( AN CLOCK 


New York City, for illustrations and trade prices. 


J 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “‘Situ- 
ations wanted” 5c. a word; minimum 
eharge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
eharge $2.50. 

Name, address, initials and abbrevia- 
tiens count as words, and are charged for 
as part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

nless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
findly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office 239 W. 39th St., N. Y. 


SALESMAN, young man, executive ability, 
desires to connect with reputable retail 
concern. Address ‘H., 4618,’ care Jewel- 
ers’ Circular. 





SALESMAN, 26, desires position with re- 
liable retail jeweler; six years’ experience ; 
highest references furnished. Address “D., 
4611,’’ care Jewelers’ Circular. 





WATCHMAKER with considerable ex- 
perience in Swiss and American repairs, 
seeks position in New York. Address “F., 
4558,’’ care Jewelers’ Circular. 





EXPERIENCED MELTER, all grades of 
gold, and roller, die setter and press hand 
on drop hammer; A-1 references. Address 
“H., 4564,” care Jewelers’ Circular. 





FACTORY MAN, experienced melter and 
roller, wire and tubing drawn to gauge; 
best references. Address “F. S.,” 134-28 
248rd St., Rosedale, Queens, N. Y. 





SALESMAN, young man, 24, with following 
among retail jewelers in New York and 
suburbs, seeks position; references. Ad- 
dress “C., 4607,” care Jewelers’ Circular. 





SALESMAN having long acquaintance with 
department store buyers, retail jewelers, 
Middle West territory, would like to con- 
nect with a manufacturer. Address “Re- 
liable, 3715,” care Jewelers’ Circular. 





WATCHMAKER, first class mechanic, Swiss 
and American watches, also repeater, em- 
ployed, prefers a change; salary $60 per 
week. Address “F., 4213,” care Jewelers’ 
Circular. 


| YOUNG LADY, bookkeeper, typist, cor- 
respondent, thoroughly experienced; intel- 
ligent; complete charge of books, handle 
all office detail. Address “O., 4628,’’ care 
Jewelers’ Circular. 





WATCHMAKER, 20 years’ experience of 
Swiss and American watches, open for 
steady position in Brooklyn or New York 
City. Address ‘‘N., 4574,” care Jewelers’ 
Circular. 





JEWELER, A-1 all around man on highest 
grade platinum work, specialty bracelets, 
wishes prominent position New York City 





only. Address ‘“O., 4575,” care Jewelers’ 
Circular. 
JEWELER, first class on all hand-made 


platinum jewelry, also some experience on 
diamond platinum setting, wishing con- 
nection with reliable house. Address “A., 
4550,” care Jewelers’ Circular. 





SALESMAN, instalment and credit man 
thoroughly experienced in all branches of 
the instalment jewelry business, desires 
connection with reliable concern. Address 
“O., 4576,” care Jewelers’ Circular. 





HUB AND DIE CUTTER, capable sketch 
and design artist; moderate salary ex- 
pected for position offering opportunity to 
develop. Address “Die Cutter,’ 509 South 
New Jersey, Indianapolis, Ind. 





YOUNG MAN, 28 years of age, nine years’ 
experience in wholesale house, can handle 
any position you have to offer; excellent 
references. Address “Circular, 999,’’ 1104 
Heyworth Bldg., Chicago, IIl. 











Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





SAND MODELER, MELTER, JEWELER, 
desires steady position in or out of town. 
Address “A., 4512,” care Jewelers’ Circular. 





YOUNG LADY DESIRES POSITION as 
engraver and clerk; first class references. 
Ruth S. Bard, Leola, Pa. 





STENOGRAPHERS, bookkeepers,_ typists, 
clerks furnished, no _ charge. Fulton 
eer: 93 Nassau St., New York. Cort. 

§1. 





AT ONCE; expert watchmaker, ievaier, en- 
graver, stone setter; South or Florida pre- 
ferred, or single line. Address “C., 4207,” 


care Jewelers’ Circular. 





JEWELER, expert polisher and _lapper, 
seeks permanent position with established 
firm; capable taking complete charge. Ad- 
dress “O., 4284,” care Jewelers’ Circular. 





SALESMAN, eight years’ jewelry experience, 
30 years of age, with car, desires connec- 
tion, New York City and vicinity. Ad- 
dress “M., 4418,’ care Jewelers’ Circular. 





CAPABLE YOUNG MAN wants position 
with reputable retail concern, acting sales- 
man. Address “D., 4505,’’ care Jewelers’ 
Circular. 





YOUNG LADY, seven years’ experience in 
wholesale jewelry line, wishes to make a 
permanent change. Address “G., 4461,” 
care Jewelers’ Circular. 





WATCHMAKER, first class bracelets, com- 
plicated wheel and pinion cutter, open for 
steady position; reference. S. Wolf, 3036 
West 28rd St., Coney Island, N. Y. 





YOUNG MAN, 27, thorough knowledge of 
credit jewelry business, can buy, sell and 
manage for credit store, open for position. 
Address “L., 4536,” care Jewelers’ Circular. 





BOOKKEEPER, 11 
lent references, desires position with 
mond concern. Address “G., 4614,” 
Jewelers’ Circular. 


vears’ experience, excel- 
dia- 
care 








JEWELER AND DIAMOND SETTER, 20 


years’ experience, best of references, de- 
sires position in store shop; South pre- 
ferred. Address “Circular, 992,’ 1104 


Heyworth Bldg., Chicago, Ill. 





SALESMAN DESIRES ROAD POSITION ; 
have sold the leading retail jewelers in 
Pennsylvania, also Ohio, West Virginia and 





Michigan. Address “D., 4453,” care Jewel- 
ers’ Circular. 

CREDIT MANAGER, several years with 
large instalment jewelry house; experi- 


ence almost every phase instalment jewelry 
business; prefer Southwest. Address “T., 
4434,” care Jewelers’ Circular. 





YOUNG LADY, four and one-half years’ ex- 
perience in jewelry line, knowledge of 
bookkeeping, stenography and typewriting ; 
best references; salary $25. Address “D., 
4499,” care Jewelers’ Circular. 





WATCHMAKER wants permanent position ; 
best of references; 13 years’ experience; 
all makes of watches repaired; railroad 
watches preferred; age 31. Leo Schommer, 
134 N. 9th St., Salina, Kansas. 





WANTED, POSITION AS MANAGER of 
first class jewelry store, or will manage 
jewelry in department store. D. Lee 
Hedges, 243 Maple Ave., Clarksburg, W. 
Va. 





YOUNG LADY, age 20, well educated, effi- 
cient and capable, three years’ experience 
in jewelry office detail work, desires posi- 





tion. Address “A., 4531,’’ care Jewelers’ 
Circular. 

YOUNG MAN, married, age 24, six years’ 
experience in wholesale jewelry line, de- 
sires any position open; good _ reference. 


Address H. Reinhold, 678 New York Ave., 
Union City, N. J. 





WATCHMAKER, young man experienced on 
both American and Swiss watches, desires 
to make change; Middle Atlantic States 
preferred: references. Address “M., 4542,” 
care Jewelers’ Circular. 





BOOKKEEPER, seven years’ experience in 
the jewelry line, can take complete con- 
trol of books including every detail; have 
executive ability, excellent references. Ad- 
dress “B., 4519,’’ care Jewelers’ 





SALESMAN 
Ameri- 
best of 


Ce 


A-1 WATCHMAKER AND 
open for position in retail store; 
can, single, college degree, with 
references; $60 per week. Address 
4616,” care Jewelers’ Circular. 





Circular. 


WATCHMAKER, front store’ experience, 
employed at present, desires change; 
would consider chance to invest in the 


business. Address “R., 
ers’ Circular. 


4581,” care Jewel- 





WATCHMAKER DESIRES 





POSITION; 13 


years’ experience, 31 years of age; can 
furnish the best of reference; can wait 
on trade and repair clocks. John F. 


Donohue, 6 Harrison St., Worcester, Mass. 





YOUNG MAN, 20, two years with well 
known manufacturer as stock clerk, some 
experience with loose goods, would prefer 





position with stone house. Address “E., 
4609,” care Jewelers’ Circular. 
OFFICE MANAGER, BOOKKEEPER, ex- 


ecutive ability, many years’ experience; 
eight years with a leading watch and 
jewelry house; knowledge stenography; 
competent. Address “T., 2839,” care 
Jewelers’ Circular. 





YOUNG MAN, 21, desires position with re- 
tail or wholesale jewelers; three years’ ex- 
perience in charge of diamond stock, re- 
pairs and clerical work; best references. 
oe “K., 4354,” care Jewelers’ Cir- 
cular. 





BOOKKEEPER AND STENOGRAPHER, 
thoroughly experienced manufacturing 
jewelry business, accustomed to handling 
details, trial balances, control accounts; 
executive ability ; excellent references. Ad- 
dress “D., 4503,” care Jewelers’ Circular. 





SALESMAN, experienced, 11 years in jewelry 


business, desires position selling; have 
connections with downtown New York 
dealers and retail trade; A-1_ refer- 
ences if desired. Address “K., 4530,” care 
Jewelers’ Circular. 





YOUNG LADY, seven years’ experience man- 
ufacturing, wholesale and retail jewelry, 
knowledge of loose diamonds, desires re- 
sponsible office position with wholesale 
concern preferably. Address “O., 4544,” 
care Jewelers’ Circular. 





BOOKKEEPER, OFFICE MANAGER, cor- 
respondent, young lady, ten years’ experi- 
ence, executive ability, complete charge, 
stenography and typewriting, at present 
employed, seeking better connection. Ad- 
dress “K., 4533,” care Jewelers’ Circular. 





SALESMAN with following best jewelers in 
Southern territory wishes connections with 
reliable manufacturers. selling costume 
jewelry, rings, etc., on strictly commission 
basis. Address “A., 4546,’ care Jewelers’ 





Circular. 
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SITUATIONS WANTED—Continued 





YOUNG LADY, conscientious, requires posi- 
tion; five years’ experience with jewelry 
firm; can take complete charge weighing 
metal, repairs, stock and every detail in a 
jewelry office. Address “A., 4518,” care 
Jewelers’ Circular. 





A-1 WATCHMAKER and clock repairer, nine 
years at bench, complete set of tools, will 
go South or West; have reference; just 
finished Bradley’s course in engraving; 
middle aged, sound and sober. 2213 Main 
St., Peoria, Ill. 





BOOKKEEPER, YOUNG LADY, thoroughly 
experienced control accounts, financial 
statements, etc., as well as good corre- 
spondent: ten years with large platinum 
and diamond jewelry manufacturing firm. 
Address “F.,.4539,’’ care Jewelers’ Circular. 





CREDIT STORE INSIDE SALESMAN, 
thorough knowledge of credit system; well 
experienced in jewelry; estimator. on 
jewelry and watch repairs; employed at 





present. Address “K., 4627,” care Jewel- 
ers’ Circular. 

YOUNG MAN, seven years’ competent ex- 
perience credit jewelry business, capable 
checking credits, selling, window trim- 


ming, etc.; college education; salary sec- 
ondary. Address “J., 4620,” care Jewelers 
Circular. 





YOUNG WOMAN DESIRES POSITION, 
wholesale or retail jewelzr in New York 
City; five years’ experience large whole- 
saler, doing sales, assist buying and gen- 





eral office work; references. B. Bell, 48 
Pinehurst Ave., New York. 
YOUNG MAN, well educated, capable, ex- 


perienced, with excellent references, de- 
sires connection with wholesale, retail_or 
credit jewelry concern, located in New 
York City. Address “C., 4551,’ care 
Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, one of the 
best, is open for permanent position with 
good firm; schooling, three years’ ex- 
perience, age 23, single, reliable; best of 





reference. Address “K., 4566," care 
Jeweiers’ Circular. 
SECRETARY, BOOKKEEPER, correspond- 


ent, executive ability, nine years’ experi- 
ence in retail and wholesale jewelry, 
desires position in diamond house; refer- 
ences. Address “D., 4698,” care Jewelers’ 
Circular. 





EXPERT SWISS WATCHMAKER on small 
wrist watches and railroad timekeepers, 
wants good position; do only high grade 
work and can take full charge of a repair 
department. Address “G. B., 4600,” care 
Jewelers’ Circular. 





CREDIT AND COLLECTION MANAGER, 
ten years’ experience, have complete 
knowledge of every phase of instalment 
jewelry business; vicinity New York City. 





Address “Credit, 4599,’ care Jewelers’ 
Circular. 
YOUNG LADY, five years’ experience in 


office of a leading manufacturing jeweler, 
wants’ similar position; . knowledge of 
stenography and typewriting and _ office 
detail. Address ‘“‘W., 4598,” care Jewelers’ 
Circular. 





YOUNG MAN, 22. six years’ experience in 
wholesale watch line, now employed, 
wishes to make a permanent change, sell- 

inside position; best 


ing or responsible 
references. Address “B., 4606,” care 
Jewelers’ Circular. 





CREDIT MANAGER, expert accountant, age 
38, married, office executive, 20 years’ ex- 
perience in bookkeeping, can make finan- 
cial and income tax reports: correspondent, 
thorough knowledge in precious stones and 
gold jewelrv: canable and dependable. Ad- 
dress ‘“H., 4464,” care Jewelers’ Circular. 





WATCHMAKER AND SALESMAN desires 


connection with reliable’ retail store; 
American, single and highly educated; 
A-1 on all grades of watches; will take 


charge of repair department or entire 
store; $50 to $60 weekly. F. H. Steele, 
Shushan, N. Y. 





SALESMAN, 25 years’ experience, familiar 
every detail retail jewelry business; ex- 
cellent selling ability; window trimmer; 
fine appearing; moderate salary; finest 
references ; seeks Greater New York affilia- 
tion. Address “P., 4577,’ care Jewelers’ 
Circular. 





WATCHMAKER AND SALESMAN, young 
man, experienced in estimating, repairing 
and selling, knows merchandise, handling 
of customers and care of store, now em- 
ployed, desires position with reliable firm, 
Chicago or nearby. Address “Circular, 
4560,” 1104 Heyworth Bldg., Chicago, Ill. 





YOUNG MAN, good live wire retail sales- 
man, understands every phase of bus- 
iness from buying, selling, window 
dressing, etc. Address “B., 4552,” 
eare Jewelers’ Circular. 





A-1 WATCHMAKER, 20 years’ experience 
in all grade watches, can take full charge 
of repair department or complete store, 
also act as. salesman; talks’ English, 
French, German; salary $65; New York, 
Newark or vicinity preferred. Address 
“A., 4632,” care Jewelers’ Circular. 





YOUNG MAN, 35, representative appearance, 
practical designer, jeweler and diamond 
setter, with knowledge of stones and 
minerals, also own store experience, is 
open for connection with leading store; 
will make your repair department pay, 
yet satisfy the customer. Address E. 
Bazner, 203 S. 11th St., Newark, N. J. 





FIRST CLASS WATCHMAKER desires per- 
manent position with high grade establish- 
ment as head watchmaker in charge of de- 
partment; high grade mechanic with sales 
and executive ability and 20 years’ ex- 
perience, certified by Horological Institute 
of America; American, married; salary 
$150 per week. Address “‘C., 4447,” care 
Jewelers’ Circular. 





TRAVELING SALESMAN with experience 
in watches, diamonds, platinum and white 
gold ring mountings, rings and regular 
jewelry lines; now ready to make new 
connection for Southern territory; only 
first class lines and manufacturers of 
good reputation need apply; good refer- 
ence furnished. Address “L., 4415,” care 
Jewelers’ Circular. 





YOUNG MARRIED MAN, age 32, expert 
salesman and manager, seeks permanent 
position in good store, States of Ohio or 
Pennsylvania, at once; expert in all 
branches of credit and cash store; 12 
years’ general experience; now employed, 
but desires change; steady, industrious; 
high references. Wire or write “H. W.,” 
4206 West 21st St., Cleveland, Ohio. 





AN HONEST, conscientious and ambitious 
young lady wishes to hear from a jeweler 
who could use, either a combination en- 
graver, stenographer and saleslady, or all 
time engraver, very willing and anxious 
for a permanent position with right party, 


preferably in the South but would con- 
sider elsewhere. Box 295, Dunn, North 
Carolina. 





FACTORY OFFICE MANAGER, female, 14 
years’ experience with retail manufactur- 
ers; good executive ability, can take 
charge of office and factory; full knowledge 
of estimating, and merchandise value; ex- 
cellent following; conscientious, ambitious, 
pleasing personality; desires good con- 
nections; references: start immediately. 
Address “B., 4338,” care Jewelers’ Circu- 
lar. 





ENGLISH-AMERICAN WATCHMAKER de- 
sires position: efficiency guaranteed on 
small bracelet watches. minute’ repeaters, 
center split seconds. railroad watches, tim- 
ing, springing. adjusting. turning staffs, 
pivoting. complicated clock work, plain 
jewelrv repairing: complete tools: tryout 
agreeable to me: South preferred: write or 
wire. George Crowe, 542 Wabash, Atlanta, 
Ga. 





WATCHMAKER, young man, desires re- 
sponsible position in first class store; pre- 
fer doing bracelet: and railroad work, and 
act as salesman exclusively; position must 
be permanent, Central or Western States 
preferred, but would consider going else- 
where; have had complete store and also 


trade shop experience; good le itimate 
reason for leaving present ” place; 
references furnished. Me” sae Strobel, 


Lawrence, Kansas. 








Lines Wanted. 


Se. a word; minimum charge, $1.25 





WHITE STONE OR CUSTOM JEWELRY line, 
on a commission basis for Pacific Coast 
States ; have a good following in this ter- 
ritory among all classes of buyers. Ad- 
dress “O., 4295,” care Jewelers’ Circular. 





COSTUME AND NOVELTY JEWELRY 
lines of merit to jobbing or retail trade 
wanted; can assure best results on the 
Pacific Coast. S. Simmons, 811 Title Guar- 
antee Bldg., Los Angeles, Cal. 





EXCEPTIONALLY fine sales outlet offered 
manufacturer, novelties, jewelry, art, gift 
goods; man and wife; Chicago territory; 
have following. Address “Circular, 998,” 
1104 Heyworth Bldg., Chicago, Ill. 





WATCH LINE WANTED by salesman 
with established trade of the better 
accounts of Pennsylvania, Maryland, 
New Jersey, etc.; have car and best 
reference. Address “Y., 4601,” care 
Jewelers’ Circular. 





MANUFACTURERS’ IMPORTERS, jobbers, 
seeking New England representation, 
submit your proposition; established 


offices in one of Boston’s finest buildings, 
selling legitimate trade; non conflicting 
lines. P. O. Box 181, Essex Station, Bos- 
ton, Mass. 





LINE WANTED in connection with fine 
ring and mounting line; established 
trade in Pennsylvania, Maryland, 
Delaware, New Jersey; covering large 
and small towns by car; best reference. 
Address “A., 4602,” care Jewelers’ 
Circular. 





—_ 








Side Lines. 


Se. a word; minimum charge, $1.25 





yo for gage stone choker novel- 
» Jewelry, gold, silver. Chaun 
W. 47th Sti,’ New York. en 





A GOOD SALESMAN, on strictly commission 

—— - a oe ribbon and 
watches. eon irsch Cor i 

37-89 Maiden Lane, New York 





SALESMEN, § established 
popular priced watch 
or Middle West. 
Jewelers’ Circular. 


retail 
line, New 
Address “S., 


following, 
England 
4582,” care 





MANUFACTURER OF FINE EMBLEMS 
well known, desires representation East- 
ern territory; commission basis; prefer 
active man with New York office. Ad- 
dress “M., 4288,” care Jewelers’ Circular. 





SALESMAN WANTED, acquainted New 
York, out of town, carry high class plati- 
num mountings and semi-mounted: com- 
mission basis; side line. Address as 
4483,” care Jewelers’ Circular. 





SALESMEN ; South, Southwest and Eastern 
divisions open: high grade line of emblem 
and wedding rings; unusually liberal com- 
missions; state references and details. con- 
fidential. Address “K., 4541,” care 
Jewelers’ Circular. : 





(Special Notices continued on page 120) 
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Special Notices. 


(Continued from page 119) 


WANTED, an experienced jeweler for re- 
pairing and special order work. Address 
Chas. F. Damm, Ince. 703 Main St., 
Buffalo, N. Y. 








SIDE LINES—Continued 








SALESMEN calling on best retailers to sell 
our pearl watch bracelet; this is a well 
paying side line with frequent repeat 
orders; restricted territory and long term 
contracts for the right men. Louis Mais- 
ner, 48 West 48th St., New York. 





TERRITORY OPEN in Missouri, Iowa, North 
and South Dakota, Kansas, Nebraska and 
Minnesota, for a popular and well known 
line of sterling silver flatware and hollow- 
ware, on a commission basis; only sales- 
men with established clientele considered. 
Address Manchester Silver Co., Providence, 
m 2, 





WANTED, SALESMAN calling on jewel- 
ers and gift shops to handle an im- 
porter’s line of semi-precious stone 
necklaces and costume jewelry as a 
side line; liberal commission; state 
what territory desired. Address “G., 
4563,” care Jewelers’ Circular. 








Help Wanted. 


5c. a word; minimum charge, $1.25 





WANTED, a good experienced watchmaker ; 
young man with some selling experience. 
Jos. Gumm, Jackson, Michigan. 





WANTED, strictly first class engraver and 
stone setter. S. Joseph & Sons, Des 
Moines, Iowa. 





JEWELER AND STONE SETTER who can 
assist in watch work; steady position in 
first class store. Ralph Roessler, Marion, 
Ind. 





WANTED, JEWELER AND SETTER: 
steady work year round; state salary and 
reference in first letter. Dennis Co., Salt 
Lake City, Utah. 





WANTED, HEAD WATCHMAKER;: must be 
real mechanic, not less than 15 years’ ex- 
perience; best of working conditions. T. H 
Lyon, Ft. Smith, Ark. 





SALESMAN WANTED for a fine line of 
mounted jewelry; one having experience 
New York City and nearby. Address “P., 
4424,” care Jewelers’ Circular. 





PHILADELPHIA: WATCHMAKERS, we can 
offer permanent positions to capable, ex- 
perienced men: no others need apply. S. 
Kind & Sons, 1110 Chestnut St. 





WATCHMAKER, first class, 
road and bracelet watches; 
tion; references. Charles 
Light St., Baltimore, Md. 


good on rail- 
steady posi- 
Erkes, 1131 





WANTED, FIRST CLASS ENGRAVER, for 
jewelry trade shop; steady work year 
round; state salary and experience in first 
letter. Dennis & Co., Salt Lake City, Utah. 





RETAIL SALESMAN, must be experienced, 
educated and of good appearance; down- 
town Broadway, New York. Address “E., 
4612,”’ care Jewelers’ Circular. 





YOUNG LADY, 
partment with 
Liberty Watch 


experienced for order de- 
watch case manufacturer. 
Case Co., 251 West 19th 


St., New York. 








CLOCKMAKER, experienced, who can take 
care of clock department; permanent posi- 
tion, good salary. Jos. Koenigsbauer, 55 
Third St., Troy, New York. 





WANTED, jeweler, stone setter and en- 
graver, first class combination man; state 
experience and references in first letter. 
= “H. E., 4292,” care Jewelers’ Cir- 
cular. 


FACTORY MANAGER for ring factory; ex- 
pert on tools and able to take complete 
charge; must have successful record and 
be willing to leave town; a fine oppor- 
tunity for a young man of character who 
is intelligent and ambitious; all replies 
will be kept in absolute confidence. Ad- 
dress “‘N., 4289,” care Jewelers’ Circular. 





JEWELER, PLATINUMSMITH, capable of 
designing and executing original mount- 
ings for odd shaped stones in rings, but- 
tons, etce.; excellent position with long 
established Newark manufacturer; apply 
by letter stating experience and give refer- 
ences. Address “F., 4525,” care Jewelers’ 
Circular. 





WANTED, capable combination man; must 
be good watchmaker, expert diamond setter 
and engraver; steady position. Chas. B. 
Engel & Son, 217 Lackawanna Ave., Scran- 
ton, Pa. 





WATCHMAKER must be 
American and Swiss watches, preferably 
one who can speak English: permanent 
position: references. M. Satnick, 284 
Broadway, Brooklyn, N. Y. 


experienced in 





WANTED, WATCHMAKER, one competent 
to repair all grade watches; permanent 
position to satisfactory man; state salary 
and give’ references. Brown & _ Son, 
Donora, Pa. 





WATCHMAKER, one who is experienced on 


adjustment of new Swiss watches: good 
permanent position for right man; give 
full particulars by letter. M. Levitz & Co., 


133 No. Pearl St., Albany, New York. 





GOOD DESIGNER WANTED by manu- 
facturer of very fine jewelry; must 
have experience in that line. A. 


Candas, Inc., 7 W. 45th St., New York. 


SALESMEN who have acquaintance and 
contact with men in jewelry business. 
Apply to Mr. Lockwood, Room 1700, 
37 Wall St., New York. 





THREE SALESMEN WANTED for depart- 
ment store trade and better retail trade 
to carry a side line of sterling rosaries; 
one for New York territory, one for New 
England territory, one for Middle West 
territory ; commission basis; please fur- 
nish references. C. Sydney Smith Mfg. Co., 
43 Hospital St., Providence, R. I. 





WANTED, EXPERT WATCHMAKER, capa- 
ble of repairing and timing railroad 
watches, small wrist watches and clocks; 
permanent in high class store; references 
as to character and ability. C. A. Schnack 
Jewelry Co., Ltd., Alexandria, La. 





WANTED, first class watchmaker and good 
salesman to take charge of a watch re- 
pair department in a first class, up-to-date 





store; permanent position and good 
salary. J. Ralph Tobin, 204 So. 6th St., 
Springfield, Illinois. 

WATCH SALESMAN, experienced traveler 
with following, for Kansas, Missouri and 


adjacent Northern States: quality popular 





priced line nationally known: state full 
particulars. Address “J., 4565,’’ care 
Jewelers’ Circular. 

WATCHMAKER, JEWELER, who will re- 


pair clocks, take charge repair department; 


only first class man _ considered; per- 
manent; best references necessary; high 
class Connecticut store: salary $60. Ad- 


dress “T., 4567,” care Jewelers’ Circular. 





JEWELER, RING MAKER. thoroughly ex- 
perienced in making original hand made 
mountings for odd shaped stones in ladies’ 
and men’s rings: apply by letter stating 
experience and give references: Newark 
manufacturer. Address “H., 4526,” care 
Jewelers’ Circular. 





SALESMAN: Mears & Co., 2 Maiden Lane, 
offers excellent opportunity for conscienti- 
ous man, experienced selling watches and 
jewelry to better class trade: window 
dressing experience essential; apply by 
letter only, stating age, detailed experi- 
ence and salary: replies confidential. 








WATCHMAKER who is fair engraver 
and salesman; position permanent, 
salary $65 week; state age, whether 
married or single. W. H. Bishop, Ely, 
Nevada. 





WANTED IN NEW YORK, foreman experi- 
enced in silver and novelty jewelry, to 
take charge of factory and attend to 
shipping; must have experience in han- 
dling dies and cutters, plating and polish- 
ing; state age, experience, nationality and 
salary wanted. Address “V., 4595,” care 
Jewelers’ Circular. 





MAN with good personality and ability 
to either take charge of new store re- 
cently opened or assist management 
main store. Sonne Brothers, Inc., 


Utica, New York. 





SALESMAN for Central West territory; un- 
usual opportunity for high grade man of 
personality and proven sales ability to rep- 
resent nationally known manufacturer of 
up-to-date gold rings and jewelry to re- 
tailers and department stores; commission 
and drawing account to the right man; 
reply stating age and references. Address 
“Q., 4474,” care Jewelers’ Circular. 





WANTED, first class Al salesman, one 
who can take charge of the front part 
of the store; must be aggressive and 
have thorough knowledge of the in- 
stalment business; no others need 
apply; wonderful opportunity to the 
right man. Rosenfield Jewelry Co., 
Oklahoma City, Okla. 
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: HELP WANTED—Continued JEWELRY AND OPTICAL BUSINESS, | FOR SALE, nine floor cases, five wall cases, 
Fi Northern Iowa; repairs average $175, opti- all in good order; we will sell part or 
} cal $250, month: part cash, balance time; complete outfit. Address “C., 4491,’ care 
SALESMAN of high integrity and energetic real opportunity for live party; don’t pass Jewelers’ Circular. 
sales ability is wanted by long established — pce ge on aaa “N., 4543,” 
manufacturers f fine gold rings an . * . 
mune; toreiery New York City, wow SAFES, Mosler (discontinued), at one- 


Ay d P lvania, retail and de- half price. 44 West 29th St., New 
rien Ar ‘as: ame aeaee Pre IN 542 FIFTH AVENUE, Room 70, York. Canal 0822. , 





commission to the right party; only first ee eee woe bc be 

class man need apply, stating age, experi- pletely furnished; diamond or jewe 

ence and references. Address “P., 4473,’ office; any fair ott J rY FOR SALE, up-to-date mahogany plate glass 
care Jewelers’ Circular. ? . jewelry fixtures including show cases, wall 





cases and three benches. G. Blum, South 
EXCELLENT OPPORTUNITY, an old estab- Amboy, N. J 

lished moneymaking material house, 
SALESMAN, experienced selling plat- largest in the South, invoices $50,000; will | FANCY SHAPED WATCH CRYSTALS, 





























. a sell at a reduction; terms require $10,000 only 60 cents dozen; catalog free; remark- 
oe ee ee cash, balance in negotiable notes. Address able saving on watch materials ; write for 
e “D., 4553,’ care Jewelers’ Circular. circular. ec rothers, fe) uilding, 

the Middle West, South and Coast; Fort Wayne, Indiana. 
only men who are accustomed to sell | spLENDID OPPORTUNITY, established c Ww v , iid 
$75,000 to $100,000 a year need | jewelry store in fine Hudsoh River City: | “Tomi” fine. mit. ae selena ae 

T4 29 o 4 sa me spot; ow rent; aesire j j . j = 
apply. ; Address J. 4617, — to retire. For particulars address “C., Every ABER Tek; Slee, Cem foot cherry 
J 1 °C l ie 9 - A finish floor cases, good condition; deliver 
ewelers ircular. 4583,” care Jewelers’ Circular, or phone at once: Brown's street clock. 
semecinens Jerome 3634, New York. Chadband, Bloomington, Ill. 
[ FOR SALE, established credit jewelry | BARGAINS in materials and tools; three 
or S ale. store in Northern New Jersey, without drawer K. = odd shape crystal — 
papas Fageeaandiennly nang ge Saar ee Tine |  coystalay S00 tnhcomcaves for S10; nix 
‘i A ess 5 eare Jewelers 3 3 
Se. a word; minimum charge, $1.25 haan : gross genevas, $5; two and one half 
: gross lintelles, good sizes, $12; one 
, : : bracelet watch mainsprings in 
N . JEWELRY ONLY, established | EXCELLENT established optical and jewelry gross " ma 

wy cee: Bi account of sickness. A. business in Huntington, W. Va.; A-1 loca- case, $10; cabinet timing washers, 
Barrick, 45 Beaver St., Albany, N. Y. tion, good front, two windows, good fix- new, $2; 20 dozen genuine Elgin and 


tures, modern optical equipment; price 
right for a quick sale; owner has other 





Waltham mainsprings, $12; five dozen 





JEWELRY STORE FOR SALE established interests. Address Post Office Box No. American balance jewels, $5; seven 
18 years; good opportunity for watch- 1336, Huntington, W. Va. dozen genuine American staffs, $5; 
maker; low rent. Address M. Raff, 1674 rivet lathe with 61 genuine Dale 
Broadway, Brooklyn, N. Y. COMPLETE beautiful jewelry and dignified duns eal sah ceed: te Ge chee 





loan business for sale at $1,300; old estab- 


lishment; rent $200, good lease, wonderful condition, $25 ; Oliver polishing motor, 


a aa aa oe cee ae location; business pays over _ $6,500 an- $12; South Bend demagnitizer, $2; 
33 — ae aa. tee lene ‘Address nually now, above expenses. Wire, phone Stehman and _ Stehman_ engravers 
3,500 ; a ’ Case or write Herman L. Art, Jeweler, Canton, block h 10: Sheff 
“J. S., 4482,” care Jewelers’ Circular. Ohio, Phone 31003. ock, many attachments, $10; e 


ring stretcher with dies and mandrel 
complete, $12; ring sticks at 50 cents; 








JEWELRY STORE, bargain in business sec- $2,000 will take this fully equipped jewelry 

















tion, theater building; good place for store, located in North Western Panhandle one Koblbusch diamond scale in glass 
watchmaker: act quick, owner leaving of West Virginia; no competition, live cabinet, $10; one Troy scale, $10; 
town. 3194 Fulton St., Brooklyn, N. Ba active town, nearest jeweler 20 miles act quickly and write. J. Elkins Dale 
away; town has population of 3000 with O N. York . 
; . a drawing population of 10,000 people; SWEGS, VOW SSSR 

FOR SALE, good paying loan and instal- this store has a most complete layout 
ment business, established 1895; one of of modern fixtures and wonderful line of 
Montana's largest stores; wish to retire. material; this store has been in same lo- 7 wae 
Send replies “P. A. S.,” 72 Hirbour Bldg., cation for past 45 years, with rent $30 Business @pportunities 
Butte, Mont. pe —-: we have —'s to — $19,- x 

. usiness in one year: best of reasons * minimum 

FOR SALE, very good paying jewelry store rind yo act quick. Address “M., 4571,” ection xo ttn 
in New York City business section; low en ee cee 
rent, modern stock; will sacrifice to direct WANT TO BUY JEWELRY STORE, New 





buyer; no dealers answered. Address “S., 
4477,” care Jewelers’ Circular. 


York or out of town; give full particulars. 


EXCELLENT money-making business; will Address “Q., 4578,” care Jewelers’ Circular. 


sell stock at 90 cents on the dollar and 


give fixtures free; merchandise new, up- 
to-date; small store, two windows, located ot ne ee — Pho’ 


best street in town, between two large de- Conn, 415 Swetland Building, Cleveland, 
io. 








JEWELRY STORE in Wisconsin manufac- 
turing city of over 7000; practically no 








eee co “od Ae eA eet eer partment stores; rent only $250 month, 
crowing ‘South, Address “Ii, 4532,” care | long lease: stock inventories $30,000, can | _Ohlo 
a ee a, ; x3 : § ; business establis year; 
Jewelers’ Circular. in growing’ Southern industrial. manu. | ALWAYS PAID HIGHEST CASH PRICE 
facturing city of 175.000 population having for complete jewelry stocks and = 
FOR SALE, leading jewelry store in Central yearly payroll o 2,400,000; store never tures. Sell out to old reliable Josep 
Ohio town; long established; inventory ig oe ect ve rape goal M. Gordon, Room 603, Province Bldg., 
about $3,500; stock clean, good condition ; time pene ot teey as a 5 an a Boston, Mass 
owner retiring. Jos. Embrey, Richwood, Circular. ry eens a TOW OLS 9 





Union County, Ohio. SETTER, A-1, WANTED to take charge or 


= rent setting department of fine and high 

ODD SHAPED WATCH CRYSTAL business, grade lapidary concern ; wonderful trade; 

downtown, New York; good trade, good Por Sale established 15 years; must have cash. 
e 




















living ; opportunity for crystal — — Phone Bryant 2261, New York. 
cash. Mutual Brokers, 154 Nassau St., . e - fs 
New York. Tools, Equipments, Merchandise I HAVE PAID the highest cash price for 
5c. a word; minimum charge, $1.25 jewelry stores for 40 years; I am a 
ESTABLISHED JEWELRY STORE for positive buyer if you really want to 





sell. Isaac Rich. Room 516, 387 


sale; fine stock; good repairing trade; 











hi ia FOR SALE, safe and complete office outfit. 
i. kale ae E29,” oa. Address “K., 4622,” care Jewelers’ Circular. Washington St., Boston, Mass. 
Jewelers’ Circular. WANTED, small jewelry business; must be 
CHESTS, burglar proof, $100, installed. able to show good monthly repair business : 
= - > Tr y y in town o or more in Nort oui- 
JEWELRY STORE IN BROOKLYN, estab- Acme, 145 Grand St., Tel. Canal 0187, | =i” 
lished over 20 years; retiring; rent store New York. siana, South Arkansas and Northeast Texas. 


P. G. Marine, Box 98, Monroe, Louisiana. 














and rooms, $55; no reasonable a re- 

fused. Inquire Belenky Bros., 97 anal A 

St., New York. Orchard 1313. FOR SALE, five walnut wall cases and three | WOULD LIKE TO BUY a jewelry store 
Rosewood counter cases, all in fine con- in city or town in Ohio, West Virginia 
dition, available in March. C. W. Jelliff & or Pennsylvania; must be clean stock 

FOR SALE, JEWELRY STORE in South Son, Mansfield, Ohio. ond qual seqpetions wil per cunt 

Los Angeles corner store in theater build- h Add “1 ’ LH i 4 A 

ing; rent $50; inventories approximately SAFES jeweler’s bargains; cash or cash. ress ; ept. I. Ap oe 0 

$4,500, will sacrifice. For further particu- ? ? ’ Smithfield St., Pittsburgh, Pa. 


lars address “A..” 405 Jewelers Building, terms to suit. Acme, 44 West 29th 
Los Angeles, Cal. St., Tel. Lackawanna 3304, New York. (Special Notices continued on page 122) 
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Special Notices. 


(Continued from page 121) 





BUSINESS OPPORTUNITIES—Cont. 








EXPERIENCED PLATINUM JEWELER 
wants salesman with some capital to go 
into manufacturing of high grade platinum 
jewelry in New York City. Address “C., 
4637,” care Jewelers’ Circular. 


“WE PAY MORE”; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon S&t., 
Boston, Mass. 








WANTED, EXPERT WATCHMAKER as 
partner, for going retail jewelry store in 
Brooklyn; must come well recommended ; 
wonderful opportunity to right party; state 
full particulars in letter. Address “A., 
4433,” care Jewelers’ Circular. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a_posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 


ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. Van Praag Co., 653 
Broadway, New York, established 1889. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, Ill. 


HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry: send your stock to me and re- 
ceive money by return mail; national bank 
references; all business strictly confiden- 
tial. Emil Noel, 29 E. Madison St., Chi- 
cago, Ill. 


NOW OR LATER you will contemplate 
retiring from business; we will buy 
your entire business or part of your 
stock and also estates, and will pay 
highest cash for same; records show 
we bought out some of the largest 
concerns throughout the United States; 
bank and mercantile references of the 
highest character; it will be to your 
advantage to communicate with us. 
Everybody knows the Brooklyn Pur- 
chasing Syndicate, Frank Walker, Pro- 
prietor, 32 years at the same address, 
610 Broadway, Brooklyn, N. Y. 




















DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you 
can profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately: all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, ex- 
press collect and realize the cash by re- 
turn mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and _ receive your. cash. 
— Bros., 333 Washington St., Boston, 

ass. 





Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 





BETTER WATCHWORK for the_ trade; 
prompt attention guaranteed. A. Kurstin, 
427 N. Eutaw St., Baltimore, Md. 





STANDARD watches and chronographs re- 
paired by Hugo E. Moller & Son, at mod- 
erate charges, 21 Crescent Ave., Jersey 
City, N. J. 





FIRST CLASS WATCH WORK for the 
trade; one week service; all work guaran- 
teed. R. S. Wilhelm, 485 Main St., Buf- 
falo, N. Y. 





SEND ME your fine wrist watches for re- 


pairs and be assured of satisfying your 
customers; 20 years’ experience; best of 
references. Joseph A. Plotkin, 147 West 


42nd St., New York. 





SEND ME your fine railroad watches for 
adjustment and be assured of satisfying 
your customers; 20 years’ experience; best 
of references. Joseph A. Plotkin, 147 West 
42nd St., New York. 





SEND ME your double chronographs and re- 
peaters for adjustment, and be assured of 
satisfying your customers; 20 vears’ ex- 





perience, best of references. Joseph A. 
Plotkin, 147 West 42nd St., New York. 
THE FACTORY P. TIECHE, watch repair 


department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed ; 
free estimates; mail orders special service. 





MR. JEWELRY STORE OWNER, let us pay 
your rent by doing your watch repair work 
with our new method; we guarantee com- 
plete satisfaction or money back; all our 
work done by experts of the profession; be 
convinced. Write for full particulars and 
price list to the Premier Watch Shop, 3513 
Woodward Ave., Detroit, Michigan. 


Special Order Work and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 











GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic 
pisto] repair work; send for gun and am- 
munition ogy 4 A. F. Stoeger, Inc., 609 
5th Ave., New Yor 





MOUNTING CAMEOS OUR SPECIALTY: 





expert fancy work at reasonable prices; 
remounting, also repairing. Write or 
phone Stilwell 9335, Storbeck, 50-11 47th 
St., Woodside, L. I., N. Y. 

PEARL AND BEAD STRINGING; we spe- 
cialize in weaving, twisting and other 
complicated work; large stock of odd 
beads for matching; real and imitation 
pearls to match any necklace; prompt 
service; established eight years. Louis 


Maisner, 48 West 48th St., New York. 








To Let. 


5c. a word; minimum charge, $1.25 





DESIRABLE SMALL OFFICE, 10 West 47th 
St.; cheap rent. Apply Saul Laks, 62 
West 47th St., New York. 





TO LET, OFFICE SPACE with accommoda- 
tion of safe and office help; reasonable. 
Room 1002, 9 Maiden Lane, New York. 





PART OF OFFICE, fully equipped, safes, 
ete.: good light. Room 711, 21 Maiden 
Lane, New York. 





OFFICE SPACE OR DESK ROOM, suitable 
for manufacturers representative. Phone 
Cortland 1202, 15 Maiden Lane, New York. 





PART OF OFFICE TO LET including ser- 
vices of stenographer; suitable for jewelry 
jobber or diamond dealer. Room 919, 87 
Nassau St., New York. 





UP-TO-DATE SHOP for rent or sale on 
East Side, New York; all equipped for 
platinum or gold. Address ‘“D., 4580,” 
care Jewelers’ Circular. 





ROOM TO LET, suitable for 
watchmaker or diamond setter; 
diamond dealer. Apply 
New York. 


BENCH 
jeweler, 
also space for 
Room 805, 74 West 46th St., 





ENTIRE BUILDING, exceptional light, 8,000 
square feet for rent; fully equipped with 
modern machinery for jewelry factory. 
Address “T., 4584,” care Jewelers’ Circular. 





SUBLET, SMALL OFFICE with large win- 


dow, suitable for diamond dealer o1 
factory representative; also desk room, 
telephone service. Apbly Room 309, 87 
Nassau St., New York. 





setter or 
engravers ; 
reasonable 
47th St., 


SPACE TO LET for diamond 
watchmaker, with established 
with or without equipment; 
rent. Hildreth & Brown, 62 W. 
New York. 





DIAMOND OFFICE, two North windows un- 
obstructed, about 300 feet, $950; fixtures 
optional: Holmes protection cabinet and 
building burglar alarm are installed. Arthur 
Abraham, Room 901, 22 West 48th St., 
New York. 








PMiscellaneous. 


5c. a word; minimum charge, $1.25 





increase your ability 
through the highly recommended books; 
“Rules ard Practice for Adjusting 
Watches,’ and “Practical Balance and 
Hairspring Work’; circulars on request. 
Walter Kleinleir, Waltham, Mass. 


WATCHMAKERS, 





INCREASE YOUR EARNINGS—special- 
ize in one phase of jewelry craftsman- 
ship and increase your’ earnings; 
brush up on weak points, take up the 
branches you don’t know; watchmak- 
ing, repairing, diamond setting, 
jewelry engraving and designing; our 
instructors are successful jewelers who 
make beginners experienced—and the 
experienced—experts! Morning, af- 
ternoon and evening classes; tuition 
moderate; new classes now forming. 
Jewelers’ Art Institute, 103 Lafayette 
St., New York, N. Y. Canal 5726. 


Wanted: 
Watch Salesmen 


We can use several high 
class commission watch 
salesmen calling on the 
trade. Choice territories; 
liberal commission. Write 
fully to Sales Manager, 
South Bend Watch Com- 
pany, South Bend, In- 
diana. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
14 —— Lane JAM eS L. HAND | New York 


Cable Address 
Pres un “Handsale” New York 


FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand 
Auction! A dignitied sale, the advertising value of which, and the 
stimulation of yourself and your clerks to Better Salesmanship and 
more up-to-date Merchandising following the sale, will be worth Ten 
times its Cost! You can prove our Leadership by investigating our 
record! We must stand or fall on that record! The actual facts and 
figures are an illuminating record of unequalled success in the field 
of auctioneering. The customers we have served; the wholesale jewel- 
ers who know us personally; the Banks & Trust Cos. and United 
States and Canadian Courts who have placed in our hands Estates 
for liquidation; these can furnish the evidence upon which you must 
decide who is best fitted by character, by experience and by proved 
ability to concuct your sale. You are advised and helped in every 
way by one who, because of long experience in adjusting the financial 
ills of his thousands of clients, is able to give you the kind of help 
that will mean to you a Hopeful Prospect of Future Prosperity! 

Hand conducts all sales personally! No substitutes! Hand can 
sell only your own stock! No inferior merchandise sold under your 


reputation! Associated and conducting all sales with me is Mr. 
Chas. J. Wilbur, an auctioneer of great talent! 


NOTABLE SALES RECENTLY CONDUCTED! 

























©. BR. Bennett Ce., Inc., Palm Beach, Fla. The lead- The Button-Oliph tabl 

ing store of this world famed reso Reduction sale Bridgeport, Coun ey Pg po + Se ‘te me 
drew most exclusive patronage. The wealth and exclusive stores. Retiring from business. A fime 
fashion of the U. 8S. attended each session. profit obtained. 



















Meyer-Leach Jewelry Co., Ohattanooga, Tenn. One L. H. Rowe & Co., Daytona Beach, Fla. A store 
of Tennessee’s great stores. Closing out with great monn | = oughout Florida for its exclusive patron- 
success and results. Mr. Rowe says, “Results far beyond expectations.” 
























The — stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted te 


OVER FIVE MILLION DOLLARS! 
No Doubt the —— Selling Record of Any Auctioneer in America! 











Square Deal Miller, 5 Mich. enry Healy, Brooklyn, N. Y. Narcisse Beaudry, Montreal, Canada. 
Bstate O. L. Haskins, Sa ry N. Y. ; wv Nichola, Benet Pa. B. J. Sheer, Resbester, tp A 
Jos. Reininger Estate, Ba R. 8. & J. Paterson, Pt. Huron, Mich. Green-Joyce Co., Columbus, 0. 
— Co., Exeeutors. August Ja 4% on any: - Geo. Kapp, Toledo, oO. 

A. CG. Thomas Jewelry o Wheeling, West Va. Harvey Frits, City W. A. Sturgeon Co., Detroit, Miek. 
F. W. Hoftman Estate, Albany, New York. Chambers & bigeent, et Clemens, Mich. L. W. Vilsack, Pittsburgh, Pa. 
David Geldman, Milwaukee, H. J. Bridger, Brooklyn, m d. Lohmiller, Eecanaba, 
J. Chas. Ernst, Charleston, West Va. Betate of Goodman, New Haven, Conan. Wents & Price, Sharon, Pa. 
Kranich Bros., York, Pa. Hasbrook China Co., i oO. R. J. 8. Roehm, Detroit, Mich. 
Davis & Freeman, Atlanta, Ga. H. J. Shupp, ane Wiles Frasier, Durham, N. ©. 
Hadley B. Dodge, Lynn, Mass. A. B. Seidel, Pittsbu foest’ Liberty, Pa Geo. Feldman, Franklin Pa. 

Ce., Austin, Texas. F. OG Kaekel, ~gg® ---3 Jewelry Stere, enilip Present, Rocheste r, 
GC. B. Wheelock & Co., Peoria, Ml. Grand Rapids, Anes! Emil H. Leffert, Council pine Iowa. 
The Fred rd Co., Omaha, Neb. Welte & Wieting, Peo: Peoria, Ml. ©. J. Hueg, Jersey City, N. J. 
J. M. & W. Westwater, Golumbus, O. B. O. Wettengel's wt Cincinnati, o. Taylor Chapin, Oneida, N. Y. 

Jewelry Co., Cincinnati, O. Holts, Incorporated, 4 sales, i ieee Castelberg’s, Chester, Pa. 

*s, Detroit, Mich. 3 New Brunswick and Plainfield, N. Henricksen ‘Jewelry Co., Duluth, Mina. 

A. Thoma & Sons, Piqua, Ohio. TD. Wood & Co., Lancaster, Pa. EB. Gundlach & Co., Hartford, Conn. 
Kingesbacher Bros. hogy Pa. : Desboalions Savannah, Geo Owens-Cotter Co., ae = 
Bdwarde Jewelry Store, Pittsfield, Mass. Chas. L. Bryant, Danbury, Button-Oliphant Oe. Bridgeport, Conn. 
O. J. Fuchs, Chillicothe, 0. Cross Co. ter, Pa. B H. Rowe & Oo., Daytona Beach, Orin. 
Welle & Wikander, New Haven, Conn. Estate Obas. Hartdegen, Newark, N. J. G. Corwin, eB we ted Island. 
Meyer-Leach Jewelry Oo., ae ga Teas. Qari Mayer Co., Austin, Texas. won H. Bohaus & Son, New 2 City. 
G. RB. Bennett Oo., Palm Beach, Fila. B. H. Wetherhold & Son, Allentown, Pa 





Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only 
your stock but your reputation as well. 
Be sure he is the kind of man you wish behind your counter, the type you can 
safely introduce to your friends and customers—one to whom you can trust 
SEND TO-DAY your reputation and business welfare. 
FOR THE = — ee the —— have made Hen D nape ne ~~ ee deciding 
AND t gives facts and figures it is essential you shou ow before 
“a. ponte gg i fl who shall conduct your sale. Every statement in this interesting book is 
upon facts and every statement can be proved by the written word of reputable 
jewelers. SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 
WRITE ME TODAY! DO IT NOW! 
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LEADING JEWELRY AUCTIONEERS OF AMERICA 


Safeguarding the Jeweler Has Always Been Our Policy and to This We 
Attribute Our Success 


In a dignified businesslike way we convert your surplus and old stock into cash 
and leave your store with an added prestige for the future. Our selling methods 
are scientific, dignified, business methods developed over a period of nearly 17 
years’ selling jewelry at auction. 

If you wish to retire we will buy your entire stock for cash. 

Our enormous outlet for merchandise and financial resources enable us to pay 
cash for your business regardless of size. No deferred payments—when you sell 
to us you retire with cash in hand. 


REFERENCES AS TO OUR BUSINESS METHODS AND FINANCIAL 
ABILITY FURNISHED, ALSO FIFTH-THIRD UNION TRUST BANK 
OR ANY MERCANTILE AGENCY. 


4 FEW OF THE SALES WE HAVE SUCCESSFULLY CONDUCTED 


W. H. Raiford, Tuscaloosa, Ala., 2 sales. L. Huber & Son, Louisville, Ky. 

B. Jacobs, Minneapolis, Minn. Siberts Jewelry Co., Waterloo, Ia. 
Bernstein Bros., Chicago, Ill. McDonald Jewelry Co., Wapakoneta, Ohio. 
C. §. Clinton, North Platte, Nebr Stanley L. Kerr, Havre, Mont. 

A. G. Friske & Hoppe, Chicago, u., 3 sales. Hess & Co., Elmhurst, Il. 

David Roths Sons, Louisville, Ky. L. Becker, Whiting, Ind. 

Art & Rubin, Canton, Ohio. A. J. Renfort, Forest Park, Ill. 

M. Z. Holland, Chicago, Ill. F. Smith, Cincinnati, Ohio. 

S. Skuller, Lexington, Ky. Tiffany Jewelry Co., Cincinnati, Ohio. 
Heil McClimans, Peoria, Ill. Haltons Jewelry Co., Ranger, Tex. 
Welte & Wieting, Peoria, Ill, 2 sales. Shains Jewelry Co., Wichita Falls, Tex. 


Woods Jewelry Co., Breckenridge, Ter. 


Southwestern Jewelry Co., Eldorado, Kans. 
Layman Estate, Dayton, Ohio. 


Kleins Jewelry Co., Quincy, tl 


Whittier Jewelry Co., Harlan, Ky. A. L. Hamblin, Buchanan, Mich. 
A. Seidenstecker, Hamilton, Ohio, 2 sales. Spero Jewelry Co., Chicago, Il. 
Ingalls, Waukegan, Ill. Simon Jewelry Co., E. Chicago, Iil. 
Jas. P. Godwin, Dalton, Ga. Webber & Turnell, Danville, Il. 
Mulholland Silver Co., Aurora. ‘1: W. J. Fuerman, Bradf Pa. 
Henry Thew, Lima, Onto. Davis Jewelry Co., Lewistown, Pa. 
Frank Ausman, 8t. Mary’s, Otte A. Snider, Beloit, Wis. 

H. 2. jel, Chicago. TU M. Altfeld, South Bend, Ind. 

J. H. Nichols, Chicago, Il, 2 sales. Wm. H. Horton, Flint, Mich. 
Kurzon Bros., Youngstown, yhio. J. Livingood, Lewistown, Pa. 


Kemnitz & Wilson, Chicago, tl., 2 sales. A. Irving, Owensboro, Ky. 
Fordstrom Jewelry Co., Chicago, Ti Nystrom Jewelry Co., , a Tl. 


S. SIEGEL & CO. INC. 





Wholesale Jewelers, Auctioneers and Appraisers 


KEITH THEATRE BUILDING | Phone | CINCINNATI, OHIO 


525 WALNUT STREET Main 222 

















Have you had trouble when 





Sizing 
Chromium- plated 
Rings? \ aa 


Lots of jewelers have had trouble 
when repairing or altering chromium- 
plated jewelry. Many articles have 
been ruined. When you heat chromium 
it turns black, solder won’t flow, and 
ordinary pickle does no good. 





We'll send you full information for 
handling this work. Easy when you 
know how. Three pages of facts. 


Return the coupon with 10c in 
stamps or coin. 


Jewelers’ Technical Advice Co. 


J. T. A. Co., Sam W. Hoke, Mgr. 
22 Albany Street, New York City 
Please send three-page folder on 


handling chromium-plated articles. 10c 
in stamps or coin enclosed. 


ST ESPERO LEE CEE CETL EET TEE TT eT 


PE Liban dbekeGadndeusdbew Ase so ddvibe beens ehuws se O00 64405 












































‘Tue Jeweler who turns his stock into 
cash in the slow months has money to buy 
the up-to-date, snappy goods that bring in 
the dollars and give his store the standing 
in his city as the real Jewelry store. Re- 


sults assured. 
Write for advance dates 


JAS. E. CURRAN 


The Jeweler’s Auctioneer 


c/o Palace Hotel Cincinnati, Ohio 
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A part of more than 
300 References 


~“—. Jewelry Co., Mobile, 


eee i ™ ° — 


Hess ong® Sl 
sonville, 
Dukme Bros., Cincinnati.... 
Chas. Cranshaw, Atlanta, Ga. 
H. Silver Co., Seattle, Wash. 
a Ettinger, Cleveland, 
Brown & Co., Chicago, Til... 
L. Kamimiski, St. Louis and 


Newton, Allan & Casperson, 
ouston, Texas ........-- 
M. Hill, New Orleans.. 
Staal & May, At Atlanta, oe 
airpoint Py ‘0, 
— accard yan Kine, 
scovie cooler Co., New Orleans.. 
) SB Gill, St. Louis, Mo... 
Jewelry * 


eeeeeces 


Stock ie Tne. Toronto, 


—— ceceees 


H. Ives et ‘peed’ 
i Fairfield, Butte, 


eoeeesseeseses 


eeeeecseeseeeeeeces 
eeeeee 


Kell & Heettich, Chicago 
D. H. McBride & Co., ao, i. 


Gunheil Co, Shreveport, La. 
Hunkins Jewelry Co., 'Bill- 


George eng Be Possioc, Mich. 


Thee. Rug nes, Ia. 
Reme Feds Oo. St Louis, 

P. L. Lowenthal, peatosd "Pa. 

Hanna ” Eroe, New Castle, 


iM 
Rushmer Jewelry Co., Pueblo, 


W. H. ‘Mufler, Dennison, 


Tex. eeccceoce 
George Bi 
George L. 


age, Pees a te Fa. 


Pfeiffer Bros... 


wre gut Ce Rares 
racing ts & re eel 


engans gel- 
, "eho a E 
A A eats arene Ga... 
Rothch = Ga. 
Leais St ——,, Ga. 

Woodward Smith & Ran- 

; ‘ Buk: , ‘Topeka, Kan. 
ee The Jeweler, 


eereeeessrseseses 


Mi ‘ 
Childs Jewelry, Jackson, 


ich. 
G. i. Schlector, Reading, Pa. 


eereoses 


socceceed 80,000.00 


75,000.00 
78,000.00 
90,000.00 
85,000.00 


75,000.00 
100,000.00 


78,000.00 


- 125,000.00 
t. 
140,000.00 


75,000.00 
200,000.00 
112,000.00 

85,000.00 
100,000.00 

90,000.00 

80,000.00 

70,000.00 

85,000.00 


60,000.00 
75,000.00 


60,000.00 
85,000.00 


86,000.00 
12,000.00 


55,000.00 
26,000.00 
27,500.00 


42,000.00 
47,000.00 


38,000.00 
18,000.00 


22,000.00 
59,000.00 


47,000.00 
18,000.00 
43,000.00 


40,000.00 
21,000.00 


38,000.00 
15,000.00 
30,000.00 


27,000.00 
50,000.00 


26,000.00 
85,000.00 


-. 105,000.00 
f- 
. 227,000.00 


” 220,000.00 
800, 000.00 


43,000.00 


25,000.00 
26,000.00 


35,000.00 
45,000.00 
23,000.00 


28,000.00 
25,000.00 


Dominant Leadership 


10 cardinal reasons why we should be considered 
in your making a choice of Auctioneers. Docu- 
mentary evidence to prove every one of them. 


Made the largest number of jewelry auction sales ever 
made in the U. S 

We have covered more important cities than any other 
auctioneers in America. 


Ist 
2nd 
3rd 
4th 

Sth 
6th 
7th 
8th 


Oth 
10th 


We conducted the greatest single sale ever made in the 
U. S. as to receipts. 


We have repeated more successful sales for the same 
firms in the same cities than any other auctioneers 


Our unequalled descriptions, our knowledge of precious 
stones, our talent to entertain, our rapid salesmanship. 


Our absolute guarantee not only to do the volume of 
business desired but, what is of more vital importance, 
secure the net results. 


Never separate the opportunity from the Auctioneers 


talent—both are essential. 


We are in a position to either buy or sell you out— 
come and see you without expense or obligation—we 
have several clients who wish to purchase jewelry stores. 


We make all our sales personally, large or small—no 
substitutes. We are in a position to advance money 
and assist you in every possible manner. 


This has been our life’s work. Have over 500 refer- 
ences of successful Jewelry auctions amounting to mere 
than Ten Million Dollars. 


Now selling the $300,000 stock of John Greer—one of the finest 
stocks in Texas at Fort Worth and best known firm in the state. 
Recently closed a ten weeks sale for the Rothstein Jewelry Co. 
—of three quarters of a million dollar stock, 39 years established 
in Johnstown, Pa. We made a closing out sale of Thos. J. 
Apryle in December, in the same city—one of the Pioneer Jew- 
elers of Pennsylvania. Our fourth sale for Mr. Greenwich in 
ten years—our third sale for The Rothstein Co. A wonderful 
sale recently for John P. Hess, President of the Wisconsin, a 
pioneer concern, one of the leading Jewelers of the state. A 
grand sale for the Greenberg Jewelry Co. of Steubenville, Ohio. 
Will soon make the announcement of a sale for one of the 
largest and best known Jewelry firms in the U. S., most sensa- 
tional in its nature. We are proving every day the greatest 
combination of talent that ever trod the boards of the auction 
block. Success always follows the flag of the “Mighty Men O’ 
the Hammer.” 


Solid Bank References—Correspondence Confidential 


TT ei L HIN 


Ht i 


‘a 
4 





Thomas J. Faussett 


Briggs & Faussett, Alexandria Hotel. 
Gentlemen:— 

At this time I wish to expr reciation for your 
services at the Wright- cananen a Gtraer Sale—not only 
for the results obtained by you, but for the pleasant 
relations that existed throughout the auction. I consider 
it quite remarkable that there was never a single objection 
or criticism reaching me on account of this auction, but, 
on the contrary, there were many favorable reports 


ived. 
— _ Wm. Moore, Jr., Receiver—Federal Court. 
(Above sale ‘amounted to $231,000) 


If figures talked what 
page would this be. 


@ noisy 


For what other reason were we 
selected except by proven ability 


to make these sales— 


c ‘on me: pcre 

J. Ei Havil, "Estate, Hamil- 
ton, Canada 

Becker & Lathrop, Syracuse, 
= Y. 


cae & Co., Columbia, 

Sa Ge  cccaeccnscauaea 
P. Weinberg, Orlando, Fila. 
Ayers & Bro., Keokuk, Ia. .. 
Ryan Stock, Receivership, 

CA, TOO ss sctcacece 
Goldsal . <a Cleve- 

age Pittsburgh 
Mrs. Sarah sen Niagara 

i eS a Ae 
Bingham en 
Sumner Bros., Cleveland, oO. 
Charles Stiff, Little Rock, Ark. 
D. Goldberg, Helena, Mont. 
Pike & Kramer, Dallas, Tex. 
T. McBuchanan, Petersburg, 


* Cincinnati, oO. 


Wik ccacedexcdcnecunans 
Lyon & Kyling, Danville, Til. 
A. Schrimer, Saginaw, Mich. 
The Doscher Houston, 
GE) cccuuansuacncaawcne 
B. F. Gates, Seattle, Wash. 
E. A. Vi nes, Kingston, New 
York 9 
Will Menace, 
ton, Ill, 
Finklea, Amaritio, Texas. 


Stock, 


ee esseser 


Coes eeeereeseres 


— Co., McKees —~ i Pa. 

Myers ; 

ll Island Nebs, PEPE 

White & McNaught, Minn- 
eapolis, Minn. ....... 

Sigler _Bros., Cleveland, ‘O. 

Bert R Clev . O 





Foster Jewelry Co, Monroe, 


i Co., * Schenectady, NX. y. 
re 3 Marks , Kansas City... 
rge PP. ‘roy, 


“Ga. 


A. M. 


eereeeeesesces 


2 Se Baird, megerfoeperre NY. 
t, *Altooas, a 


ieee nag eos 
Brown i i Lamang ick 
ae Come A 
H. Sands, eo Ohio. 
Mitchel Greer Co., Fort 
orth, Texas First sale. 
Knickerbocker Jewelry Co., 
New York City ........ 
Atlanta, 


J. a Melichump, 


H. S. Sumner, Akron, Ohio. 
—- Barrey Co., i. * 


R. _ Pine ‘Biuff, “Ark. 
4 Lewis & Co., Cleveland, 


Rubey Jewelry Co., St. Louis, 
kana, 

Cc R Hammond, tise, 
oo 


eeeeseeseeeseeeese 


Mason, Lehighton "Pa. 
FE Bsn & Howan, Salis 
Ae 


15,000.66 
35,000.00 
38,000.00 
25,000.00 


20,000.00 
20,000.00 


25,000.00 
18,000.00 


31/908.90 
47,060.00 
42,000.00 
58,000.60 
48,000.00 
38,000.00 
35,000.00 
14,000.60 


26,000.00 
7,369.00 


BRIGGS & FAUSSETT, 607 Congress Bank Bldg., 506 S. Wabash Ave., Chicago, Ill. 


Write for Booklet 


Phone Wabash 3366 
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Che 


602 Annibersarp Number 
Che Jewelers’ Circular 


Will be issued February 21st 


in name only—but in contents— 

quality and quantity. A most 
elaborate and artistic edition. A fore- 
cast of the styles for the coming year; 
illustrations of new designs and pat- 
terns for the Spring Buying Season; a 
review of the jewelry trade of the past; 
special articles written especially for 
this issue, of the greatest interest to all 
jewelers, covering every phase of the 
industry. A score or more of pages 
illustrating the new jewelry designs for 
the coming season. 


/ J ERILY a special number—not 


([(HESE Anniversary Numbers of 

THE JEWELERS’ CIRCULAR, appear- 
ing for so many years, have well earned 
their reputation as “The Big Annuals” 
of the trade. They have become a 
tradition in this industry. They are 
looked forward to by the whole trade, 
and are preserved for future reference 
and referred to frequently throughout 
the year on account of the great mass 
of information they contain. 


HE advertising value these An- 

niversary Numbers offer is appar- 
ent to all as 1s attested by the hundreds 
of leading manufacturers, importers 
and wholesalers who have advertised 
in them year after year, recognizing 
that they are the most important 
medium through which to get the 
closest attention of the greatest number 
of buyers in the jewelry trade. 


DISTINCT additional value ts 

given to the advertisements by 
the deep sentiment and strong prestige 
that are attached to these Anniversary 
Numbers; but aside from this 1s the 
great intrinsic merit, the most en- 
during features, the wealth of 
formation which assure the greatest 
attention on the part of the readers. 


y ov unquestionably will find it a 

most profitable investment to have 
your advertisement in the Sixtieth An- 
niversary Number, and be placed in 
contact with practically every buyer in 
the trade at this most important time— 
the opening of the Spring Buying 
Season—and when stocks are depleted 
and must be replenished. 


[fF you have anything to offer the 

buyers—any announcement to make 
—any new goods, new patterns, new 
designs to show, you can reach more 
actual, potential buyers, and at least 
expense, through this Sixtieth Annt- 
versary Number than you can through 
any other means. 


PACE should be reserved at once, 

and advertising copy sent at the 
earliest time to insure the best position 
and attention. ‘THE JEWELERS’ CIRCU- 
LAR 1s essentially the BUYER’S paper 
—the one he actually reads, and the 
Sixtieth Anniversary Number will 
show “Who's Who in the Trade’— 
an actual buying guide. 


JEWELERS PUBLISHING CORPORATION, 239 W. 39th Street, New York 
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WALLACE SILVER 


“(1TH the ANTIQUE‘in both ‘ definite something imme: 
flat and hollow ware, every al | G UuU _ diately bespeaking quality. 
appointment in the dining The finish is grey. Anewand 
room may now express the beautiful brochure illustrat- 
utmost in quality and harmony. 3  ingthemostimportant pieces of the 
Each piece has that feeling of ~~ ”~<“<i—~SSsCOAANTTIQUE flatware and hollow ware 
skilled craftsmanship — that very | services may be had upon request. 


3356 SALAD Bowl, 4 in. high, 8!4 in. diameter 
3357 Same style, 4\2 in. high, 10 in. diameter 


gh aes 





gee RE it Se 
Peg 


3368 TIFFIN or LUNCHEON TRAY, 11! in. diameter 
3366 Same style, ENTREE or LUNCHEON TRAY, 14 in. 
diameter 


Pea eo 


3362 OPEN VEGETABLE DISH 


. 18 th. tong . _— 
oe , ne 3372 WATER PITCHER 
6 a i ne 9! 5 my high 


DE iiicme te ely 


IS C yy Erling 


( 
~more can not be said | : ' 
te, ~oee 
3205 GOBLET 
3389 COMPOTIER : , : eee eee : = 6!4 in. high 
4\4 in. high : oti spasinaiens iil ’ = 
72 in. diameter 


3370 Five-PIECE TEA SET, and 475 WAITER. COFFEE, 10!4 in. high, 3 pints capacity; TEA, 9 in. high, 
2% pints capacity; SuGar, 5%4 in. high; CREAM, gold lined, 5'4 in. high, 34-pint capacity; 
Waste, gold lined, 3'2 invhigh. 475 WaITER, 263% in. long 


R. WALLACE & SONS MFG. CO. ~ WALLINGFORD, CONNECTICUT 


NEW YORK: 411 Fifth Ave. CHICAGO: 10 So.Wabash Ave. PHILADELPHIA: 1204 Chestnut St. SAN FRANCISCO: 140 Geary St. 











A “ a thy ‘ To create a design in the modern manner that will get 
esign a attention is not difficult. But to create one that will 
also attract customers is another matter. That is the 


ope n S Eyes beauty of the Patrician Moderne in Community Plate. 


Modernistic in every line, its loveliness is the kind 


and Pu rs¢s that can be lived with. In the sales ledger as well as 


in the show window, it’s a sensation! 


OneiSa Community Studios . 6 usibe, M. yD. 


COMMUNITY PLATE 








